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SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 
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LIGHTS 



Oflly. Always use safety bells. Seat children only ii 



Height-adjustable front seats. 











15" steel wheels with full covers 

chrome interior accents 

air conditioning 

center front sun visor 

blue back-lit instrumentation 

dual front airbag supplemental restraints* 

clear lens halogen headlamps 

anti-theft alarm system 

trunktie-down points 

european side blinker lights 

child safety locks on rear doors 

adjustable intermittent windshield wipers 


Just one of over 40 features now standard 
on the Volkswagen Jetta. 


laser beam-welded, fully galvanized steel body 
eight-speaker cassette stereo system 
dual illuminated vanity mirrors 
front/rear disc brakes 
three rear headrests 
door entry lights 
ABS brakes 
power door locks 
daytime running lights 
5-speed manual transmission 
energy-absorbing door padding 
interior releases for gas flap and trunk 
dual side-impact airbag supplemental restraints* 
trunk-mounted cd changer brackets 
heated remote exterior mirrors 
front/rear floor mats 
metallic paint 
full size spare tire 
power outlet in trunk 
adjustable locking headrests 
remote transmitter for locking system 
60/40 split folding rear seat 
side storage nets in trunk 
rooftop whip antenna 
flush-dosing ventilation ducts 
three rear three-point safety belts 
power-assisted rack and pinion steering 
folding, center cut ignition keys 
wider track/wheelbase 
pollen, dust and odor filter 
stainless steel trunk edge protection 
telescoping, height-adjustable steering column 
1 800 DRIVE VW or www.vw.com 

Drivers wanted! 

The Jetta. 
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The Canon 
BJC-8200 Color Bubble Jet 
Photo Printer 


Photos in Minutes 

No more trips to the photo lab for enlargements. 
The BJC-8200 delivers professional-quality 
8" x 10" photographs in approximately three minutes .* 


Picture-Perfect Quality 

1,536 nozzles apply microfine ink drops just 
4 picoliters in size to create 
unprecedented tonal scale and complex detail. 


Cation Computer Systems, Inc. Canon and BJC are registered trademarks and Canon Know How, MMeJM, S*<lg Think Tank System and MicroFlne Droplet Technology are trademarks 











Unlike our competitors, 
this is not the first device we've 
made for photographers. 


Introducing our latest innovation for photographers: The BJC-8200 Color Bubble Jet™ Photo 
Printer with 1200 x 1200 dpi resolution. Combining Canon’s exclusive MicroFine Droplet 
Technology™ with a 1,536-nozzle printhead, the BJC-8200 gives you the freedom to print 
professional-quality 8" x 10" prints at your leisure. In approximately three minutes: And using 
Canon Photo Paper Pro in concert with our six-color ink system, you’ll get rich, glossy output that 
rivals the results of photo labs. In other words, we’ve just brought the darkroom to your desktop. 


The perfect solution for any photography enthusiast, the BJC-8200 is compatible with 
both Mac® and PC computers. But most important, it’s the only photo printer from a company 
that knows a thing or two about photography. For more information, visit our Web site at 


Canon KNOW HOW 


www.BJC8200.com or call 1-800-0K-CANQN. 


Ultimate Value 

With the Canon Think Tank System "you’ll save money 
for years to come by replacing ink tanks 
individually, instead of wasting the entire cartridge. 


1200 x 1200 Resolution 

The BJC-8200's razor-sharp 1200x 1200 dpi 
resolution is nearly 40% higher 
than ink jet printers with 1440 x 720 dpi. 


trademarks of their respective owners. Specifications subject to change without notice. -Results based on SuperPhoto driver setting (1200 x 1200 dpi) with Canon Photo Paper Pro. In Canada, call 1-800-263-1121. 





HomeClick 61999 3Com Corporation, All rights reserved. 3Com and the 3Com logo are registered trademarks and HomeConnect and More connected, are trademarks 

Network Software of 3Com Corporation. All other product names are used for identification purposes only and may be trademarks and/or registered trademarks of their respective companies. 








Phil needs the Internet While Sophie must e-mail her 

to place a work order, a.s.a.p. boss the big presentation,pronto. 





All on one phone line, at the same time. 
















SONY 


Stick it: 









Your digital images. Your music. Your work. Your ideas. 

Stick them all on Sony Memory Stick™ media and watch them work together. The possibilities are endless. 
To find out more about Memory Stick media and how to stick your digital world together visit 

www.sony.com/ms 

memory stick 

MS Walkman® personal stereo requires MagicGate® Memory Stick™ media. 

©2000 Sony Electronics Inc. All rights reserved. Reproduction in whole or part without written permission is prohibited. Sony. Memory Stick. Memory Stick Walkman. Magic Gate, and Stick It are trademarks of Sony Corporation. 




The Maneuverability To Get To Your Favorite Fishing Hole. Assuming You Can Find It. 

Flexible passenger seating, great styling and available 
full-time 4-wheel drive. Not to mention sufficient cargo space 
to bring enough provisions to keep you alive for days. 

RAV4 It’s out there. Every day. 
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NEW DELL* DIMENSION * xpsT esorDesktop 

The Audiophile's Nirvana 

■ Intel* Pentium* III Processor at 650MHz ■ 128MB SDRAM at 100MHz 

■ 20.4GB 4 Ultra ATA Hard Drive « 17“ (16.0" vis, .24 - .25AG) P780 FD Trinitron* Monitor 

■ NEW 16MB ATI RAGE 128 Pro ■ 48X Max Variable CD-ROM Drive 

■ NEW 8X/4X/32X CD-RW Drive ■ SB Live! Value Digital with MusicMatch* Jukebox Enhanced 

■ NEW Altec Lansing ADA885 Dolby Digital Speakers with Subwoofer 

■ V.90 56K Capable” PCI Telephony Modem for Windows 

■ NEW Microsoft* Works Suite 2000 with Money 2000 Basic 

■ Microsoft* Windows* 98, Second Edition ■ QuietKey* Keyboard ■ MS* IntelliMouse* 

‘ ' ar Limited Warranty 2 » 


$2499 

Dell Recommended Upgrades: 

■ Diamond RIO 500 Player, add $26 

■ 34.2GB 4 Ultra ATA Hard Drive, ad 

■ 19“ (17.9 B vis, .24 - .25AG) P991 FC 


1 . 800 . 847.4113 


BE DIRECT 

WAX 

www.dell4me.com 


pentium®/// 


"Monthly payments based on sales price depicted for 48-mo. t 


it 13.99% APR. APR FOR QUALIFIED CUSTOMERS 


ly pay - r -,- - ---- 

VARIES BY CREDITWORTHINESS OF CUSTOMER AS DETERMINED BY DELL FINANCIAL SERVICES L.P. PAYMENTS 
EXCLUDE TAXES AND SHIPPING CHARGES THAT VARY. Taxes 8. shipping charges due with 1st payment unless 
included in the amount financed, in which case your monthly payment will be higher. Purchase Plan from Dell Financial 
Services L.P., 14050 Summit Dr., Austin, TX 78728, to U.S. state residents (including D.C.) with approved credit, excluding 
‘ R and MN residents. Availability may be limited or offer may vary in other states. 


I 


Your stereo has reason for concern. Because we can customize your Dell® Dimension® PC into a true music 
monster. The pre-tested and factory-installed Jukebox software lets you download MP3 files off the net, 
and convert your CD collection. The 512 Voice sound card, combined with enhanced Jukebox software 
provides CD-quality playback. And you can store your entire CD collection on a roomy hard drive and 
create play lists; no more fumbling for that CD you just knew you had yesterday. It's one more benefit 
of the DelUme 5 " total ownership experience. A complete resource for products and services that make 
it easy for you to get the most out of technology. 


DELL4me I I YOUR THOUGHTS EXACTLY. 













BRINGING GRE/AT V/4LUES HOME 



NEW DELL' INSPIRON soooNctebook 


■ Intel* Pentium* III Processor at 500MHz 

■ 15" SXGA+ Active Matrix Display 

■ 64MB 100MHz SDRAM 

■ 6.0GB* Ultra ATA Hard Drive 

■ Modular 24X Max Variable CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility '-P 3D Video 

■ Internal PCI 56K Capable" V.90 Fax Modem 

■ NEW Microsoft* Works Suite 2000 with Money 2000 Standard 


$2799 E-VAUJECODE^SSMe-t 

Dell Recommended Upgrades: 

■ HASBRO* Interactive Game Pack*', add $79 

■ Intel* PC Camera Pack”, add $79 


NEW DELL® INSPIRON ™ 5000 Notebook 
Performance and Mobility 

■ Inter Celeron™ Processor at 466MHz 

■ 14.1" XGA Active Matrix Display 

■ 64MB SDRAM 

■ 6.0GB 4 Ultra ATA Hard Drive 

■ Modular 24X Max Variable CD-ROM 

■ Internal PCI 56K Capable" V.90 Fax Modem 

■ NEW Microsoft* Office 2000 Small Business plus Encarta 2000 

$2/99 MAUJE CODE^ra9-800221 S h 

Dell Recommended Upgrades: 

■ Quicken* 2000 PowerPack, add $89 

■ Home Reference 4-Pack”, add $79 


Inspiron™ Notebooks include: 

■ Microsoft* Windows* 98, Second Edition 
e Norton AntiVirus™ 2000 (CD) 

■ Lithium Ion Battery 

■ NEW i-Learn My Dell" PC 


DELL® INSPIRON ™ ysooNotebook 

Mobile Desktop 

■ NEW Intel® Pentium* III Processor at 650MHz 
with Intel® SpeedStep™ Technology 48 

■ 15.4" SXGA TFT Active Matrix Display 

■ 96MB 100MHz SDRAM 

■ 6.0GB 4 Ultra ATA Hard Drive (75GB Max 42 ) 

■ Removable Combo 32X Max Variable CD-ROM and Floppy Drive 

■ 2X AGP 8MB ATI RAGE Mobility™-P 3D Video 

■ Internal PCI 56K Capable" V.90 Fax Modem 

■ NEW Microsoft® Works Suite 2000 with Money 2000 Standard 

$3599 <§* EWALUE CODE^B9639-800235 

Dell Recommended Upgrades: 

■ Inspiron™ 7500 Advanced Port Replicator (Includes 10/100 NIC Card), add $259 

■ NEW Accessories Bundle (harman/kardon Speakers, 

Intel* PC Camera Pack 22 , Headphones, Microphone), add $99 


DELL® INSPIRON m 3700 Notebook 


■ Intel* Celeron™ P 

■ NEW 12.1" SVG A 

■ 32MB SDRAM 




■ Modular 24X Max Variable CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility™-M1 3D Video 

■ NEW Microsoft® Works Suite 2000 with Money 2000 Star 

$1699 E-VAUJE CODE: 89639-800216 
Dell Recommended Upgrades: 

■ Traveler's Bundle (Nylon Carrying Case, Targus Defcon 
Notebook Alarm, APC Notebook Surge Protector), add $S 

■ Second 53WHr Lithium Ion Battery with ExpressCharge™ 


3logy, add 





$99 



pentium®/// 


"Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. APR FOR QUALIFIED CUSTOMERS 
VARIES BY CREDITWORTHINESS OF CUSTOMER AS DETERMINED BY DELL FINANCIAL SERVICES L.P. PAYMENTS 
EXCLUDE TAXES AND SHIPPING CHARGES THAT VARY. Taxes & shipping charges due with 1st payment unless 
included in the amount financed, in which case your monthly payment will be higher. Purchase Plan from Dell 
Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to U.S. state residents (including D C.) with approved credit, 
excluding AR and MN residents. Availability may be limited or offer may vary in other states. 
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anditions apply. 4 For hard drives, GB means 1 bi 
Upload speeds are less (in about the 30Kbps r i 
I. "Includes 150 hours Internotaccess per montt 







Dell Recommended Upgrades: 

■ NEW SB Live! Value Digital with MusicMatch® Jukebox Enhanced 38 , add $59 

■ NEW Altec Lansing THX Certified ADA885 Dolby Digital Speakers with Subwoofer, add $188 


DELL4me’ | The Dell4me SM total ownership experience; 

a complete resource for products and 
services that make it easy for you to get 
the most out of technology. 


SOFTWARE: Dell" offers a variety of software multipacks designed for work, education or 
play. ■ HASBRO" Interactive GamePack“, $79 ■ Quicken" 2000 PowerPack 2 ’, $89 ■ Choose from one of 
four Education Packs 22 , $79 

PRINTERS : Dell simplifies your life and ensures compatibility by pre-installing drivers for 
select printers 36 on your new Dell PC. Just turn it on, attach the printer cable, it just takes seconds. 
■ HP 895 Printer, $299 ■ Other brands and models available, starting at $149 
CAMERAS AND SCANNERS: Dell offers you the tools you need to take pictures and 
family via e-mail. ■ Epson 610u Scanner, $149 ■ Intel* PC Camera ProPack, $129 ■ Fuji MX1200, $299 
SERVICE AND SUPPORT: Dell offers you the help you need when you need it, via phone 
or online. ■ 24x7 phone and online tech support ■ Dimension Premier 3-Year At-Home Service 3 , add 
$99 ■ Inspiron 3-Year On-Site Service 3 , add $99 ■ Support.dell.com for innovative online support tools 


INTERNET ACCESS AND SERVICES: Deli offer 

Internet access 14 with 20MB of Online Backup 15 ■ Simple df 





Dimension* Desktop Systems include: 

■ Keyboard ■ Mouse ■ 3.5" Floppy Drive 

■ NEW Microsoft* Works Suite 2000 with Money 2000 Basic 

■ Microsoft® Windows® 98, Second Edition 

■ Norton AntiVirus™ 2000 (CD) 


NEW DELL® DIMENSION • XPS B733r Desktop 
Cutting Edge Technology 

■ Intel* Pentium* III Processor at 733MHz 

■ 128MB RDRAM ■ 27.3GB 4 Ultra ATA Hard Drive 

■ 17" (16.0" vis, .26dp) M780 Monitor 

■ NEW 32MB NVIDIA geFORCE 4X AGP Graphics Card 

■ 8X Max Variable DVD-ROM Drive with FREE DVD Movie Offer 37 

■ SB Live! Value Digital with MusicMatch* Jukebox Enhanced 38 

■ Harman Kardon HK-595 Surround Sound Speakers 


■ V.90 56K Capable 11 PCI Telephony Modem for Windows 

■ 1-Year Dellnet SM Internet Access 14 with 20MB of Online Backup 15 


$2799 


Dell Recommended Upgrades: 

■ 19" (17.9“ vis, .24 - .25AG) P991 FD Trinitron* Monitor, add $207 

■ 8X Max Variable DVD-ROM Drive and Decoder Card with 
TV Out with FREE DVD Movie Offer 37 , add $59 


DELL® DIMENSION ® XPS T550 Desktop 


■ Intel* Pentium* III Processor at 550MHz 

■ 128MB SDRAM at 100MHz ■ 10GB 4 Ultra ATA Hard Drive 

■ NEW 17" (16.0" vis, .28dp) E770 Monitor 

■ 48X Max Variable CD-ROM Drive 

■ Turtle Beach Montego* II A3D™ 320V Sound Card 
with MusicMatch* Jukebox Standard 38 

■ Altec Lansing ACS-340 Speakers with Subwoofer 

■ V.90 56K Capable 11 PCI Telephony Modem for Windows 

$1499 Ofr DA/ALLJE CC)DE^89639-500214 

Dell Recommended Upgrades: 

■ Microsoft® Natural Keyboard Pro, Dell* Edition, add $59 

■ 1-Year Dellnet SM Internet Access 14 with 20MB 
of Online Backup 16 , add $100 


DELL® DIMENSION 9 L433CX Desktop 
Affordable Desktop Solution 

■ Intel* Celeron 7 " Processor at 433MHz 

■ 64MB SDRAM at 100MHz ■ 4.3GB 4 Ultra ATA Hard Drive 

■ NEW 15" (13.8" vis) E550 Monitor ■ Intel* 3D AGP Graphics 

■ 40X Max Variable CD-ROM Drive 

■ SoundBlaster 64V PCI Sound Card 
with MusicMatch* Jukebox Standard 38 

■ harman/kardon Speakers 

■ V.90 56K Capable 11 PCI DataFax Modem for Windows 

(h ODD i As low as $25/Mo.,for 48 Mos. 33 
$0/7 E-VALUECODE:89639-500208 

Dell Recommended Upgrades: 

■ 10GB 4 Ultra ATA Hard Drive, add $68 

■ NEW 17" (16.0" viewable, .28dp) E770 Monitor, add $68 


PAYMENT SOLUTIONS: Deli c 


Purchase Plan 33 ■ Dell E-Check 


1 . 800 . 847.4113 





BE DIRECT™ 

d eu. 

www.deM4me.com 










■ Intel® Pentium® III Processor at 450MHz ■ 

■ 6.0GB 4 Ultra ATA Hard Drive ■ Removable 6X Ma> 

■ 2X AGP 8MB ATI RAGE Mobility™-M1 3D Video ■ 

■ 53WHr Lithium Ion Battery with ExpressCharge'" 7 

■ 3Com® 56K Capable” V.90 WinModem PC Card with XJACK® 

■ NEW Microsoft® Works Suite 2000 with Money 2000 Standard 

■ Microsoft® Windows® 98, Second Edition 

■ Norton AntiVirus™ 2000 (CD) 

■ Dellnet SM 1-Year Internet Access Service’ 4 with 20MB of Online Be 
» 3-Year Limited Warranty 2 


$2599 



all Recommended Upgrades: 

■ Traveler's Bundle (Nylon Carrying Case, Targus DefCon 
Notebook Alarm, ARC Notebook Surge Protector), add $9 

■ Second 53WHr Lithium Ion Battery with ExpressCharge™ Technology, ai 


I.80 0.847.4M3mons UN 7a-„pct 

"Monthly payments based on sales price depicted for 48-mo. term at 13.99% APR. APR FOR QUALIFIED CUSTOMERS VARIES 
BY CREDITWORTHINESS OF CUSTOMER AS DETERMINED BY DELL FINANCIAL SERVICES L.P. PAYMENTS EXCLUDE TAXES 
AND SHIPPING CHARGES THAT VARY. Taxes & shipping charges due with 1st payment unless included in the amount 
financed, in which case your monthly payment will be higher. Purchase Plan from Dell Financial Services L.P., 14050 Summit Dr., 
Austin, TX 78728, to U.S. state residents (including D.C.) with approved credit, excluding AR and M" — :J —- A—ii.hiii*, 
may be limited or offer may vary in other states. 
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DEPARTMENTS 

EDITOR S NOTE 

All work and no play...makes the Web a dull place. 
Let the online games begin 

BACKCHAT LETTERS TO THE EDITOR 

Our readers get jiggy with us 

CLICK! 

The mysterious Romanovs...the ultimate “wench” 
how-to guide...a home for thumb suckers...bidding 
with the big boys...surfing for Leonardo DiCaprio’s 
The Beach 

COT & PASTE 

Socializing the lawn care biz, and yet another 
unfavorable review of Bicentennial Man 

COOL TOOLS 

The hottest MP3 players, and Samsung’s new 
Watch Phone 

TOUCHED BY THE NET 

A Silicon Valley tech company uses the Web to 
channel peace, not profits 

INCREDIBLY USEFUL SITES 

Circumvent traffic, locate historic hotels, and get 
stock picks 

OLD WAY/NET WAY 

Preparing for a child’s birthday party, buying a 
sleeping bag, and ordering dinner in 

Y-LIFE INTERVIEW 

NET ICONOCLAST 

Comedian Dennis Miller rants and raves about A1 
Gore, Ricky Martin’s Web site, and scintillating 
chat-room prattle 

PRETTY STRANGE 

Angela Lansbury’s guardian angel, and the heavenly 
bread spread Astrobutter 


WEB GUIDE 

NEW, NOTABLE & FUN REVIEWS 

A celebrity-only search engine-ordering caskets on 
the Web-the video graveyard...a William Gibson 
cyberfete-getting a money makeover online 

WEB USER 

Fight “link rot,” protect your privacy on the Net, 
and crush annoying pop-up ads 





















Travel Light 



Smooth, mellow Canadian Mist. 
A taste for the lighter side of life. 


Mease enjoy Canadian Mist responsibly, www.canadiarmist.com 

nported and Bottled by Brown-Forman Beverages Worldwide, Canadian Whisky, A Blend, 40% Ale. by Volume, Louisville, KY ©2000 
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Playing Around Online 


K eeping up with the internet phenomenon, 
chronicling the digital revolution, figuring out 
which online company is going to buy what 
media company ...boy, it can get exhausting. 
That’s why we—and you—deserve a break. We 
offer you that in this issue. Games. 

Truth is, fiddling with a computer has always gone 
hand in hand with “working” on a computer. Is it a coin¬ 
cidence that Windows didn’t really take off until soli¬ 
taire was thrown in for free? We 
think not. Earlier, when our 
Geek Forefathers were creating 
the Internet, they’d often use 
those multimillion-dollar main¬ 
frames to reach across the vast 
distances and...play tic-tac-toe. 

From the early text adventure 
games and Space Invaders 
clones, to fantasy kingdoms and 
trolls and goblins, to networked 
simulators and shoot-’em-ups, 
the growth of the Internet, with 
its revolutionary potential, has 
always had gifted kibitzers run¬ 
ning alongside yelling, “Hey, wanna come out and play?” 

What we found interesting is that just as online games 
are reaching new heights of richly textured sophistica¬ 
tion, requiring Imax-quality 3-D boards and Pentiums 
the size of Pennsylvania, the trend has swung back to 
traditional board and card games with a new Net flavor. 
Yes, bridge and hearts and poker are being played online, 
and they’re winning the numbers game against the likes 
of Ultima and even Quake. Online gaming is also no 
longer solely for testosterone-twitched teens: It’s a lot 
more adult, and a lot more female, than commonly 
thought. Nothing mysterious here: As the Internet 
becomes more mainstream, it reflects the pastimes of 
the mainstream—with a virtual twist. Check out‘Who’s 
Playing Games Online?” in this issue. 

OK. Break’s over. 

Back on the info highway, the signpost up ahead reads: 
“America’s 50 Most Wired Cities...and Towns.” In our 
third annual statistical extravaganza, compiled by con¬ 
tributing writer DINA GAN, we’ve researched and 
ranked the nation’s urban and small-town Net-wor¬ 
thiness. Yes, despite the inroads of high-speed band¬ 
width, it still matters where you live. Beyond cables 



and modems, a locality’s commitment to Net 
resources—from paying parking tickets online to 
accessing the public library—can make a difference 
in how you live and work. Since last year, there’s been 
no change at the top of the city heap, but just below 
that—well, some mayors will cheer, some will weep, 
and we can’t help that. We’re just telling it like it is. 

Since we spend a fair amount of time worrying about 
which Web developments will be history by the 
time we get into print, it’s satis¬ 
fying to know when we’ve been 
ahead of the curve. Let me 
update you on a couple of stories 
we covered. 

In December ’98 we reported 
on the Oliver Jovanovic cyber¬ 
sex trial [“A Tortured Case,” by 
Robin Shamburg, page 160). The 
article asked if justice had been 
served by the conviction of a 
Columbia University grad stu- 
Online versions of dent for the alleged sexual 
a trivial pursuit. assault of a chat-room acquain¬ 

tance. Crucial e-mail had been 
suppressed, our reporter argued. A New York appellate 
court recently overturned the conviction on grounds 
that the e-mail might have been relevant Also, in August 
’99, we published a story whose cover line conveyed its 
message: “Y2K=B.S.” ’Twasn’t popular, ’twasn’t pru¬ 
dent—but ’twas right on the money, wasn’t it? 

And finally, did anyone notice that our choice of 
Amazon.com founder Jeff Bezos as Online Person of 
the Year, photographed in a safari setting, was fol¬ 
lowed weeks later by another magazine’s choice of 
Bezos as Person of the Year, photographed in a safari 
setting? Just wondering: coincidence, or is this some 
of that convergence we hear so much about? (This 
was all before the Steve Case-AOL Time Warner 
announcement, of course. Bezos? Who’s he?) 

Time to get back to work and fire up the browser. 
Wait. Mow’d that Scrabble board show upon the screen? 




/ 

Barry Golson, Editor in Chief 


INQUIRIES 

ON THE WEB 

BY E-MAIL 

Please include your 

address at which 
you subscribe. 
[yil@neodata.com] 
BY PHONE 
303-665-8930 
Please don’t contact 
the editors about 
subscriptions. They 


OUR NAME 

WHAT DOES 
THIS MAGAZINE 
HAVE TO DO 
WITH YAHOO!, 
THE DIRECTORY 
& PORTAL? 
Though we’re linked 
by a licensing part¬ 
nership, Y-Life is edi¬ 
torially indepen¬ 
dent. Online, you 
can of course click 
easily between our 
site [www.yil.com] 
and Yahool’s. 


OUR WEB SITE 

HOW DOES 
THIS MAGAZINE 
WORK WITH OUR 
WEB SITE? 

Very nicely. If you 
read Y-Life solely in 
print, you’re getting 
only half the story. 
Our Web site 
[www.yil.com] does 
for you daily what 
the magazine does 
monthly. In fact, it’s 
your complete home 
base on the Web. 
You’ll find expanded 
and enhanced ver¬ 
sions of numerous 
articles from the 

archive of past 
issues), as well as 
nine Web-only daily 
features, including: 


■ INCREDIBLY USEFUL 
SITE OF THE DAY 

■ NET BUZZ 

For particulars, see 
our tear-out Site 
Address Guide on 
page 33. 
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CHEVROLET PONTIAC GMC 



Location : |htt P :// v w.gmbuypQver.com | while GM BuyPower lets you remain I ( 

anonymous as you want, there are a few things we'd like you to know about us. Fi« | 
off, you can search our virtual car lot to find the exact car, color and features you» t 
looking for. And ours is the only site that lets you do a fast apples-to-apples comparis# < 
with other cars you're considering. You'll find special rebates and financing rates forti I 









OLDSMOBILE 


B U I C K 


CADILLAC 



rear you've chosen. And you can even begin the credit application 
[process online. To make all of this even easier, your GM BuyPower 
[manager is available online to help you get your best purchase price 
and to make sure that price is guaranteed at the dealership. So don't 
foe a stranger. Click on our website today. 





KNOWLEDGE 


BETTER SOUND THROUGH RESEARCH® 



With enough knowledge, 
any problem can be solved. 

Engineering the best-sounding 
automotive music systems 
requires extensive research. 

And that research creates better 
systems for your home, too. 
Knowledge. It's the foundation 
of every Bose product. 



Which Bose product is best for you? 

1-800 ASK BOSE 

please request ext.545 or 

ask.bose.com lea545 

For your home. Your car. 
Ypur business. Your life. 
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WANT 

AND YOU 

SHALL 

RECEIVE. 

Buyers post what they want. Sellers bid the price down. So buyers get deals, 
sellers get motivated buyers, and everyone gets what they want. 


Turning Auctions Upside Down. 



log on to 

beautyjungle.com 

to win a trip to hollywood 
to attend the 



march 22-23, 
the week of 
the academy awards. 

the online film festival will 
provide an inside look on 
how the internet is changing 
the entertainment world. 

register at 

beautyjungle.com 

to find out how to receive 
a free gift from the calvin klein 
fragrance collection. 

Calvin Klein 


beautyiungle.com 
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where you can shop 5 beauty boutiques with thousands of products and colors-from skincare and make-up to fragrance and bath products. 


ISffiyjmglacom 

the ultimate source for secure shopping, 24/7 service and total satisfaction. 





Internet Safety Tip #4 


To get your kids 
^■^online safely, 
& make sure 
BP they think 
BBIk it’s fun. 

Get your own 
^fjr safety Bar free! 

Go to www.surfmonkey.com/bar to download 
the free Surf Monkey Bar? The Surf Monkey 
Bar filters and blocks the bad stuff, so your kids 
can have fun and surf safely. But don't worry, 
you can switch it on and off. So you can surf 
the way you want, and still trust that your kids 
will enjoy online adventures with the Surf 
Monkey” as their guide and companion. 

j Fast, easy installation 

The Surf Monkey Bar installs in 
one quick step, and sits at the bottom of 
your browser window. Once installed, 
simply follow the fast online registration 
to give your kids full access to the Web, 
and to trust that they're surfing safely. 

|SS| Let your kids 
monkey aroun 

With the Surf Monkey Bar, your kids can visit 
any site that passes our continually-updated 
safety filters. Which actually makes surfing 
fun, because they (and you) don't have to 
worry about going somewhere yucky or 
reading something scary. 
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OUR READERS EXPRESS THEMSELVES 


YI HAVE NO LIFE 

I was one of those kids 
who emptied the box of 
Cracker Jacks to get to the 
surprise right away. As a 
subscriber to Y-Life, every 
month I flip right to the 
back, to the Web Guides. I 
then stay online for about 
two hours checking out 
the sites and later read the 
rest of the magazine. 

Well, this January '00 
issue has to be my favorite 
because it has the ‘TOO Best 
Sites for 2000.” But this put 
me into Internet overdrive. 
I stayed online from 3 p.m. 
(when I got Y-Life in the 
mail) to 5 a.m. (when my 
body finally said enough is 
enough)! I even took it to 
read on my way to church. 
I can’t put this issue down... 
and obviously I can’t stop 
raving about it. You all 
have no competition in my 
eyes. Keep up the great 
work! 



Philippe Candeloro). 

You sum it up in the arti¬ 
cle when you say, “Thanks, 
guys.” Thanks for what? 
Judging a female athlete 
based on her looks instead 
of her talent? 

—S.A. McKinnon: 
@mindspring.com 
» We were going strictly by her 
Web measurements. See the let¬ 
ter below regarding Michael 
Jackson. — Ed.<< 

WE WON’T 
SAY BEAT IT’ 


—Lillian Y.: @aol.com 

NET BALL 

I was disappointed with 
one aspect of your great¬ 
est “hits” issue ["The Year 
on the Net,” January ’00, 
page 106]. My complaint 
lies with the Top Jock 
(female) category. Do the 
editors honestly believe 
that Anna Kournikova 
qualifies as a top hit 
because she is an ath¬ 
lete—or because she is a 
beautiful blonde? 

I have no problem with 
her being popular as a 
blond sex symbol, but 
please do not put her in the 
same category as Mia 
Hamm, Brandi Chastain, or 
any of the other female ath¬ 
letes. Let’s judge our female 
athlete the same as the 
male athlete (we’re talking 
about Tiger Woods, not 


I just received an e-mail 
from Michael Jackson 
News International, and 
they said that you ignored 
his achievements during 
the Michael Jackson and 
Friends concert. In your 
January ’00 issue [page 
104], you claimed that the 
“Top Overall Live Event” 
was Net Aid, with an esti¬ 
mated 2.4 million surfers 
tuned in to the Webcast. 

The June 27 Michael Jack- 
son and Friends concert 
recorded over 10 million 
hits to mcy.com, breaking 
the world record for a single 
online broadcast. 

—Annelie Lunden: 
@mbox326.swipnet.se 
> > We reported that Net Aid 
received 2.4 million visitors —not 
hits. Hits and visitors are not 
interchangeable. A surfer can 
make many hits during a visit, 
since a “hit” is simply a record of 


WRITE TO BACKCHAT@ZD.COM 


an element of a Web page (such i 
as a photo or a button) being 
clicked upon A single visitor could 
register as many as 20 or 30 hits 
in surfing five or six pages. 

Thus, a mere 400,000 visitors 
to a site, each making 25 hits, 
could easily generate 10 million 
hits. We avoid using hits as a 
measure for this reason. The 
media industry now prefers to 
cite unique visitors whenever 
possible. 

The 2.4 million number cited 
for Net Aidreflects the number of 1 
people visiting the site, not the I 
number of hits the site received. ! 
For this reason, we recognize Net j 

Aid in the “Top Overall Live 
Event" category. — Ed.<< 

IN A FOG 
ABOUT BLOG 

I was wondering what you j 
meant when you said on 
page 106 of your January 
’00 issue that “blogs” were 
going to replace portals ! 

and search sites. What 
exactly is a blog? 

—Bo: @aol.com 
> >Blog is shortforWeblog. To 
check some out for yourself, go to 
[www.robotwisdom.com/ 
weblogs] and start surfing. See j 

IGNOBLE ERROR 

In “Cut & Paste” in your 
December ’99 issue [page 
72], you identified one pic¬ 
ture as “a Nobel Prize-win- ’ 

ning scientist lighting a 
barbecue with liquid oxy¬ 
gen.” This isn’t quite true. 

The action was correct, but 
it was an Ig Nobel Prize 
winner doing it. 

The Ig Nobel Awards are 
given every year by the 
journal Annals of Improba¬ 
ble Research, for work that 
“cannot or should not be 
repeated.” The presenters 
of the awards are real 
Nobelists, and a good time 



























DROP THE FLOPPY ! 



The 6 Megapixel* 

JVC GC-QX3 Digital Camera. 
The better alternative. 


Don’t miss the shot of a lifetime while you’re fumbling for a 
floppy disk for your digital camera. JVC has a better way. 


With less than one second from power-up to photo, the 
JVC GC-QX3 lets you capture rich, detailed images on a 
high-capacity removable SmartMedia card** With amazing 
6 Megapixel* Pro-Still capability, your shots will rival those of 
the finest film cameras. And that’s only the beginning. 


A powerful 2.3x zoom lens takes you 
from wide angle to super close-up at 
the touch of a button and a full 
range of creative functions lets you 
choose between fully automatic 
or complete control of every shot. 
The GC-QX3 connects easily to 
your computer with the included 
USB cable and you can even 
capture 20 seconds of moving 
pictures and sound. 


But what really sets the GC-QX3 
apart is the combination of 
unprecedented resolution and 
exposure modes that decrease 
noise while increasing the dynamic 
range of your pictures. In plain 
English, that means digital images 
that will simply blow you away... even 
when cropped or enlarged. 


The camera of the future 
is here. And it just might 
make film—and floppies— 
things of the past. 




is had by all—even by most of 
the awardees. 

—Ellis Glazier: @cibnor.mx 

NICK AND JUSTIN 

I would like to point out that 
on page 103 in your January ’00 
issue you got Justin Timberlake 
from ’N Sync and Nick Carter 
from Backstreet Boys mixed up. 
You have the quote from Nick 
next to the picture of Justin, 
and vice versa. 

—Bennet Engelhardt: 

@aol.com 

>>As the song says, “Ain’t nothing 
hut a mistake.” We hereby set the 
record straight. — Ed.« 

LIFE IN THE 
FAST LANE 

I recently had an ADSL line 
installed and now am enjoying 
Web surfing and gaming at a 
most accelerated rate. I’d like to 
see a section in Y-Life focusing 


on sites that may require 
broadband access to experi¬ 
ence them fully. Something 
on the Y-Life Web site that 
lists broadband-friendly sites 
of the day or the month 
would be cool. 

—Kenny L.: @pacbell.net 

A BEEF WITH BEZOS 

Jeff Bezos, founder of Ama¬ 
zon.com, your first-ever 
Online Person of the Year 
[January ’00, page 85]? This is 
the same guy in the article 
who says that privacy com¬ 
plaints are merely a customer 
“perception issue.” 

—Steve Shineman: 
@earthlink.net 

YOU CAN'T GET THERE 
FROM HERE 

In the January ’00 issue 
you write, “MapQuest is anoth¬ 
er great way to get from door to 


door the way you want....” [“100 
Best Sites for 2000,” page 167] 
Not so! If you follow their 
directions to get to my town, 
you’ll end up in the adjoining 
state. I notified MapQuest of 
this route-number error over 
six months ago and found, 


during a recent check of their 
site, that no correction has yet 
been made. 

—Lizzy: @yahoo.com 

Don’t be shy. Drop us a line at 
backchat@zd.com. Letters may be 
edited for clarity and length. 
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Crutchfield is the “Best of the Web” 


“ ‘Best of the Web’ for Consumer Electronics shopping” 

U.S. News and World Report 


Absolutely the best brand selection 
on the net, all factory-authorized; 
no “grey market” goods. 

Glossaries, FAQs, expert tips - more 
than 160 articles to help you choose 
and use your gear. 

Free custom kit and vehicle-specific 
installation instructions with your 
car stereo purchase. 

Online “Audio Component Selector” 
shows you exactly which gear will 
fit your car, truck or van. 

Free, lifetime, toll-free, expert technical 
support - available days, nights, and 
weekends. 


> You can save hundreds with online 
I specials - updated weekly. 

’ Items are in-stock and ready to ship, 
directly from Crutchfield. 

You get your gear fast. Two-day 
shipping is standard. 

I A 30-day Total Satisfaction Guarantee 
and FREE Return shipping! 


Visit the address below before 


with your first order! 

www.crutchfield.com/yil 

Home Audio ■ Car Stereo ■ Video ■ Home Theater 

Want a FREE copy of our 148 page catalog? Call: 1-888-802-7701. 
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The way to download. 

So, there's this new way of listening to 
music. EMusic.com. A new site with 
thousands of MP3 downloadable music 
choices. Where you can sample and 
download alternative, rock, hip hop, jazz, 
blues and more. By the song or the album. 

Artists you've heard of, the coolest 
indie labels, new things to discover. 

All for less than the cost of a CD. 

EMusic.com is downloadable music. 

Created by people who know and love 
music as much as you do. 







Grin from 


The longer the road, 
the wider the smile 
when you’re driving 
a Dodge Neon. 
Because while its 
cab-forward \ 
design makes 
it roomy inside, 
up front Neon’s 
packed with 
performance. 


Dodge Neon benefits 
from having the 
first interior we 
designed with the aid of virtual reality. 

It was pre-visualized using state-of-the-art 
computers, for optimal space and comfort. 


Neon’s five-speed 
manual transmission 
is newly redesigned 
to be both quieter 
and more 
responsive. 


spring rates produced 
a supple, quiet ride. 


Roll control 
was addressed 
by the use of 
stabilizer bars in the 
front and rear suspension. 
Neon braces for vigorous 
cornering, then glides 
over the bumps. 


Dodge Neon ^ Different. 

Starts at $12,000 Nicely equipped $14,770* 
800-4-A-DODGE or www.4adodge.com 


nber a backseat 








INTERNET LIFE 


SITE ADDRESS GUIDE 


A TEAR-OUT INDEX OF THE URLS IN THIS ISSUE 


FEATURES 


WHO'S PLAYING GAMES ONLINE? 

(PAGES 106-109) 

□ POGO.COM [pogo.com] 

□ PRIZECENTRAL.COM [prizecentral.com] 

□ GAMESVILLE [gamesville.com] 

□ UPROAR [uproar.com] 

□ YAHOO! GAMES [games.yahoo.com] 

□ EXCITE GAMES [www.excite.com/games] 

□ MSN GAMING ZONE [zone.com] 

□ IWIN.COM [iwin.com] 

WHO WANTS 7 
[abc.go.com/prin 
mill_home.html] 

□ WEBRIOT [mtv.com] 

□ ULTIMA ONLINE [uo.com] 

□ EVERQUEST [everquest.com] 

□ ASHERON’S CALL [zone.com/asheronscall] 

□ MAME [mame.net] 

□ CONNECTIX [connectix.com] 

TOP 40 FREE GAMES ONLINE 

(PAGES IIO-III) 

a BUBBLE PUZZLE [conmeg.de/BubblePuzzle] 

□ DEMONSTAR [mking.com/demonstar] 

□ DESKTOP DESTROY II: CHICKEN 
CARNAGE [gameslab.hypermart.net/ 
mainsite/ddestroy.htm] 

□ DX-BALL 2 [longbowdigitalarts.com/ 
dxball2.html] 

□ DXTRIS [man 
bluethunaer/d 

□ FROGGER [shockwave.com] 

□ |NTELLfVISIONFORPC&MAC h ^ 

□ QBOB [moonrock.com/noframes/qbob.html] 

□ ZDNET GAMESPOT [gamespot.com] 

□ THE ADRENALINE VAULT [avault.com] 

□ CNET GAMECENTER.COM [gamecenter.com] 

□ GAMESDOMAIN [gamesdomain.com] 

□ IOO<yo [uproar.com/hp] 

□ UPROAR [uproar.com] 


□ TRIVIA MANIA [iwin.com] 

□ IWIN.COM [iwin.com] 

□ TRIVIAL PURSUIT ONLINE 

□ WEBRIOT [mtv.com] 


□ BURNING MONKEY SOLITAIRE 


□ THE BINGO ZONE [bingozone.com] 

□ HOYLE POKER/HOYLE BLACKJACK 
[won.net/channels/hoyle] 

□ YAHOO! GAMES [games.yahoo.com] 

□ EXCITE GAMES [www.excite.com/games] 

□ MSN GAMING ZONE [zone.com] 

□ BETRAYAL AT KRONDOR 
[sierrastudios.com/games/krondor] 

□ CULT [studio-bium.com/cult] 

□ DINK SMALLWOOD [rtsoft.com/dink] 

□ LEO'S GREAT DAY [pepworks.com] 

□ ZELDA [angelfire.com/mt/drillmachine/ 
zelda.html] 

□ ZORK I, II, AND III [activision.com/games/ 
zgi/atrium/library/main2.html] 


□ JACK NICKLAUS ONLINE GOLF TOUR 


[nicklc 




□ REAL POOL [shockwave.com/realpool] 

□ CHESSVISION [www.microvision.nl] 

□ HOLLYWOOD STOCK EXCHANGE [hsx.com] 

□ MOREJONGG [moraff.com] 

□ SANCTUM [digitaladdiction.com] 

□ SIMCITY 

[simcity.com/classic/classic.html] 

□ SWARM ASSAULT 


[mking.t 


:sault] 



□ BIGJIG [lenagames.com/bigjig.htm] 

□ CROSSCRAZE [ortsoftware.com] 

□ THE OFFICIAL WORLDWIDE SCRABBLE 
HOME PAGE [scrabble.com] 

□ CROSSWORDS [atthecrossroads.com] 

□ STRIKE A MATCH [boxerjam.com/sam] 

FIGHT CLUBS (PAGE 112-113) 

□ LANPARTY.COM [lanparty.com] 


LADY KILLERS (PAGE 114) 

□ PSYCHO MEN SLAYERS [clanpms.com] 

□ QGIRLZ [qgirlz.com] 

THE TOP 10 RETAIL ONLINE GAMES 

(PAGE 115) 

□ EVERQUEST [everquest.com] 

□ AGE OF EMPIRES II [zone.com/age2] 

□ STARCRAFT [battle.net] 

□ QUAKE III ARENA [quake3arena.com] 

□ UNREAL TOURNAMENT 


[unrei 


□ DIABLO [battle.net] 

□ WARBIRDS ^ b ' d h |] 

□ FIGHTER ACE [zone.com/fighterace] 

□ TIGER WOODS 2000 [easports.com] 

□ MYTH II: SOULBLIGHTER [bungie.net] 

□ WORMS ARMAGEDDON 
[worms.teaml7.com/pc] 

□ NASCAR RACING 3 
[www.papy.com/new_n3/n3_index.html] 

□ NBA LIVE 2000 [easports.com] 
RTRESS 
nes/tfcla 

HOW TO PLAY (PAGE 116) 

□ MSN GAMING ZONE [zone.com] 

□ GAMESPY.COM [gamespy.com] 

□ RIVALWORKS [rivalworks.com] 

AMERICA'S SO MOST WIRED CITIES 
AND TOWNS (pages 122-128,171) 

□ BLACKSBURG, VA [bev.org] 

□ SYLVANIA, OH [sev.org] 

□ PENDLETON. OR [pendleton.or.us] 

□ PENDLETON ROUND-UP AND HAPP^ 
CANYON [pendletonroundup.com] 

□ CONFEDERATED TRIBES OF THE 
UMATILLA INDIAN RESERVATION 


IF A SITE WON’T LOAD, TRY TYPING WWW. BEFORE THE URL. 






























VISIT US ONLINE AT WWW.YIL.COM/URL FOR A CLICKABLE VERSION OF THIS GUIDE 


□ NEVADA, MO [nevadamo.org] 

□ ALPHARETTA. GA [alpharetta.ga.us] 

□ BARBOURVILLE.KY [barbourvllle.com] 

□ MILL VALLEY. CA [cityofmillvalley.org] 

□ WATERVILLE, ME [ci.waterville.me.us] 

HITS & MRS . (PAGES 132-135) 

□ IVILLAGE.COM [lvillage.com] 

□ OXYGEN [oxygen.com] 

□ WOMEN.COM [women.com] 

□ CHICKCLICK [chickclick.com] 

□ THEMAN.COM [theman.com] 

□ GUYVILLE.COM [guyville.com] 

□ BREAKUP GIRL [breakupgirl.com] 

□ SNAP [snap.com] 

□ KA-CHING [ka-ching.com] 

□ GIRLS ON [girlson.com] 

□ MARTHA STEWART LIVING 

□ LIFETIME ONLINE [lifetimetv.com] 

COLUMNS 


CLICK! COMMUNITIES (page 47) 

□ MANDEE'S PIZZA CAM 

[mandees.com/cam.html] 

□ YAHOO! CLUBS [clubs.yahoo.com] 

□ RENAISSANCE FAIRE 

[renaissance-faire.com] 

□ THE INTERNATIONAL WENCHES GUILD 
LOCAL 69 [wench.org] 

□ IMUSIC.COM [imusic.com] 

□ ADULT THUMB SUCKING 

[thumbsuckingadults.com] 


□ IC0N20 [icon20.com] 

□ POWERFUL MEDIA [powerfulmedia.com] 

□ MR. SHOWBIZ [mrshowbiz.com] 


□ THE GOD & DEVIL SHOW [entertaindom. 
co m/pages/god_d e vi l/s h ow.j sp?show = 
gd_gandhi&speed=turbo] 

CLICK! SHOPPING (PAGE 52-54) 

□ FORNASETTI COLLECTIONS [ywh.com/ 
manufacturer/Rosenthal/julia.html] 

□ NETSETGOODS.COM [netsetgoods.com] 

□ BALAZS INC. [takeittothebag.com] 

□ FRONTGATE [frontgate.com] 

□ BLUEFLY [bluefly.com] 

□ GUESS ONLINE STORE [guess.com] 

□ IBEAUTY.COM [ibeauty.com] 

□ ASHFORD.COM [ashford.com] 

□ DEALOFDAY.COM [dealofday.com] 

□ VITAMINS.COM [vitamins.com] 

□ CDNOW [cdnow.com] 

□ JCREW.COM Dcrew.com] 

□ BN.COM: BARNES&NOBLE [bn.com] 

□ MOVIEGALLERY.COM [moviegallery.com] 

□ AMAZON.COM [amazon.com] 

□ EBAY [ebay.com] 

□ IGIVE.COM [igive.com] 


JON KATZ: INTERNET DOMAIN (pagegs) 

□ HUMAN GENOME PROJECT 

[ornl.gov/TechResources/Human_Genome] 

ANNETTE HAMILTON: REALITY BYTES 

(PAGE 70) 

□ STAMPS.COM [stamps.com] 

□ E-STAMP [e-stamp.com] 

□ BLINK [blink.com] 

□ BACKFLIP [backflip.com] 

DEPARTMENTS 

CLICK! (PAGE 41) 

□ THE ORIGINAL RYAN PHILLIPPE WEB 
PAGE [ryan-phillippe.com] 

□ IVILLAGE: DIETS A TO Z 

[www.lvlllage.com/diet/features/dietsaz] 

□ FAITH [faithhill.com] 

□ CLICKING ANASTASIA [lostsecrets.com] 

CLICK! NEWS (PAGE 42) 

□ HOTJOBS.COM [hotjobs.com] 


□ E! ONLINE [eonline.com] 

□ MEDIAGOSSIP.COM [mediagossip.com] 

□ YAHOO! INTERNET LIVE [www.ylive.com] 



□ BI POLAR SUPPORT & INFORMATION 

e'fent4243.'htm^ ndar/eVen,S/ 

□ NBA CHAT [sportsline.com/u/community] 

□ XOOM’S SOAP OPERA CHAT 

[xoom.com/chatroom/entertainment] 

□ DORITOS LIVE ^ , /d ri j 

□ COURTTV’S CRIME AND JUSTICE NEWS 
OF THE WEEK [courttv.com/talk] 

□ THE DRDREW.COM^SHOW ^ ^ 

□ WORKOUT MOTIVATION [women.com/ 
membership/chatweekly2.html] 

□ DEALING WITH YOUR IN-LAWS 
[www.ivillage.com/chat] 

□ SEEING EAR THEATRE [scifi.com/set] 

□ RELIABLE SOURCES 
[cnn.com/chat/cnn.html] 

□ SOUTH PARK CHAT [ultimatetv.com/interact] 


CLICK! GAMES (PAGE 56) 

□ THE STATION [station.sony.com] 

□ MSN GAMING ZONE [zone.com] 


□ PGA CHAMPIONSHIP GOLF 

>m/pgagol7| 

□ REVENANT [eidosinteractive.com/revenant] 

□ QUAKE III ARENA [quake3arena.com] 

VIA CHALLEI 
=offers/trivia] 

□ GAMERS HAVEN [gamershaven.ee 

□ THE WHEEL OF TIME ^ 

□ VIDEO GAME MUSIC ARCHIVE 


CLICK! HOME & OFFICE (PAGE 58) 

□ EHEALTHINSURANCE.COM 

□ EBANK.COM [ebank.com] 

□ THE INTERNET.COM STOCK CHALLENGE 

[stockchallenge.internet.com] 



















□ TRADEOUT.COM [tradeout.com] 

□ BLIQUID.COM [bliquid.com] 

□ INDUSTRIALBID [industrialbid.com] 

□ BLINDGIFT [blindgift.com] 

□ SENIOR HOUSING NET [seniorhousing.net] 

□ EFRAMES.COM [eframes.com] 

CLICK! ATTITUDE (PAGE 60) 

□ VOTATION.COM [votation.com] 

□ WE MEDIA [wemedia.com] 

□ MEDICINE ONLINE.COM 


WORD “JUDGMENT” [w» 

virginia.edu/-rwh5a/ji 

: NATIONAL MUSEUM 
HISTORY [nmfh.org] 

□ GLOBAL POTATO NEWS [potatonews.com] 

CLICK! CHARTS (page 62) 

□ MEDIA METRIX [mediametrix.com] 

□ YAHOO! CHAT [chat.yahoo.com] 

□ ZDNET DOWNLOADS [www.hotfiles.com] 

□ HOLLYWOOD STOCK EXCHANGE [hsx.com] 

□ AMAZON.COM [amazon.com] 

□ STARCHEFS [starchefs.com] 

□ ZDNET NET MUSIC COUNTDOWN 
[netmusiccountdown.com] 

□ ASK JEEVES [ask.com] 

□ ARTNET.COM [artnet.com] 

□ DEJA.COM [deja.com] 

COOL TOOLS (PAGES 82-84) 

□ SONY [www.sony.com] 

□ DIAMOND MULTIMEDIA 

□ PHILIPS ELECTRONICS 


[wv 




: TECHNOLOGY [pineusa.com] 

□ LABTEC [www.labtec.com] 

□ SHARP [sharp-usa.com] 

□ SAMSUNG [samsung.com] 

TOUCHED BY THE NET (PAGES 86-88) 

□ IGC INTERNET [www.igc.org] 

□ WARDOG MEMORIAL PAGE [geocities 
com/Heartland/Plains/7109/wardogs.ht 


>m/xikappa/astronmy.htm] 


INCREDIBLY USEFUL SITES 

(PAGES 90-92) 


□ IEXCHANGE.COM [it 


_estate/bestplaces/si 

□ WEATHERBASE.COM: VACATION FINDER 

[weatherbase.com/weather/vacation] 

□ HELPING.ORG [helping.org] 


[thewizardofodds.com] 

□ STARRY NIGHT BACKYARD 

[siennasoftware.com/cgi-local/downlos 


□ DROPCHUTE [hilgraeve.com/dropchute] 

OLD WAY/NET WAY (PAGES 96-98) 

□ BIRTHDAY USA [birthdayusa.com] 

□ PARTYFINDER.NET [partyfinder.net] 

□ DO ME A “FAVOR” [domeafav.com] 

□ PARTY STUFF 

□ REI [rei.com] 

□ REI-OUTLET.COM [rei-outlet.com] 

□ ROOM SERVICE [room-service.com] 

□ WAITER.COM [waiter.com] 

□ DINE ONE ONE [dinell.com] 

□ WEBVAN [webvan.com] 

Y LIFE INTERVIEW: NET ICONOCLAST 

(PAGES 100-102,171) 

DENNIS MILLER LIVE [hbo.com/dml] 

PRETTY STRANGE (PAGE 172) 


[mindspring.com/-arlong/astrobutter] 


grandma.html] 

□ ABSURD ORG [www.absurd.org] 

□ PRETTY STRANGE [prettystrange.com] 

WEB GUIDE 

NEW. NOTABLE & FUN (PAGES 138-139) 

□ AMERICANTHEATER WEB 


□ JOBLO'S MOVIE EMPORIUM [joblo.com] 

□ SCHOLASTIC [scholastic.com] • 

□ STUDENTU.COM [studentu.com] 

□ INSIDEGUIDE.COM [insideguide.com] 

□ CELEBHOO.COM [celebhoo.com] 

□ DERMATOLOGY CINEMA [skinema.com] 

□ SPARK-ONLINE [spark-online.com] 

□ SCOOPTHIS.COM [scoopthis.com] 

□ PANDER ZINE DISTRO 

ENTERTAINMENT & SPORTS 

(PAGES 140-143) 

□ DESERVING GREAT FILMS OF ALL TIME 
WITHOUT ACADEMY AWARDS OR NOMI¬ 
NATIONS [fiimsite.org/noawards.html] 


□ THE MACGUFFIN WEB PAGE 


□ DEBORAH KERR 

[home.hiwaay.net/-ol 
CAS 
broac— 

□ FINALFOUR.NET [finalfour.net] 

□ ESPN.COM: MEN'S COLLEGE 
BASKETBALL [espn.go.com/ncb] 

□ COLLEGE BASKETBALL [colL„- 
com/scripts/hoops/tstfrnt3.idc] 



pentium®/// 


Click onto Gateway.com;* and we’ll match you u| 
computer and all the right software and a 

Gateway.com has everything from cutting-edge Intel® Pentium® III processor-powered P 
means you’ll find exactly what you’ve been longing for. 




















□ THE TOTALLY UNAUTHORIZED DONNA 
SUMMER TRIBUTE SITE [members.aol. 
com/CHawk256l9/tribute.html] 

□ KOOL & THE GANG [koolandthegang.com] 

□ SEVENTIES DANCE MUSIC PAGE 
[izan.simplenet.com/70.htm] 

□ PLAYBILL ON-LINE [playbill.com] 

□ MUSICALSIOI.COM [musicalslOI.com] 

□ EUR.COM: MUSICAL CAST ALBUM 
DATABASE [eur.com/musicals] 

□ JONATHAN LARSON'S RENT [lifecafe.com] 

HEALTH & FITNESS (page i44) 

□ MAYO CLINIC: CHI 
CENTER [mayohea 
htm/pregpg.htm] 

□ ONLINE BIRTH CENTER 

[efn.org/-djz/birth/birthindex.html] 

□ PREGNANCY TOOAY [pregnancytoday.com] 


M [asimba.com] 

□ JUST MOVE.ORG [justmove.org] 

□ FITLINXX [fitlinxx.com] 

MONEY & SHOPPING (pages mb-mb) 

□ ALLOWANCENET [allowancenet.com] 

□ CIBC SMARTSTART [cibc.com/smartstart] 

□ MONEYOPOLIS [www.moneyopolis.org] 

□ MAINXCHANGE [mainxchange.com] 

□ TAX INTERACTIVE [www.irs.gov/taxi] 

□ PALM COMPUTING [palm.com] 

□ PALMPOWER MAGAZINE 

□ HANDANGO [handango.com] 

□ PALM GEAR H.Q. [palmgear.com] 

□ DEALNEWS [dealnews.com] 

□ SHOPNOW.COM CONSUMER GUIDE 
[20-20consumer.com] 

□ BIGCOUPONS.COM [bigcoupons.com] 

□ VALUPAGE [valupage.com] 

LIFESTYLE & COMMUNITY (pages iso- 152) 

□ CAT FANCIERS [fanciers.com] 

□ CINDY’S CAT PAGES [cindydrew.com/cats] 


} with the perfect 
ccessories. 

Cs to printer cables. And that 


□ HDW ENTERPRISES & FOOTHILL 
FELINES BENGALS [hdw-inc.com] 

□ FELINE CRF INFORMATION CENTER 

[best.com/-lynxpt] 

□ VEGSOURCE INTERACTIVE [vegsource.com] 

□ VEGGIES UNITE! [vegweb.com] 

□ WHOLEFOODS.COM [wholefoods.com] 

□ VEGDINING.COM [vegdining.com] 

□ VEGGIEDATE.COM [veggiedate.com] 

□ 1984 MAC ONLINE [1984-ONLINE.COM] 

□ MACADDICT.COM [macaddict.com] 

□ IMAC2DAY [imac2day.com] 

□ MACDOWNLOAD.COM [macdownload.com] 

□ MACLAUNCH [maclaunch.com] 

TRAVEL & RECREATION (pages 154-157) 

□ CUISINE INTL [cuisineinternational.com] 

□ CULINARY VACATIONS INC. 


[cucir 


>m] 


□ EXPERIENCEPLUS! [xplus.com] 

□ TRAVEL AS A SECOND LANGUAGE: COCI 
NA CASTELLANA [www.spaincooks.com] 


□ GUIDE TO AIRPORT RENTAL CARS 

[bnm.com] 

□ HERTZ [hertz.com] 

□ AVIS ONLINE [avis.com] 

□ THRIFTY CAR RENTAL [thrifty.com] 

LEARNING & CREATIVITY (pages iss-iso) 


□ THE PHILOSOPHY GARDEN 

[atomic-swerve.net/tpg] 

□ THOMISTIC PHILOSOPHY PAGE 

□ THE AYN RAND INSTITUTE [aynrand.org] 

□ DREAMLINE: DAVE MCKEAN 

[endless.org/dreamline] 

□ OZONE [visi.com/-drozone] 

□ METACREATIONS [metacreations.com] 

□ BOOSTER SHOT CAFt 

[boostershotcafe.com] 


newsday] 

□ ONE ACROSS [oneacross.com] 

WEB USER 

FIND IT (PAGE 163) 

□ WHEN.COM [when.com] 

□ ANYDAY.COM [anyday.com] 

□ YAHOO! CALENDAR [calendar.yahoo.com] 

□ VISTO.COM [visto.com] 

□ DIALPAD.COM [dialpad.com] 

□ DMOZ OPEN DIRECTORY PROJ. [dmoz.org] 

□ YOU DRAW [youdraw.com] 

□ NEAT NET TRICKS [neatnettricks.com] 

LEARN IT (PAGE 164) 

□ SCRAMDISK [www.scramdisk.clara.net] 

□ WINDOW WASHER 

[webroot.com/washer.htm] 

□ PRIVATE BOOKMARKS^ ^ 

□ 007 STEALTH ACTIVITY MONITOR 


OUTTASIGHT 

[rosa.simplenet.com/software/o< 


TRY IT (PAGE 166) 

□ KFI AM 640 [kfi640.com] 

□ METS [mets.com] 

□ RADIO WEBCASTER [radiowebcaster.com] 

□ SONICBOX IMBAND TUNER [sonicbox.com] 

□ GURUNET [gurunet.com] 

□ WEBTABS [www.rballance.com] 

□ DISKSTATE [geekcorp.com] 

□ MYCASTER [mycaster.com] 

SEARCH ALERT (page 168) 

□ METACRAWLER [metacrawler.com] 

□ SAVVYSEARCH [savvysearch.com] 

□ INFERENCEFIND [infind.com] 

□ DOGPILE [dogpile.com] 

□ SEARCH ENGINE WATCH 
[searchenginewatch.com] 

□ SURF IN PEACE [iconlabs.com] 

□ ASK THE SURF GURU [www.surf-guru.com] 
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Where to go for your PC 
and everything its heart desires. 



Click on to Gateway.conr 


for the latest prices on PCs 

9 

and thousands of accessories. 

Or 

^9 Gateway* com 






The Gateway™ Performance Line: 

serious computers with serious components. 

You want it all. And who can blame you. Speed. Power. The ability to run multiple multimedia programs without a glitch. Then you want 
a Gateway Performance PC. It’s got loads of megabytes, the latest processor technology and a built-in DVD. And with the thousands of 
customizing options available online, you can build one to satisfy your every technological desire. 


Gateway Performance 550 H Gateway Performance 600 


Intel® Pentium® III Processor 550MHz Intel Pentium III Processor 600MHz 



64MB SDRAM_ 

EV700 17“ Monitor (15.9" viewable) 
16MB AGP Graphics Card 
20GB Ultra ATA Hard Drive 
8X DVD-ROM Drive 
Sound Blaster® Live!™ Value 
Boston Acoustics® BA735™ Speakers 
56K 1 PCI Voice Modem 
MS® Windows® 98 Second Edition 
MS Works Suite 2000 Software 


128MB SDRAM_ 

EV700 17" Monitor (15.9“ viewable) 
16MB AGP Graphics Card 
20GB Ultra ATA Hard Drive 
8X DVD-ROM Drive 
Sound Blaster Live! Value 
Boston Acoustics BA735 Speakers 
56K 1 PCI Voice Modem 
MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


Gateway Essential: 

powerful PCs at practical prices. 


Looking for a tremendous machine at a not-at-all tremendous price? The Gateway 
Essential 500 has a superfast 500MHz processor, CD-ROM, serious acoustics, and it’s 
priced just in time for tax season. And with all the customizing choices at 
Gateway.com, s " you can match it to your life as well as your budget. 


Gateway Performance 750 


Intel Pentium III Processor 750MHz 
128MB SDRAM 

VX900 19" Monitor (18" viewable) 
32MB AGP Graphics Card 
27.3GB Ultra ATA Hard Drive 
8X DVD-ROM Drive 
Sound Blaster Live! Value 
Boston Acoustics BA735 Speakers 
56K 1 PCI Voice Modem 
MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


oraslowas*73/mo. 
(APR 14.9%) (or 48 m 


Gateway Essential 500 


Intel Pentium III Processor 500MHz 
64MB SDRAM 

EV700 17" Monitor (15.9" viewable) 
8MB AGP Graphics Card 
10GB Ultra ATA Hard Drive 
40X Max/17X Min CD-ROM Drive 
Sound Blaster AudioPCI 128D Card 
GCS-200 Speakers by Cambridge 
SoundWorks® 

56K 1 PCI Voice Modem 


1-Year Gateway.net Internet Access 3 
MS Windows 98 Second Edition 




Software Upgrades 


Quicken® Suite 2000 

Quicken Deluxe 2000, TurboTax® Deluxe 
for Tax Year 1999 Coupont Quicken 
Family Lawyer™ 2000, TurboTax State 
Coupont 

$79 


Hasbro Interactive™ Classic Games 

Wheel of Fortune®, Jeopardy!®, Scrabble®, 
Sorry!®, Ultimate Yahtzee®, Clue®, Murder 
at Boddy Mansion, The Game of Life® 

$99 


Microsoft Sports 

NFL Fever 2000™ Baseball 2000™ 
Cart Precision Racing™ International 
Football 2000™ Golf 1999, Motocross 
Madness™ 3D 

$99 


Deluxe Reference Bundle 

PrintMaster® Deluxe 7.0,1999 Grolier 
Multimedia Encyclopedia® Deluxe 
Edition, Rand McNally TripMaker® 
Deluxe 1999 Edition, Rand McNally 
StreetFinder® Deluxe 1999 Edition, 
Mindscape's® World Atlas & Almanac, 
Home Medical Advisor 
$99 


@ gateway.com 


© 2000 Gateway. Inc. All rights reserved. Gateway. Solo. Astro. Profile 2. Gateway.net the Gateway styli 


are registered trademarks, and Celeron is a trademark of Intel Corporation. All other brands and pr 
subject to change without notice or obligation. Prices exclude shipping & handlir " “ c: - 

APR. Your payment may be higher based 


ogo. Gateway Country and Youn)Ware are 1 


which are due at purchase, unless included in amount financed, in which 


com L.P. are separate legal entities. The Intel Inside logo. Intel and 
.1 versions. Prices and configurations 

_months at a 14.9% 

-payment exclude shipping & handling and taxes, 

monthly payment will be higher. Minimum FINANCE CHARGE 50e. 


tad trademarks often respective companies. Many products are engineered to Gateway specifications, which van flam retail 

-inn available on approved credit through independent lender. Payment based on 48 

your actual APR. APRs range from 14.9% to 26.99%. Prices and payment exclude shipping&_ha 







































































Gateway" Portable PCs: 

Our portables are built with all the might and muscle of a desktop, so you don’t have to compromise awesome functions to get a lightweight 
form. And our online store has cases, adapters and everything you need to go out in style. 


Solo® 2150CS 


12.1* SVGA TFT Color Display 
Intel® Celeron™ Processor 433MHz 
32MB SDRAM (expandable to 160MB) 
4.3GB Ultra ATA Hard Drive 
10X Min/24X Max CD-ROM Drive 
V.90 56K 1 Modem ~ 

2X AGP 3-D ATI Mobility™-M 
w/4MB SDRAM 

MS® Windows 98 Second Edition 


MS Works Suite 2000 Software 



Solo 2550CS 


13.3“ XGA TFT Color Display 
Intel Pentium III Processor 500MHz 
64MB SDRAM (expandable to 288MB) 
6GB Ultra ATA Hard Drive 
10X Min/24X Max CD-ROM Drive 
V.90 56K' Modem 
IX AGP SMI Lynx 

w/4MB SGRAM_ 

MS Windows 98 Second Edition 


MS Works Suite 2000 Software 



Solo 9300CL 


15" XGA TFT Color Display 

Intel Pentium III Processor 500MHz 

64MB SDRAM (expandable to 288MB) 

6GB Ultra ATA Hard Drive 

6X DVD-ROM Drive 

V.90 56K 1 Modem 

2X AGP 3-D ATI Rage Mobility-P 

w/8MB SGRAM 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 



Portables Upgrades 


Upgrade to 3-Year Parts & Labor 
Limited Warranty-$299 
MS Reference and Productivity 2000 
Bundle - Bookshelf 2000, Picture It!® 
2000, plus 3 more titles- $99 
Solo Auto/Airline Adapter - $99 
Casual Carrying Case - $49 
Deluxe Carrying Case - $99 
APC® SurgeArrest® PNotePro - $29 
Canon® BJC®-80 Portable Printer- $299 


1 gateway.com 



Gateway Profile™ 2 CX 


Gateway.com Accessory Store 


INSTANT $20 REBATE 
OFF PURCHASES MORE 
THAN $149 
ATGATEWAY.COM 4 


^ Gateway.com 


Gateway Profile™ 2: 


With high-tech components wrapped up in a sleek package, the Gateway Profile 2 is 
the sports car of the information superhighway. And it barely takes up any desk space 
— as if you needed another reason to want one. 


CALL Gateway Direct 


[ 1 . 800 . 846.6933 


3 


[ www.gateway. 


IKfe 

’ay.com J 


i Puerto Rico 800-846-3613 
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Gateway, 

Connect with us. 






























































Know exactly where to stay with Hotel Wizard. 

Plus get all the other insights you need so you don’t just book a trip, you book the right trip. Reserve the perfect room. 
Choose the right flight. Easy and secure transactions, all at the right price. Backed by our 24-hour customer support. 


Expedia.com 

Don’t just travel. Travel Right." 


You can also find us under Travel on 



















LOW-CARB DIETS Eat fat, 
lose weight. Is this your ticket to a 
smaller size? That’s for you—and your 
doctor—to decide. Start 'VILLAGE: 

DIETS A TO Z [www.ivillage.com/ 
diet/features/dietsaz] 

Y-QUOTIENT: 70 

FAITH HILL Hot on the boot 
heels of Garth and Shania, this coun¬ 
try diva has arrived on the pop music 
charts—and the Web. Start 
faith [faithhill.com] 

Y-QUOTIENT: 70* 



:// memorable site 

Royal Intrigue 

W HETHER IT’S THE WINDSORS, THE SPENCERS, 

o r e ve n America’s own Kennedys, the world 
maintains a love affair with royal families— 
including the ill-fated Romanovs of pre- 
Communist Russia. Although almost 82 years 
I have passed since Czar Nicholas II and his family 
were executed by the Bol- you to solve these mysteries 
as you mine clues horn fami¬ 
ly photos and letters; read the 
chilling prophecies of 
Rasputin, the czar’s adviser; 
and receive e-mail from “Anas¬ 
tasia” herself. If you skipped 
world history class or never 
read Nicholas and Alexandra, 
this digital challenge is your 
crash course. —L.K. 


.sheviks, rumors persist as to 
the whereabouts of both 
Anastasia, his youngest daugh¬ 
ter (results of DNA testing on 
the bodies disinterred at the 
Romanov burial site were 
inconclusive), and the family’s 
vast fortune, clicking anas- 

TASIA: AN INTERNET ADVEN- 

ts.com] invites 


ith a superfast 
[Internet] connec¬ 
tion you can get 
to Taiwan in 10 
seconds....No one 
asks any longer 
how you get to 
Carnegie Hall; 
they ask how you 
build your own 
Website. 

















STATS 


n click! news 


://Q&A 


Is his modem on?Tisn’t 

No one can get away with calling Frank McCourt, the colorful author of 
Angela’s Ashes and T/'s, a Net zealot. But we like his style nonetheless 



Y-LIFE: Hi, I’m from Yahoo! Internet Life. Know it? 
McCOURT: Oh, jeez, for me the Internet is like the 
Catholic Church. It’s a mystery....I fear it. 

Y-LIFE: Really? Even as a writer and as a teacher? 
McCOURT: We were told as little Catholics there 
are certain things you have to believe—matters of 
faith. So I believe in the Internet, I know it’s there. 

I know there are people addicted. I know there are 

NETBRIEFS. 3/00 =// D ispatche S 


people who go into it and never come out again. 
It’s not for me. I’d rather reality. 

Y-LIFE: As a master of the written word, it has 
no attraction for you? 

McCOURT: “Master of the written word!” 
JeezL.What can the Internet do for me? It would 
probably f—me up no end, the way the church did. 

Y-LIFE: What makes you think that? Is it just that 
you haven’t experienced it? 

McCOURT: No, there’s too much to handle. Real 
life is hard. Why should I go into a room and sit 
down and turn on the computer, and click on to the 
Internet and go into a place which could be Hell? 

Y-LIFE: But it’s a marvelous place to exchange 
stories. 

McCOURT: I don’t want to exchange stories, I just 
want to write my story and publish it. But I know 
there are—what do you call them, pages?—Web 
sites, devoted to Angela’s Ashes. 

Y-LIFE: OK, so maybe you don’t love the Web. 
But do you reply to your old-fashioned fan mail? 

McCOURT: No, I’ve tried, but I can’t. There are too 
many [letters], with all due modesty. In the begin¬ 
ning, I got fan mail and I would answer all of it, but 
now I get bags, shopping bags, shopping 
bags—and I try to read it. Some of [the stories 
people tell me] move me to tears. -k.h. 


FROM THE WEB’S FRONT LINES 


WE’VE GOT MERGER Soon after 
America Online and Time Warner 
announced their desire to link up (the 
$165 billion deal is subject to federal 
regulatory approval, expected later 
this year), Gerald Levin, who would 
be CEO of the new AOL Time Warner, 
outlined the social impact of this 
blockbuster new-media marriage: 
“This is about making a better world 
for people....We now have the tech¬ 
nology and the instruments to do 
that.” Good, so when do the multi¬ 
megabit cable modems arrive?...THE 
RESULTS ARE IN E-tailers esti¬ 
mate that sales during the past 
Christmas season totaled $10 billion 
to $11 billion, exceeding most pre¬ 
season projections. But the dramat¬ 
ic growth rate of sales at major Web 


storefronts from Christmas 1998 to 
1999 is an even better indicator. Sales 
at Yahooi’s shopping site jumped 385 
percent, while AOL’s online shopping- 
mall revenues doubled from $1.2 bil¬ 
lion to $2.5 billion. Overall, online 
stores charted a 300 percent 
increase in Christmas sales 
over 1998 holiday statistics.... 

NO HELP WANTED Job 
hunters were scammed by a 
fake ad for a CBS news pro¬ 
ducer listed at HOTJOBS. 

COM. And while the post- 1 
ed position was indeed 
bogus, the hoax allowed ] 

CBS to snag some good j 

resumes.. ..STAKED OUT \ 

Web page-crafting fans of 
TV's Buffy the Vampire 


Slayer have been asked to remove 
copyrighted material from their sites 
by the show’s producer, 20th Century 
Fox. Those not complying will face 
being shuttered by their providers.... 

IT AIN’T OVER TILL...A recent 
Forrester Research study says 
that AOL, Yahoo!, and the 
Microsoft Network have won the 
“portal wars.” A representative 
at Lycos, in fourth place, 

: the war as just 
beginning: “It’s like 
saying in 1930, 
when there was 
just General 
Motors and 
Ford, that the 
auto wars were 
—M.G. 



66 

The percentage of adults 
who say a computer with 
Net access would be 
their first-choice appli¬ 
ance if stranded on a 
desert island 

23 

The percentage of 
adults who’d choose 
a telephone first 
if stranded on a 
desert island 

8 

The percentage of 
adults who’d choose a 
TV set first if stranded 



-MICHAEL 
DOUGLAS, actor, 
opens up to his fans 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


The distinctive flavor and world-class smoothness 
of Camel's unique Turkish and domestic blend. 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


Introducing 
Camel Exotic Blends, 
each designed to 
perfectly complement 
our legendary 
i Turkish and 
domestic tobaccos. 
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CREMA 
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■Ha re 

Twist 

$AMSUN ! 

Camel's Turkish 

and domestic 

blend with a 
hint of vanilla. 

The top 1"/. 
of our crop. 
Extra smooth. 

Extra delicious. 

Our unique A delicate 

blend with and fragrant 

a refreshing Turkish leaf, 

splash of citrus, Exo|ic yet 
mellm. 

Calls restricted to smokers 21 years of age or older. 
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MANDEE’S 
PIZZA CAM 

how to make the perfect 
pepperoni pie—yet 
never had a connection 
to what goes on behind 
the counter at your 
local pizza joint—visit 
MANDEE’S PIZZA CAM 
[mandees.com/cam. 
html].ltsWeb cams, set 
up in the prep area of a 
busy pizzeria on Massa¬ 
chusetts’s North Shore 
(“...traditional hand- 
tossed pizza since 
1962!”), provide regular 
image updates of the 
dough-slinging action 
every 20 seconds. To aid 
in the learning process, 
you can control the 
camera angle from cre¬ 
ation to sale. Best of all: 
If the geography works, 
Mandee's delivers. 


The most popular 
music-related 
dubs at YAHOO! 
CLUBS [clubs. 
yahoo.com] 


r 


Aye, lords and ladies . If waddling around in 

musket boots while munching a smoked turkey leg is 
your idea of a good time, there are more people like you 

at RENAISSANCE FAIRE [renaissance-faire.com]. The Faire’S 

rogues and jesters are the renaissance-festival answer 
to Deadheads; they’re always searching for the next 


suburban park to convert into a 
faux 15th-century village. Start in 
the chat rooms and watch just 
how fast your everyday Lancelot 
or Guinevere can type Eliza¬ 
bethan. A bit spunkier are the 
Town Crier message boards, 
where Renheads mingle between 
fests or swap techniques for 
sewing the perfect corset. (“I am 
thinking of boning between the 
edge and the eyelets,” posts Tom¬ 
mie. “Any advice?”) And speaking 
of (medieval) women’s issues, the 

INTERNATIONAL WENCHES GUILD 
LOCAL69 [wench.org] hosts more 
than 550 members. “Our Time of 
the Month,” the site’s newsletter, 
covers everything from preferred 
Dark Ages lipstick to do-it-your¬ 
self homeopathy. 


the place to network with other 
fans, post reviews of concerts, or 
swap MP3s on the sly. There’s a 
bit of a catty flirts’ nook here, 
too. For example, Monkeygrrrl, a 
self-described student-slacker- 
mallrat, says that she’s ready to 
“get crazy with the Cheez Whiz.” 
OK, whatever. 

THUMBS UP 

“For all those years you thought 
you were the only person on the 
planet thumb sucking at your age. 


Well, you finally found the right 
place.” Strange but true words of 
welcome from adult thumb 
SUCKING [thumbsuckingadults. 
com], a surprisingly wholesome 
site for grown-ups who de-stress 
in toddler fashion. “There are 
probably millions of adults 
thumb sucking worldwide, 
mostly hiding their method of 
tension relief because of per¬ 
ceived and real social stigmas 
associated with this gentle 
habit,” explains the webmaster. 
“Here you will get to express 
your thoughts and experiences 
about thumb sucking and see 
that it’s not as uncommon as 
you’ve believed.” And don’t miss 
the two pictorials dedicated to 
the scourges of calluses and 
suck-induced bite problems 
(you may want to avoid these). 
What a thite! 


CAN’T STOP 
THE MUSIC 

Long before MP3 was the 
acronym du jour, music fans were 
burning up the wires of the 
emerging Internet, seeking out 
songs, news — and one another. 
imusic.com claims to be the 
largest online community of 
music lovers, reporting that more 
than 1.5 million rockers, rappers, 
and whateverers drop by during 
a typical month. There are a cou¬ 
ple of ways to approach the 
action: Either search by the name 
of your favorite artist or dive into 
iMusic’s suggested topics of con¬ 
versation (Rock vs. rap: Which is 
better?). The artist showcases are 


Hillick!’ COMMUNITIES 


CAMWATCH 


ebville 
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LIVE 


A SAMPLER OF NET EVENTS 

Times Eastern unless noted; 
updates at www.ylive.com 

SUNDAYS 

THE SIN¬ 
GLE CONNECTION 

Covering spiritual, intima¬ 
cy, work, and relationship 
issues for single adults. 

{lightsource.broadcast. 

com/lightsource/content/ 

the_single_connectionJ 

MONDAYS 

BIPOLAR 
SUPPORT & 
INFORMATION 

Discussion on living with 
the disorder. 

[talkcity.com/calendar/ 

events/event4243. 

htmplj 

NBA CHAT 

Hot hoop topics, from 
Barkley to Sprewell. 

[sportsline.eom/u/ 

community] 

TUESDAYS 

XOOM'S SOAP 
OPERA CHAT 

The latest news and 
gossip about your favorite 

[xoom.com/chatroom/ 

entertainment] 

DORITOS LIVE 
(ALTERNATING) 

SonicNet and Doritds 
sponsor interviews with 
hot alternative bands. 
[sonicnet.com/channels/ 
dorltos] 

WEDNESDAYS 

COURT 

TV’S CRIME AND 
JUSTICE NEWS OF 
THE WEEK 

Chat about the week's 
crime and/or justice 
with Jon Bonne. 

[oourttv.com/talk] 

THE 

DRDREW.COM SHOW 

The radio and TV advice 
guru takes to the Web. 

[www.drdrew.com/ 

show/index.html] 

THURSDAYS 

WORKOUT 

MOTIVATION 

Yes, someone else is there 
this morning to work out : 

[women.com/membership/ 

chatweekly2.html] 


Up & Coming 


FILM 

After a beleaguered, sometimes 
controversial production, The 
Beach has arrived. The film stars 
Leonardo DiCaprio as an Amer¬ 
ican backpacker who finds more 
than he bargained for in a par¬ 
adise off the coast of Thailand. 
For just about everything you 
want to know about the film, 
including the script and photos of 
the shoot, check out footsteps 
ON the beach [thaistudents.com/ 
thebeach], an unusually “deep” 
fan site. It’s also where you’ll find 
the best rundown of the envi¬ 
ronmental protest against the 
producer’s alleged abuse of a well- 
preserved Thai island. And of 
course, don’t miss the beach 
OFFICIAL SITE [thebeachmovie. 
com] for the standard trailers, 
teasers, and eye candy....The Space 
Race is on again as the first of Hol- 

ABOVE: Charles and Ray Eames. 
RIGHT: Leonardo on the beach. 


(and best-known) poets. But this 
Beat legend also penned a sub¬ 
stantial number of articles and 
essays, many collected in Delib¬ 
erate Prose: Selected Essays', , 
1952-1965 (HarperCollins). 
Before you check out this artful 
tome, visit allen ginsberg 
1926-1997 [levity.com/corduroy/ 
ginsberg], where you’ll find 
numerous Ginsberg interview 
transcripts, articles about the 
man and his works, and memo¬ 
rials written following his death 
in 1997. 


lywood’s competing Mars films, 
Mission to Mars, opens this 
month. (Its chief rival, Red Planet 
—with Val Kilmer and Carrie- 
Anne Moss—will arrive this 
summer.) The Brian De Palma- 
directed adventure features Tim 
Robbins and Gary Sinise as 
members of a rescue crew sent 
to Mars to save the sole 
remaining member of a mis¬ 
sion gone wrong. If the film 
itself falls short on authentici¬ 
ty, at least we’ll still have mis¬ 
sion TO MARS [missiontomars. 
movies.com], the film’s official 
Web site. With links to NASA 
and the Planetary Society, it 
looks as if the studio wants 
to establish some “lab cred” 
among science types. 

BOOKS 

Allen Ginsberg was rec- 
ognized as one of 
America’s most 
controversial 


ART 

The husband-and-wife team of 
Charles and Ray Eames did 

a great deal to enhance the 
public’s understanding of beauty 
and taste with their elegant furni¬ 
ture designs. Tour the Library of 
Congress’s tribute to the Eameses, 

THE WORK OF CHARLES AND RAY 
EAMES [lcweb.loc.gov/exhibits/ 
eames/preview.html], or visit 
ICON20 [icon20.com], a decorative- 
atts portal, for a virtual- 
reality tour of the show led by 
Eames Demetrios, 
the designers’ 
grandson. 
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:// lifestyles of the well connected 


Let Him Entertain You 

With the launch of Powerful Media, Kurt Andersen is set to raise the 
bar on the Web’s entertainment coverage 



D uring the past two 
decades, Kurt Andersen has 
worn many hats. As co¬ 
founder of Spy magazine, he 
redefined irony for a genera¬ 
tion. Then, after an eight-year stint 
as Time’s architecture critic, he 
servedbriefly as editor of New York 
—a job that ended abruptly, pos¬ 
sibly as a result of management’s 
unease with his edgy style. Last 
year, Andersen’s first novel. Turn 
of the Century, offered readers a 
hefty comic meditation on the 
state of our media- and millenni¬ 
um-crazed nation. 

Now Andersen and partner 
Michael Hirschorn, the former 
editor of Spin, hope to parlay their 
considerable media smarts into 

POWERFULMEDIA [powerfulmedia. 

com], a hub for communications 


and entertainment insiders set to 
launch this month. The venture, 
which Andersen calls a “j oumal of 
the culture businesses,” and which 
has been much anticipated—at 
least among the digerati—will 
combine fast-breaking news with 
analysis and longer investigative 
pieces on the worlds of print and 
online publishing, movies, music, 
and TV. Its staff of young editors 
has been drawn from the ranks of 
such stalwarts as Variety and The 
Wall Street Journal. 

Most entertainment sites—such 
as E! ONLINE [eonline.com], MR. 
showbiz [mrshowbiz.com], and the 
more “inside” mediagossip.com— 
don’t charge for content. However, 
like variety.com, Powerful Media 
will sell selected content to media 
professionals while also offering 


free articles—an approach many 
Web observers consider risky. 
(Even Michael Kinsley’s Microsoft- 
backed online magazine, Slate, 
couldn’t attract subscribers.) “I 
know how difficult it is. [But] for 
the kind of thing I’m interested in 
doing, I’d be very nervous about 
having an all ad revenue-based 
site,” says Andersen. 

The genesis of Powerful Media, 
he explains, was “my suggesting to 
fim Cramer that TheStreet.com 
expand its coverage into media 
and entertainment.” His descrip¬ 
tion of the site is characteristical¬ 
ly secretive: “In general, the stuff 
that will tend to be free will be the 
stuff of interest to the broadest 
audience,” he says, adding, “Sorry 
if that’s tautological.” 

Though some research shows 
that most sites truly making 
money from subscriptions are ped¬ 
dling more-salacious materials, 
Andersen is confident the credit 
card numbers will roll in: “The peo¬ 
ple who will pay [for more-spe¬ 
cialized information]—many are 
already paying many hundreds 
and often thousands of dollars for 
newsletters, newsmagazines, and 
trade papers. They’re not used to 
getting any of that for free.” 

Some critics are skeptical about 
the addition of yet another enter¬ 
tainment site, no matter how well- 
written or professionally focused. 
Andersenresponds: “Even the idea 
of needing entertainment and 
media coverage on a daily basis 
eliminates about 95 percent of 
America from the potential audi¬ 
ence pool. But for those people 
who do want such a thing, I would 
say that what’s out there is either 
opinion—reviews of stuff—or it’s 
a Puffy-Combs-was-arrestedTast- 
night type of thing.” -b e. 


DEALING WITH 
YOUR IN-LAWS 

get advice on family 
relationships. 

[www.lvillage.oom/chat] 

FRIDAYS 

SEEING 
EAR THEATRE 

Old-style radio drama 


SATURDAYS 

RELIABLE 

SOURCES 

Chat with fans 
of the popular CNN 
weekly show. 
[cnn.com/chat/cnn.html] 

SOUTH 
PARK CHAT 

Ponder the mystery 


of Kenny's misfortune. 

[ultimatetv.com/ 



WEEKLY 
THE GOD & 

DEVIL SHOW 

A clever talk-show parody 
in which celebrities are 
sent to heaven or hell. 

[entertaindom.com/ 

pages/god_devil/show. 

jsp?show=gd_gandhi& 

speed=turbo] 


overheard 
on the net 

"At one point I 
was going to go 
to Columbia 
[University], But i 

I realized I was s 

pretty ill-suited g 

to go to college. § 

i may go later | 

when I grow up s 

enough to be § 

responsible and ; 

do my homework.” | 

CHRISTINA 
RICCI, to Yahoo! Chat 1 
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Live365.com 


is not your father's radio, 

it s Big Brother's*, ni 


***** Waha_up , freedom- 
loving citizens I 

It's a new dawn, 
the thought police are at 
the door and all they want 
you to do is visit a nice 
little web site called 
Live365.com. Just type in 
the URL and what at first 
seems a pleasant diver¬ 
sion is soon an all-consum¬ 
ing sonic passion. Your 
night, your day. Your wrong 
your right. And before you 
*no*r it, you're hypnotized 
in front of your computer 
epeakerm for the umpteenth 
day In a row and little 
>Joey and Jane ilmzrf mi are 
pledging allegiance to the 
Iraqi flag. Resist temp¬ 
tation! Read on! 



******ignore the follow¬ 
ing at your 
own peril ***** 11 



aka DJ Darryl 

aka 

the dohzn-ator aka Rasta D 

THis unlicensed DJ's (Death 
Jo ckey1) 

-show now has 100,000 

.How many more 
spell before 
slumber??? 



**this "curious" pattern appeared 
?He handiwnrv” 5“ Idaho cornfield, 
EaLeranr?f-°^~^-2 V 2. r ? e ? lous 
tgain 1!1 I 


MYTH 


'All you're gonna feel la good." 

Sure, the "tunes" seem good, the 
DJs seem good, itf.s all good. 

!IlAt FIRST!!! But then you're hook 
ed and the turntables turn. Just how 
"good" are you gonna feel when you 


MYTH 2 

■X can quit listening any time X 


Nail biting, slouching, 

"close" dancing—these are things 
you can quit. Live365.com is not. 
Pretty soon, you'll be skipping work, 
Kids will be playing hooky. And 
|who's that sitting in your barca- 
lounger? Why it's 
Saddam Hussein! ~ ~ 


Paid for by the citizens agai 

























AUCTION 

ACTION 


lope sets, in either 
brown- or white-rice 
colors, with two 
“chopstick” pencils, 
extra. 


Plato, Hem¬ 
ingway, and 
Joyce Carol 
Oates all wrote 
of their great 
dove—boxing (aka 
the sweet science). If 
you yearn to run with 
the literary crowd, go 
ahead and lace up a 
pair of boxing gloves 
from BALAZS INC. 
[takeittothebag.com]. 
Try on a pair of these 
classic laced red box¬ 
ing gloves, available in 
10-, 12-, 14- and 16- 
ounce sizes at $35 
the pair (pictured: 
the 10-ounce size). 
These gloves do 
double duty: They’ll 
help you work out 
your aggressions and 
perhaps even inspire 
a great punch line 
or two. 

4 GLASS ACT 

OK, you’ve spent all 
that cash on your bath¬ 
room makeover pro¬ 
ject, but why can’t you 
say good-bye to that 
rusting metal scale? 
clear Gamma 
Glass model ($145) 

FRONTGATE 

[frontgate.com] 

should have 
you wanting 
to weigh your¬ 
self daily, no 
matter what 
the news. 


SHOPSMARTER 

I t’s impossible to 
keep track of every 
hot bargain on the 
Net, but DEALOFDAY. 
com can help. The 
site’s daily “steals 
and deals” listings 
include such offers 
as $5 off purchases 

at VITAMINS.COM; 

free shipping at 

CDNOW [cdnow.com], 

jcrew.com, and 

BN.COM: BARNES& 

noble; and buy-two- 
get-one-free deals at 

MOVIEGALLERY.COM. 

Bookmark it along 
with your other 
daily must-see sites. 


\FACCIA BELLA 

Four decades ago, 
Italian designer 
Piero Fomasetti 
discovered his 
muse, Julia, in 
a 19th-century 
periodical. And 
a find it was—the 
wide-eyed beauty 
became the leitmotiv 
for more than 500 
works. Browse the 
surreal series of porce¬ 
lain plates ($75 each) 
from the fornasetti 

COLLECTIONS [ywh. 
com/manufacturer/ 
Rosenthal/julia.html] 

at Your World at 
Home, and you 
might just want to 
buy all of them. 


2 RICE PAPER 

If you like your co¬ 
worker enough to do 
something special for 
his or her birthday 
(but not quite enough 
to spring for an expen¬ 
sive lunch), try the 
Fred Flare Sushi 
Deluxe Note Set at 
NETSETGOODS.COM. 
This $14 goody box in¬ 
cludes 15 note cards 
and matching enve- 


3 HAND 
IN GLOVE 


Eight AMAZON.COM 
bidders tried to grab 
a piece of basketball 
history when a rare 
1980-81 triple 
photo Topps Trad¬ 
ing Card went 
courting buyers. 
This pristine Larry 
Bird, Julius Erving, 
and Magic Johnson 
combo card eventu¬ 
ally sold for a 


high bid of 
$172.50....Here’s a 
“driven by an elderly 
lady” used-car pitch 
that actually 
worked: A mint- 
condition black 
1967 Rolls-Royce 
Silver Shadow with 
left-hand drive, a 
$3,000 stereo sys¬ 
tem, and a $2,000 
alarm system began 
cruising at $8,000 
on ebay [ebay.com]. 
Thirty-one bids 
later, it sold for 
$17,000—not 
including Grey 
Poupon. 
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This must l>e 

Petopia! 



Petopia.com is the Internet Pet Paradise? It's where pets get all the food, toys and treats they 
need and you get all the information, service and selection you want. Like our Bottomless Bowl™ program. 
You order once and we deliver the right amount at the right time on a regular basis. Pets never run 
out of food and you never have to run out to the pet store. It's paradise. And it's only at Petopia.com. 


^^tOp/CconrJ 


Home of the Bottomless Bowl. Automatic Eats 







n click! SHOPPING 


BY GAIL HENRY 



8 RIGHT ANGLE 

This boxy silhouette 
from Nir Saban is quite 
possibly the shape of 
elite handbags to come. 
Available at ashford. 
com ($195 as shown), 
it’s crafted in leather 
and large enough to 
carry a modem 
woman’s must-have 
items—without evok¬ 
ing memories of Grand¬ 
ma’s suitcase-size purse. 


that in a few months.) 
Bonus; Wear it while 
slurping blue cocktails 
and don’t worry about 
spills and stains. 


7 SEE FOAM 

Leave Mr. Bubbles in 
the kiddies’ bathroom. 
Philosophy: The Rain¬ 
bow Connection bub¬ 
ble bath ($45) from 
IBEAUTY.COM is for 
adults. Not only does its 
luxuriant foam promise 
to take the rough edges 
off a long day, but even 
the colors are designed 
to reduce stress. Or 
maybe it’s just the com¬ 
pany you’ll have while 
trying it out 


5 GOT YOU 
COVERED 

What more c 
do with the classic 
safari jacket de¬ 
sign? C.P. Compa¬ 
ny’s Italian- 
designed version 
($295) at BLUEFLY 
[bluefly.com] an¬ 
swers this question 
with a funky sense of 
style and utility. Its 
hood features built-in 
sunglasses, and the 
left-hand sleeve in¬ 
cludes a tinted win¬ 
dow for your wrist- 
watch. How very 
thoughtful. 


6 KINDA BLUE? 

This retro rayon num¬ 
ber ($58) from the 

GUESS ONLINE STORE 

[guess.com] is a little 
bit beatnik and a little 
bit surfer—and it 
comes in timely mil¬ 
lennium blue. (Relax, 
we’ll stop calling it 


ASKTHEMAVEN 

Q ls it true that I could 
trim my income-tax 
bill by shopping at 
online stores that let me 
donate a percentage of 
my tab to charities? 

A Sure—if you’re an 
avid online shopper 
and your purchases 
help you exceed the stan¬ 
dard threshold for chari¬ 
table donations. For 
example, the 80-plus 
stores in the IGIVE.COM 
mall donate an average of 
8 percent from every pur¬ 
chase you make to the 
charity of your choice. 
What’s more, the mall 
sets up an account for 
you that tracks the tax- 
deductibility of these 
donations. So go shop¬ 
ping, and help others 
along the way. But con¬ 
tact your accountant 
before you start planning 
a vacation with your tax- 
refund proceeds. 


0 I CAN BUY 
ON 

THE NET? 

Ladies and gentle¬ 
men. In this corner, 
weighing in at 66 
pounds, spanning 
more than 450 
pages, with its own 
Philippe Starck- 
designed metal 
stand, is SUMO, 
photographer Hel¬ 
mut Newton’s tome, J 
$1,500 at amazon. * 
COM. This first- | 

edition collection of 1 
images shows that l 
the 79-year-old ; 

Newton still has an | 
eye for large-format | 
nudes. 1 































YOU CAN 
COUNT ON 
THEM TO 
NEVER ASK 

you TO 

“GETMTOUCH 
WITH YOUR FEMINME SIDE” 









PICKS 


AARON “SNICKER" 
BENZICKruns ROGUE 
SPEAR RETREAT 

[roguespear. 
3dretreat.com], a hub 

for fanatics of the hot Tom 
Clancy gaming title. 

1. Use the HK MP5- 
PDW. This fast-firing 
weapon is a much more 
accurate means of defense 
than its Rainbow Six 
predecessor. 

2. Change direction 

frequently. You can never 
be too sure from where the 
enemy is approaching, so 
change directions often to 
cover your flank. 

3. Bind messages to 
a key. This lets you give 
someone a command 
quickly or acknowledge 
his directive. 

4. Don't forget to 
peek around those cor¬ 
ners. Don't feel the need to 
rush everywhere. Strategy 
is most important. 


n click! GAMES 


:// ground zero 


The ‘Mod’ Squad 

Free add-ons breathe new life into familiar titles 


GAMINGROUNDUP 


II NEW TITLES, SITES, AND SERVICES ON THE GAMING FRONT 


WHEEL OF TIME [www. 
wheeloftime.com] combines 
action, strategy, and role playing into 
a stunning solo and multiplayer 
experience (pictured). Free demo; 
$49.99; PC only. 


NAME THAT GAME TUNE 

Do you remember the intro 
music from Ms. Pac-Man? 
Can you hum your favorite 

The VIDEO GAME 
MUSIC ARCHIVE 

[vgmusic.com] lets 
you relive the sounds 
of your favorite arcade 
and console games, in¬ 
cluding an archive of more 
than 10,000 MIDI songs from 
the 70s, '80s, and '90s. 


M odifications (aka “mods”) keep surfers 
interested in their favorite gaming terrains 
long after they’ve mastered every highway 
and byway. And given the Web’s vast selec¬ 
tion of free downloadable mods, crafting 
new characters, weapons, and vehicles—even new 
sound tracks and sound effects—is as painless as 
fragging a long-standing nemesis. 

Bored flight-simulator buffs can grab a new hori¬ 
zon for FLIGHT SIMULATOR 2000 [microsoft.com/ 
games/fs2000]; a more challenging 18 holes is 
well within the grasp of golfers rapt with pga 
CHAMPIONSHIP GOLF [sierrasports.com/pgagolf]; 
and new dungeons and towns await the role-play¬ 
ing aficionados of revenant [eidosinteractive. 
com/revenant]. “With so many [mods] available on 
the Net, it also adds to the life span of a game con¬ 
siderably,” says Dave “Zoid” Kirsch. This inventive 
retrofitter is the author of Capture the Flag, now 
part of QUAKE III ARENA [quake3arena.com], the 
mod that transformed Quake from a popular shoot- 
’em-up title into a goal-oriented team experience. 

Looking for more bang for your gaming buck? 
Type mods into a search engine or visit the Web 
site of your favorite game for pointers to what’s 
out there. Or, roll up your sleeves and create the 
Next Big Thing yourself. 


FLICK FACTS 

Test your cinematic smarts with 
MOVIE TRIVIA CHALLENGE [reel, 
com/reel.asp?node=offers/ 
trivia], a free game hosted by 
online film source Reel.com. Play¬ 
ers can earn credits redeemable 
for Reel shopping sprees. 


YE OLDE GAME SHOP 

Drummer Raymond 
Herrera of the indie- 
rock group Fear 
Factory is the 
proprietor of 
GAMERS HAVEN 
[gamershaven. 
com], a hub for 
gamers in search 
of classic and 
hard-to-find 
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NETSAVERS 

Hi. HEALTHY OPTIONS 

savemohey Until recently, most Web 
insurance sites offered policies to indi¬ 
viduals only. But EHEALTHINSURANCE. 
COM now offers coverage to busi¬ 
nesses with two to 50 employees. And 
since the site acts as broker for such 
major insurers as Prudential, Golden 
Rule, and Blue Cross/Blue Shield, you 
can shop for coverage, compare poli¬ 
cies, and apply online. Right now the 
brokerage covers 38 states, with 
nationwide service planned by the end 
of the year. 

m BANK REDUX Many 

savetime traditional banks have 
opened Web “branches." But in an 
interesting switch, EBANK.COM (one 
of the Web’s several online-only banks) 
is opening sites to which you drive, not 
log on. Why? Many customers, espe¬ 
cially business owners, prefer the tradi¬ 
tional hand-holding associated with a 
local organization. With that in mind, 
the Atlanta-based institution plans to 
cut the ribbon on two dozen Southeast 
locations through the end of next year. 



For customers who want the time¬ 
saving advantage of a Web banking 
connection with the option of an 
occasional human touch, it’s the best 
of both worlds. 

& NET STAKES If you’d 

SAVEMMEY || ke t0 hone your stock-pick¬ 
ing skills without risking your nest egg, 
try one of the Net’s newer stock chal¬ 
lenges. Each contestant playing THE 
INTERNET.COM STOCK CHALLENGE 
[stockchallenge.internet.com] 
starts out with $100,000 to build a 
stock portfolio. Though the funds are 
solely digital, the cash and prizes 
awarded to each month’s most suc¬ 
cessful investors are quite real. You’ll 
have to do well to beat this crowd: 
October’s winner, George Mann, 
bested 2,310 participants with his 
90.9 percent return. —D.F. 


:// e-commerce 




GOOD 


BLIND FAITH 

You’ve gone ga-ga for 
that woman you met in a 
chat room the other night. 
Show the lady how you 
feel (while maintaining a 
cautious distance) with 
flowers, chocolates, or 
even a watch from 
BLINDGIFT [blindgift. 
com]. This clever service 
lets you send presents to 
online friends and lovers 
without knowing their full 
name or physical 
address—a simple 
e-mail will do. Select and 
purchase a gift, and the 
site sends the recipient 
an e-mail alert that a 
gift is waiting. 


HELPING HAND 

SENIOR HOUSING NET 

[seniorhousing.net] 
simplifies the task of 
finding a quality resi¬ 
dence. It features a 
searchable directory of 
retirement communities, 
assisted-living facilities, 
and nursing homes. The 
site also offers simplified 
descriptions of senior 
housing options and a 
checklist of factors to 
consider when selecting 
a facility. 


PICTURE THIS 

Upload a digital image 
file to EFRAMES.COM, 
and it'll send a framed 
print to the lucky recipi¬ 
ent of your choosing. 
Once you upload the file, 
you can crop the image 
using on-site software. 
Then try out some com¬ 
binations 
with the 
framing 
engine. 
Eframes.com 
will even 
gift-wrap 
your selection. 


Biz Bid 


B-2-B auctions go well beyond the typical 
Beanie Baby and lunch-box fare 


NLY YESTERDAY, 
you were bidding 
on eBay for Elvis 
memorabilia. Now 
you’re posting a $12 mil¬ 
lion bid on a combustion-tur¬ 
bine power plant. Seems like 
you’ve found tradeout.com, a 
Net auction house specializing 
in business-to-business goods, 
services, and—yes—entire bus¬ 
inesses. The site serves as an 
auction block for wholesale 
and industrial items, with in¬ 
ventory spanning more than 
100 categories. Offerings range 
from a surplus lot of 1,000 
“designer kitty litter boxes” to a 
$40,000medical liver-transplant 
database system. Auctions on 
TradeOut follow the model 
you’ve grown used to at con¬ 
sumer auction sites, though sell¬ 
ers and buyers here enjoy even 
more direct contact—under¬ 
standable when your purchases 


are measured in four to 
eight digits. 

According to For¬ 
rester Research, Internet 
business auctions are big 
money—they’re expected to 
create a $52.6 billion e-com¬ 
merce market sector by 2002. 
And other players have joined 
TradeOut in the space, includ¬ 
ing BLIQUID.COM and INDUS- 
TRIALBID [industrialbid.com]. 
Benefits of B-2-B auctions, says 
Forrester, include a new base of 
customers for sellers, better bar¬ 
gains for shoppers, and lower 
costs for everyone involved. 
Even eBay wants in on 
the action; it took a 
major financial stake 
in TradeOut. Now 
where’s the auction 
for a cozy bed-and- 
breakfast in Tus¬ 
cany with proven 
profits? — l.g. 
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DEAR GASTON, 

Q: My mother, who has 
been traveling with a 
bird-watching club in 
Bali, is AWOL. Can I 
track down the location 
of the actual computer 
on which she wrote her 
last note? Please help 
me—I miss Mum terribly. 

—Distraught 

DISTRAUGHT: How 

traumatic! I was II when 
my mother, a second- 
string member of the 
Folies Bergere, went on a 
Foreign Legion show 
tour. She left me with 
Mathilde, an indifferent 
governess and a veteran 
of the French Resis¬ 
tance. But I digress. 

The source of an e-mail 
is embedded in its head¬ 
er—that long spate of 
hieroglyphics at the top 
of a note. Using the com¬ 
puter “address” appear¬ 
ing after “SMTP:” you 
can trace an e-mail to 
the originating Net 
provider (such as AOL). 

If your mother wrote you 
from a cybercafe, and 
that cafe uses a local 
provider, you could 
determine that the note 
came from a particular 
town or region. Alas, it 
would be almost impossi¬ 
ble to find an exact 
street address or com¬ 
puter. More important, 
why has Maman cut the 
cord from her petit 
enfant? Courage, my 
poor little orphan, and 
bonne chance! 

GOT A NET PROBLEM? 
Write Gaston at 
ASKGASTON@ ZD.COM 


Yippee! 

Yahooey! 



VOTE OF CONFIDENCE Net savvy Ari¬ 
zona Democrats casting ballots in the 
March 11 presidential primary can do 
so online, thanks to a deal between the 
state’s Democratic party and votation. 
com. Voting booths will be available 
for those unable 

OPERATION BAD TASTE Got to get 

that face-lift? Bid for such elective 
surgical services as a nose job or 
tummy tuck at medicine online, 
com [medicineonline.com], the med¬ 
ical community’s answer to eBay. Fine, 

or unwilling to 

but do they do 
Webcasts? 


log on. 

READ MY LIPS 

Speaking of pres¬ 
idential elec¬ 
tions, this year’s 
contenders all 
share at least one 
piece of common 

ground: They’re ZAPME! [zapme. 
saying “no” to a free PCs and Net access—plus a raft nonconfidence 
retail tax for con- of ads for everything from jeans to expire after a 
sumers buying software. An ugly lesson in commer- year—and must 
cialism or just a way for budget- berenewed.How 
strapped schools to get online? 



goods on the Net. 
That is, for now. 


IF I’VE SAID IT 

O N C E ... AOL 

members who’ve 
opted out of the 
service’s myriad 
marketing solici¬ 
tations are dis¬ 
covering that 
i] gives schools their votes of 


rude is that? 


LIFE BEYOND BRAILLE Thanks to 
wemedia [wemedia.com], surfers with 
disabilities are enjoying a wider vari¬ 
ety of Net services. The portal’s fare 
includes job listings, online classes, and 
shopping. Coming soon: a vibrating 
mouse, with which sight-impaired 
users can “feel” images on the page. 


BETTER BAIT Welcome to the Net’s 
version of the long-distance phone 
companies’ battle for your bucks. 
Recently, a Y-Life staffer was solicited 
by two Net providers to switch ser¬ 
vices—with a free digital camera as 
the reward. It’s good to know the 
medium is catching up. 


JEEVES GOES TO THE OSCARS 

The whip-smart answer man at ask jeeves [ask.com] has much to say about every¬ 
thing, so Y-Life chatted him up about the March 26 Academy Awards telecast. 


Y-LIFE: How come you weren't invited to audition? 
J: How can seniors cope with urinary inconfinence? 
Y-LIFE: How long will this year's show run? 

J: How many seconds, minutes, hours, and days 
until Christmas? 



WHAT THE 
SEARCH ENGINE 
FOUND 





THE ALLIANCE FOR THE 
PRESERVATION OF THE 
CORRECT SPELLING OF 
THE WORD “JUDGMENT" 

[www.people. 

virginia.edu/-rwh5a/ 

judgment.htm] 

NATIONAL MUSEUM 
OF FUNERAL HISTORY 

[nmfh.org] 
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WEB TOPPERS 

The most popular sites 
among Web surfers 

SITE UNIQUE VISITORS 

(IN MILLIONS) 

1 YAHOO 

35.4 

2 AOL.COM 

30.9 

3 MSN 

30.9 

4 MICROSOFT.COM 

22.9 

5 GEOCITIES 

21.8 

6 NETSCAPE 

20.8 

7 GO NETWORK 

19.3 

8 AMAZON.COM 

14.8 

9 PASSPORT 

14.7 

10 HOTMAIL 

14.6 

WHERE'S 

THE BUZZ? 

The most-visited news/ 
info/entertainment sites 

SITE UNIQUE VISITORS 

(IN MILLIONS) 

1 ABOUT.COM 

8.6 

2 CNET.COM 

8.4 

3 ZDNET 

7.6 

4 MSNBC.COM 

7.0 

5 DISNEY ONLINE 

61 

6 ESPN 

5.3 

7 SONY ONLINE 

5.0 

8 WARNER BROS. ONLINE 5.0 

9 WEATHER.COM 

4 7 

10 ABC 

4.7 

II TIME.COM 

4.5 

12 DIGITALCITY.COM 

4.1 

13 CNN.COM 4.0 

14 G02NET.COM 

3.9 

15 GAMESVILLE 

3.8 

Media Metrix [mediametrix. 
measures the preferences of r 

'' - ; ! : ' 11 • 

g 

her of users who visited the i 

site" 

case, November). Apparent tie 

s are 

POLL 


ROSE-COLORED 

GLASSES 

: Does Pete Rose deserve 
to be inducted into the 
Hail of Fame? 

YES 85% 

NO 15% 


CHAT.YAHOO.COM 
I MARIAH CAREY [12/10] 

2 MICHAEL FREENY, social 
worker [12/2] 

3 NOT SO SILENT NIGHT, 
performance by various 
artists [12/10] 

4 JIMMY BUFFETT [12/61 

5 ANDREW YELLEN, 
relationship expert [12/9] 

6 AMY GRANT [12/13] 

7 NFL WEEK #13, sports 
chat [12/5] 

8 R.E.M. [12/6] 

9 JOEY MCINTYRE, pop 
vocalist [12/3] 


WWW.HOTFILES.COM 

1 GOIZILLA, Internet 
download tool 

2 WINZIP (32-bit), file 
compression tool 

3 3D GREETING CARDS SCREEN 
SAVER: SANTA DANCE, 
holiday novelty 

4 PAINT SHOP PRO. 
graphics software 

5 ICQ (32-BIT), Net 
messaging software 


FILM STOCKS 

The highest-priced titles per share 
on the Hollywood Stock Exchange 
HSX.COM 

I MISSION IMPOSSIBLE 2, 

$107.12 

2 STAR WARS: EPISODE 2, 

$92.06 

3 DINOSAUR, $ 84.69 

4 X-MEN, $78.51 

5 SCREAM3, $76.27 

6 MISSION TO MARS, $75.42 

7 ME, MYSELF AND IRENE 
$74.00 

8 GLADIATOR, $71.37 




AMAZON.COM 
I THEMATRIX 

2 AUSTIN POWERS: 

THE SPY WHO SHAGGED ME 

3 AMERICAN PIE 
(UNRATED VERSION) 

4 SOUTH PARK: BIGGER, 
LONGER & UNCUT 


8 WILD WILD WEST 

9 APOCALYPSENOW 

10 A CHRISTMAS STORY 

Rankings represent December sales. 


STARCHEFS.COM 

I EMERILIZED CHICKEN 
CORDON BLEU, Emeril 


3 PENNE WITH GRILLED 


AND PINE NUTS, Barbara 
Scott-Goodman 
4 PANFORTE, Nancy Silver! 


The most popular CDs at the 
Net's music stores. 
NETMUSICCOUNTDOWN.Ct 
I ALL THE WAY...A Dt 
SONG, Celine Dion 

2 supernatural, Santana 

3 MILLENNIUM. Backstreet 


Dave Matthews Band 

5 FAITH: A HOLIDAY ALBUM, 

KennyG 

6 S&M, Metallica 

7 ...BABY ONE MORE TIME, 

Britney Spears 


AMAZON.COM 
I TIMELINE, Michael 
Crichton 
2 SAVING FAITH, 

David Baldacci 


TonyHillerman 


Scott Turow 

5 HEARTS IN ATLANTIS, 

Stephen King 

6 O'IS FOR OUTLAW, 

Sue Grafton 

7 POP GOES THE WEASEL, 

James Patterson 


ARTNET.COM 
I TWO NUDES, Kay 

Lichtenstein, $14,410 

2 ROOMMATES, Roy 

Lichtenstein, $13,440 


Pablo Picasso, $11,580 

4 UNTITLED, Aristide 
Maillol. $10,500 

5 WHITEHALL XIII, Claes 
Oldenburg, $9,450 

6 NUDE LONDON, Bill 
Brandt, $7,620 

7 NIGHT NUDE Milton 
Avery, $7,390 

8 SHOES (RED), Andy Warhol, 
$7,090 

9 NUDE ZhaoZhen 
Hua, $6,730 

10 SHOES (WHITE), Andy 
Warhol, $5,472 


Mariah Carey 


Nicholas Sparks 

9 PLA/NSONG, Kent Haruf 

10 TARA ROAD, Maeve Binchy 


1 Where can I find online 
airfare specials? 

2 How can I find secret, 
hidden airfare bargains? 

3 Where can I find 
information about 
national parks in the U.S.? 

4 Howcanllocatea 
bed-and-breakfast? 

5 How can I renew a 
passport? 

6 What can I do this 
weekend in New 
York City? 

7 Where can I find 
information about 
amusement parks? 

8 Where are the best 
beaches in the U.S.? 

9 How can I avoid the 
effects of jet lag? 

10 How much 
should I tip? 


DEJA.COM 

I DODGE DURANGO, SUV 

2 HONDA VALKYRIE, motorcycle 

3 TYRA BANKS 

4 TOYOTA 4RUNNER, SUV 

5 HONDA GOLD WING, 
motorcycle 

6 TOM LEYKIS, radio 
personality 

7 OPIE AND ANTHONY, 
radio personalities 

8 ISUZU TROOPER, SUV 
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OF PROFESSIONAL 

TRADING TOOLS 

SHALL BE AVAILABLE TO 

EVERYONE. 




DATEK Tl 

ONLINE 

THE RULES ARE CHANGING 































YOUR TRADE SHALL BE EXECUTED < 
WITHIN ONE MINUTE OR THE COMMISSION 
SHALL BE WAIVED. 

DATEK ONLINE IS COMMITTED TO EXECUTING YOUR ORDER 
WITHIN 60 SECONDS OR WE’LL WAIVE OUR $9.99 COMMISSION. 

HENCEFORTH, SINCE THE MARKET DOESN’T 
STAND STILL, YOUR QUOTES WON’T EITHER. 

DATEK’S STREAMER GIVES YOU FREE, STREAMING, DETAILED 
STOCK QUOTES AND MARKET DATA THAT SELF-UPDATE 
SO YOU CAN MONITOR THE MARKET’S CONTINUOUS MOVEMENT 
IN REAL TIME, THE WAY PROFESSIONALS DO. 


WHEN THE MARKET CLOSES, 

IT SHALL REMAIN OPEN. 

DATEK ONLINE WAS THE FIRST TO ALLOW YOU TO TRADE FROM 
8 AM TO 8 PM EST WITH EXTENDED-HOURS TRADING. ‘ 

THOU SHALT TRADE FREE 10 TIMES. 

THE BEST WAY TO APPRECIATE DATEK’S TRADING TECHNOLOGY 
IS TO TAKE ADVANTAGE OF THIS SPECIAL OFFER. TO GET 10 FREE 
TRADES, APPLY ONLINE AT WWW.DATEK.COM/FREETRADE26. 
BE SURE TO ENTER YOUR ACTIVATION CODE: YHFT. 

FOR MORE INFORMATION CALL US AT 1-877-DATEK30. 




















CRITICAL EYE ROGER EBERT 


Finding Web 
nirvana at last 


A hotel in the UnlikelieSt of places fulfills 
the wired travelers fantasy 


B efore i left for the Calcutta film festival, i issued alarms to 
friends and employers: I would never be able to get online from 
India. I had absorbed the factoid that a third (or a fourth, or a fifth) 
of all the software code in the world is written there, but I pictured 
programmers sitting cross-legged under banyan trees. ■ There was 
reason to fear. I downloaded CompuServe’s list of global dial-up points 
and found not a single number for India. Maybe I could log on long¬ 



distance through Singapore—but would 
my hotel phone have an RS-232 port? At 
Cannes every year I have to use my toenail 
clipper to disassemble the weird Flin tstones 
handset so that I can get online from France. 

Nothing on the trip from the airport 
raised my hopes. If the online situation in 
India was like the traffic, e-mail would con¬ 
sist of writing messages on little paper boats 
and floating them down the Ganges. Traf¬ 
fic is very efficient in India; it occu¬ 
pies every square inch of the 
available road sur¬ 
face. In Manhat- 
n, gridlock 
brings traffic 
to a standstill, 
but in Calcutta 
the block of cars 
moves as a unit, 
like a football crowd 
shouldering for the exit 
I checked into the 
Taj Bengal Hotel. It 
had the first lobby 
: ever seen that 
looked like the ads, in 
which lobbies are populated by 


business travelers assembled in alternating 
groups of earnestness and conviviality. In 
real life, lobbies are usually populated by 
unwashed American students sprawling 
gap-legged next to their backpacks, wait¬ 
ing for a man from American Express to 
shake them awake and hand them money. 

In the Taj Bengal, as elsewhere in Cal¬ 
cutta, every woman wore a sari, which is 
the most beautiful garment on earth. Men 
wore loose pants and long shirts, 
a style I intend to pop¬ 
ularize in Ameri¬ 
ca, starting with 
my fellow film 
critics; we tend 
to dress like 
the homeless. 

I took the ele- 
tor to my room 
down at the 
lesk to study the 
phone. It had a 
standard RS-232 
port. There was 
also a little card, 
which read: Instant Web 
access! Just dial “55.” At 


“username,” type in anything. 

0, brave new world! Was this a dream? I 
connected my G3 Powerbook, set the 
modem to dial “55,” and at “username” typed 
in “Orson.” Five seconds later, I was on the 
Web. I collected my CompuServe e-mail 
through a POP3 account and found mes¬ 
sages waiting in my Yahoo! Mail account. 
The hotel had obviously contracted with an 
ISP to supply Net access to every room. 

American and European hotels say they 
cater to laptop users, and then set up obsta¬ 
cle courses that are the “hospitality” indus¬ 
try’s equivalent of the live-ammo range at 
Parris Island. Electrical outlets are at floor 
level behind heavy pieces of furniture and 
are already fully utilized (to plug in your 
computer, you first 
have to unplug the 
lights). The tele¬ 
phone is at the 
bedside, not on 
the desk. The tele¬ 
phone jack is con¬ 
cealed behind the 
bed. The deskis 
not 26 inches 
high, for comfort¬ 
able typing, but 30 
inches high, to pro¬ 
mote carpal tunnel syndrome. The chairs 
are so low you have to pile pillows on them 
to keep from typing at chin level. 

In Calcutta the laptop warrior was wel¬ 
come, and I went online many times a 
day. I had in the back of my mind a sus¬ 
picion that the hotel’s ISP was clocking 
me at $25 a second, but the cashier and I 
adopted a policy of don’t ask, don’t tell. 
(When I checked out, I had a nice sur¬ 
prise: My Web sessions were billed indi¬ 
vidually, from a low of 132 rupees to a 
high of 1,650. A rupee is worth about one- 
fourth of a cent.) 

Why can’t all hotels be like the Taj 
Bengal? Why can’t every hotel room have 
an ISP connection? Why must I go to Cal¬ 
cutta to find a hotel with a sensible Net 
strategy? And why, oh, why did I forget 
to pack my shaving kit when I was leav¬ 
ing India? I have e-mailed the Taj Bengal, - 
asking the hotel to FedEx it. I don’t care | 
about the toothbrush and the shaving ? 
cream, but I need the toenail clipper. I’m | 
going to Cannes again in May. Q 1 


f 

Why can’t every 
hotel room have 
an ISP connec¬ 
tion? Why must 
I go to Calcutta 
to find a hotel 
with a sensible 
Net strategy? 
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Your friends at Jack Daniel’s remind you to drink responsibly. 

Tennessee Whiskey • 40-43% alcohol by volume (80-86 proof) • Distilled and Bottled py Jack Daniel Distillery, 

:e t, Lynchburg (Pop. 361), Tennessee 37352 • Placed in the National Register of Historic Places by 
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WIN A CHANCE TO CRACK JACK’S 
YOU COULD WIN A TRIP TO LYNCHBURG, TENNESSEE AND A 
SHOT AT $ 100,000 OR OTHER GREAT PRIZES. 
LOOK FOR DETAILS ON JACK DANIEL’S DISPLAYS 
PARTICIPATING RETAILERS OR AT WWWJACKDANIELS.O 






Is the gene genie 
out of the bottle? 

A noble aim—to rid human Society ofdis¬ 
eases and suffering—can easily be subverted 


■ U OU MAY NOT HAVE READ OR HEARD MUCH ABOUT IT, BUT IT COULD WELL 

■ m be the most significant and disturbing technological project ever 
W undertaken—one with the potential to alter the nature of life 
I itself. ■ During the past few years, scientists the world over have 
■ taken part in a coordinated effort to create a complete biochemical 

description of the human genome—the DNA in the chromosomes of 
human cells. The Human Genome Project also aims to develop a map 


indicating which components of this 
material determine certain human traits, 
from depression and disease to eye color 
and perhaps even artistic ability. 

The HGP began in 1990, part of an effort 
overseen by the U.S. Department of Ener¬ 
gy and the National Institutes of Health. 
Though its founders expected the project 
to last 15 years, advances in computing 
have accelerated the work, which now 
maybe completed by 2003. The goal of the 
HGP is nothing less than to read and record 



the entire string of chemical “letters” (there 
are at least 3 billion) in human DNA. Accord¬ 
ing to the project’s Web site [ornl.gov/ 
TechResources/Human_Genome], the re¬ 
searchers were at press time 40 percent of 
the way there. Indeed, geneticists believe 
they already know the locations of genes 
associated with dozens of disorders, includ¬ 
ing cystic fibrosis, some forms of mental 
retardation, and Huntington’s disease. 

Supporters hail the HGP as a way to 
build a world in which all children would 
be born healthy and suffering would be 
greatly reduced. What could be nobler 
r more inspiring? 

But there is a darker side to this radical 
project, and our society has given it scant 
consideration. Without a single for¬ 
mal debate in Congress, we have set 
out on an endeavor that poses stag¬ 
gering risks and ethical dilemmas. 
In effect, the HGP findings could 
make it possible to categorize people 
by genotype—that is, to assign genetic 
profiles. Might employers and insurers 
somehow obtain this information? Could 
government agencies or law-enforcement 
authorities use it to invade privacy and pre¬ 


dict behavior? Or, perhaps most likely, 
might parents use the results of genome 
research to design the “perfect baby,” 
screening sperm and egg for body size, IQ, 
and emotional and physical health? 

How many parents will choose ugly kids 
when they can be assured of attractive 
ones? Why have a moody or rebellious 
child when you can choose a cheerful and 
pliant one? 

Biomedical ethicist Leon Kass is one of 
many scientists who worry about the pace 
and consequences of genetic research. 
‘When a couple now choose to procreate,” 
he writes in the new edition of Technology 
and the Future, edited by Albert Teich (Bed¬ 
ford/St. Martin’s), “the parents are saying 
yes to the emergence of new life in its nov¬ 
elty, saying yes not only to having a child 
but also, tacitly, to 
having whatever 
child the child 
turns out to be.” 

Our children, he 
adds, “aren’t sup¬ 
posed to live any¬ 
one’s lives but 
their own.” In 
altering the nature 
of new life, parents 
can not only live vicariously through off¬ 
spring but also completely shape their lives. 

Genetic screening is only one of the moral 
dilemmas our culture will soon face as the 
result of this fast-moving research. Scien¬ 
tists and biologists are nearly unanimous 
in their belief that within the next decade, 
someone somewhere in the world will 
clone the first human being. What then? 

Such technology, conceived with the lofti¬ 
est of intentions, is not containable. Too 
many will want to use it, and too much 
money can be made from it. The conver¬ 
gence of capitalism and genetic engineer¬ 
ing will be explosive, especially in a society 
as technologically thoughtless as ours. 

In the end, we must ponder what life 
might be like in a world whose inhabitants 
are no longer distinct from one another— 
a humanity universally attractive, intelli¬ 
gent, able-bodied, and eyeglass-free. And 
whether the healthy lose something when 
it is possible to eradicate the impaired. H 

E-MAIL JON KATZ ATjonkatz@slashdot.org. 


How many 
parents will 
choose ugly 
kids when they 
can be assured 
of attractive 
ones? 
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The new Lincoln LS will get you to your destination in record time, 


The new Lincoln LS is engineered to encourage rapid travel. Yet it has an interior that, practically begs you and your passengers 


to linger. It’s a conundrum that could require years of driving to solve. Better get started. For more information or to schedule 


a test drive, visit www.lincolnvehicles.com or call toll-free 877 2DriveLS (877 237-4835). 


A Motor Trend 
Car of the Year 
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ANNETTE HAMILTON 


SEPARATING THE NEWS FROM THE NOISE 


e-postage ever 
cancel stamps? 


THE PROMISE: Never go begging for a 
postage stamp again—just print one out 
whenever you need it. 

THE REALITY: E-stamps can make 
begging seem fun. 

Scientists have found that some people are 
addicted to risk. To get their fix, these 
adrenaline junkies will jump out of planes, 
swim with sharks, even— gasp !—start 
Internet businesses that make no sense. 

Take the postage-stamps-via-the-Net 
business, for one. 

Such companies as stamps.com and 
e-stamp [e-stamp.com] want you to start 
buying your postage over the Internet. Sim¬ 
ply establish an account on the Web, and 
when you need a 
stamp, voila!— 
you just print one. 

In reality, com- 
pared with the 
regular stamps 
you get from the 
“ post office or an 

ATM, Net stamps are more expensive and 
less convenient for the average person. For 
example, to use E-Stamp you have to install 
a device called a postage “vault” between 
your computer and your printer and pay a 
$50 setup fee. And with Stamps.com, you 
must connect to the Web each and every 
time you want to print out a stamp. 

But wait, there’s less. Current postal 
rules forbid you to use any downloaded 
stamps on 

■ handwritten envelopes; 

■ window envelopes; 

■ preprinted envelopes that come with 
your bills; 

■ international, certified, or registered mail. 
Did I mention the hassle of getting your 

money back if your printer screws up? 


For the average 
person, Net 
stamps aren’t 
worth the hassle 


PC postage is good for 
small to medium-size busi¬ 
nesses that now use traditional 
postage meters: Net stamps eliminate 
trips to the post office to refill the meter. 
The sites keep a log of every piece of mail 
you’ve sent and can save you money by 
tracking accurate postage rates. 

But for the average person, Net stamps 
aren’t worth the hassle. Why find new 
ways to pay more for stamps when we 
could find new ways to stop paying for 
stamps...via online bill paying, e-mail, 
online banking, and the like? Now, that’s 
my kind of adrenaline rush. 

hype REALITY SCORE: 2 real 


The mystery of the 
missing site: solved 

THE PROMISE: Never "lose” a cool 
Web page again. Just make it part of your 
personal Internet of favorite sites. 

THE REALITY: Personal 
online Web site directories 
are a vast improvement 
over bookmarks and 
browser histories. 

Stonehenge. The Loch 
Ness Monster. The lost civ¬ 
ilization of Atlantis. What 
makes wire hangers mul¬ 
tiply. The world is full of mysteries. 

The modern Web adds another: Why 
can’t I find that #(£>(%& Web page I saw 
last week? 

Everybody complains about finding infor¬ 




mation on the 
Net. However, 
the real challenge 
is finding that 
information again. 

The traditional tools 
for retracing your steps—bookmarks and 
browser histories—are miserable failures: 
bookmarks, because they are cumbersome 
to set up and maintain; histories, because 
they are difficult to organize meaningfully. 
Both tell precious little about what you 
actually saw at a certain site. 

Mystery solved: New companies, in¬ 
cluding blink [blink.com] and backflip 
[ backflip.com], offer fast and easy ways 
to build your own Yahool-style directories 
of cool and useful Web sites—for free. 
Backflip is smart enough to examine the 
full text of each page and file it in the most 
appropriate category. Even more promis¬ 
ing, in a few months the company expects 
to add a total-recall function that will 
allow users to search a database of every 
single Web page they’ve ever visited. 

The downside? Your Web favorites are 
stored out on the Net, which could raise pri¬ 
vacy concerns. Despite Backflip’s promise 
not to sell or share data 
with anyone, the compa¬ 
ny still maintains a page- 
by-page record of your 
Web travels. Can you 
stomach the scrutiny? 

We may never solve the 
mystery of Stonehenge’s 
■nnbisJ origins. But at least these 
new services can help you remember where 
you saw the latest Stonehenge theories. 

hype REALITY SCORE: 8 
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How does Janus analyze the companies your money goes into? By getting under their 
skin. Way under. Going through layer after layer of data. Analyses. Projections. Exposing 
the real story behind them. And sometimes uncovering the not-so-obvious bit of 
information that points to a real opportunity. Isn’t that what your money is crying out for? 



Janus Growth and Income Fund 

★ ★ ★ ★ ★ 

51.18% 1 40 037.1 36.38% 1 25°1Z% 

Vw 1 1'iini.ii '"Ml i< 'nr 1 is 

and Morningstar overall 
equitAunds as^of 12/3199. 


| Get 
there. 


carefully before you invest or send money. Fund inception 5/91. Past performance does not guarantee future results. Your return and principal 
value will vary, and shares may be worth more or less at redemption than at purchase. The fund received 5 stars among 3469 and 2180 
domestic equity funds for the 3-year and 5-year periods ended 12/31/99. Morningstar proprietary ratings reflect risk- adjusted performance 
through 12/31/99. The top IO% of the funds in an investment category receive 5 stars. Subject to change every month, a fund’s rating is based 








From Manhattan to Hollywood... 
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and everywhere in between...there 
are six truly super models that 
everyone is talking about—the amazing 
Digital CyberCams from JVC. 

These sleek CyberCams pack powerful 
performance into the tightest of bodies...and make everything you record 
beautiful than ever. CyberCams are not only the most sought-after 
digital camcorders on the planet, they’re MiniDV, the only digital 
video format supported by every major 
manufacturer. That means everything 
you do—from shooting digital video and 
snapshots, to editing special effects, 
to creating multimedia masterpieces— 
will be drop dead gorgeous. 


With a CyberCam, what w 


:e beyond your wildest dreams... 


is now easily within your reach. Go for it. 


□MODELS. 

a JVC Digital CyberCam. And watch heads turn. 





JVC 

When Performance Matters. 
www.jvc.com 
1-800-252-5722 
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A SAMPLING OF THE WORLD WIDE WEB, WORD FOR WORD edited by bilge ebiri 


Spies, Flies, and a Bearproof Guise 

Plus: What AOL means for Judas Priest; Uncle Sam wants your 
lawn; and toward a hermeneutics of Peanuts 



Size Does Matter 

The January 10 announcement of the massive 
merger between TIME WARNER AND AMERICA 
ONLINE hit the Net like a tidal wave and sent 
everyone scurrying to their keyboards. Here is a 
sampling of what the online media, as well as the 
average user, had to say about this historic event. 

■ WHAT THE DEAL MEANS FOR AOL 

The online giant gets the missing piece 
in its broadband strategy—access to cable 
pipes via TW’s RoadRunner service. After 
suing AT&T for open access, it’ll be inter¬ 
esting to see whether AOL changes its 
tune now that it owns a cable pipe. 


WHAT THE DEAL MEANS 
FOR TIME WARNER 

TW has successful brands, but not a suc¬ 
cessful Internet strategy. With AOL’s 
expertise, itleaps ahead cmdputs pressure 
on other media companies to move on 
large-scale Internet strategies. 

This merger pushes the Internet/TV 
convergence we’ve been talking about for 
a decade now. But don’t think narrowly: 
This is about the convergence of every¬ 
thing: movies, music, TV, radio, print, the 
Internet, -zdnet anchordesks jesse berst 
[www.zdnet.com/anchordesk/story/ 
story_4332.html?chkpt=zdhpnews02] 

■ For what it is worth, I would say that 


the merger of AOL and Time Warner will 
be beneficial for Judas Priest since I’m sure 
they’ll take steps necessary to ensure that 
the artists on their labels get more pro¬ 
motion on the Net...and of course, Judas 
Priest is signed to Atlantic....No, I don’t 
know if there’ll be any Judas Priest DVDs 
anytime soon, but you never can tell....Jug 
you later, -newsgroup poster jgbintbass 
[alt.music.judas-priest] 

■ “Everyone has their calculators on their 
desks,” said one People staffer I talked with, 
alluding to the surge in TW’s stock price 
that morning. Employees at the company 
are famously well remunerated, with many 
of the perks coming in the form of stock.... 

“Everybody who’s vested is too busy light¬ 
ing cigars and tipping hookers to com¬ 
ment,” said an editor at Sports Illustrated. (He 
was kidding, of course. Smoking is strictly 
prohibited there.) -salon s sean elder 
[www.salon.com/media/col/elde/2000/ 
Ol/ll/aol/index.html] 

■ ...I have news for you. Nobody knows 
how to use the Internet as a new medium 
yet. AOL, Yahoo!, CNET, and a few others 
are fairly successful so far, but they are still 
pretty rudimentary given the Internet’s 
potential. Nobody has figured out how to 
do interactive content that will take advan¬ 
tage of the future of widespread broadband 
technology. Time Warner has tried the 
"interactive TV” thing. I think Elmer Fudd 
was in charge, -upside s richard brandt 
[www.upside.com/texis/mvm/richard_ 
brandt?id=387a64890] 

■ This transaction now puts America 
Online and World Championship Wrestling 
under the same ownership. I consider that 
very fitting, -newsgroup poster chad bryant 
[alt.aol-sucks] 
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■ Although there areplenty of Net stocks 
whose shares are overinflated—just don’t 
ask me which Net stocks—AOL is not one 
of them. The company is generating huge 
amounts of free cash flow every year, its 
return on invested capital is only going to 
rise in the future, its subscriber growth 
remains startling, and switching costs for 
Internet subscribers are actually higher 
than people imagine. If Time Warner was 
worth $83 billion at the end of last week 
(which the market said it was), AOL was 
probably worth the $161 billion at which 
the market was valuing it. 

If you think that last sentence is pure 
madness, then the rest of this will seem 
equally nutty. But for the sake of argu¬ 
ment, let’s say that AOL really is worth 
what the market says it’s worth. If it is, 
then the obvious question is: If AOL was 
twice as valuable as Time Warner on Fri¬ 
day, why is its management making a 
deal on Monday that treats it as only 1.2 
times as valuable as Time Warner? 

-SLATE’S JAMES SUROWIECKI 

[www.slate.com/Code/Moneybox/Moneybox. 
asp?Show= I/I O/OO] 

■ I would have given a billion dollars to 
see [CBS CEO Mel Karmazin’s] face. The 
man who thought he was going to be king, 
after he merged his CBS with Sumner’s Via¬ 
com last year, must have-been spooked and 
shaken as he logged on from his Trump 


Tower penthouse Monday morning. 

Mel Karmazin topped by a 41-year-old 
geek in khakis named Case who started his 
career marketing home perms for Procter 
& Gamble? And Bill Gates—who outsmarts 
them all? He’s left with a media empire that 
consists of something called Slate and the 
utterly unwatchable MSNBC.... 

It’s 2000. Are you a zillionaire yet? 

-THE DRUDGE REPORT’S MATT DRUDGE 

[www.drudgereport.com] 

■ The success of AOL can be attributed 
solely to the fact that it alone cleaned up 
the Internet's act. AOL has been the zone 
of calm. Information is ordered in neat 
boxes, and no computer skills are 
required. AOL's proudest, if implicit, boast 
is that it is idiot-proof, but pure. Smut, 
whatever that is, is censored, and even 
discussions about breast cancer have on 
occasion been suspect. Look for an even 
prissier version of AOL version 6.0 now 
that they wouldn't want to do anything 
to jeopardize this mainstream merger. 

Forget the Internet as a wild zone of lib¬ 
ertarian freedom. The hacker anarchists 
have lost out and the corporate co-opters 
have won. AOL now sets the model for 
success....Diversity is out, niches are gone, 
it's Skippy peanut butter time. 

—ONLINE JOURNALISM REVIEW'S ROBERT SCHEER 
[ojr.usc.edu/content/ 
story.cfm?request=3l3] 


When in Las Cruces... 


According to the Web site DUMB LAWS, which catalogs inane and outdated statutes from around 
the world, these are some of the rules on the books in cities and states across the U.S. 


NORTH DAKOTA Beer and pretzels can't be 
served at the same time in any bar or restaurant. 

STERLING, COLORADO Cats may not run 
loose without having been fit with a taillight. 

LEE COUNTY. ALABAMA It is illegal to sell 
peanuts in Lee County after sundown 
on Wednesday. 

new HAMPSHIRE You may not tap your feet, 
nod your head, or in any way keep time to the 
music in a tavern, restaurant, or cafe. 

[www.dumblaws.com] 


LAS CRUCES, NEW MEXICO You may not 
carry a lunch box down Main Street. 

DANVILLE, PENNSYLVANIA All fire hydrants 
must be checked one hour before all fires. 

KENILWORTH, ILLINOIS A rooster must step 
back 300 feet from any residence if he wishes 
to crow. Hens that wish to cackle must step 
200 feet back from any residence. 

TROUT CREEK, UTAH Pharmacists may not 
sell gunpowder to cure headaches. 


Your Grass Is Mine 

The spoof site NATIONAL LAWN CARE NOW! pur¬ 
ports to advocate the transformation of lawn 
care into a massive, unwieldy federal bureau¬ 
cracy. These excerpts from “The Roots of a 
National Movement,” written by the movement’s 
founder, Jeff Lindsay, outline his mission. 

IMAGININGS: THE SEED IS WATERED 

Picture a home surrounded by dry, yellow 
weeds that haven’t been mowed or 
watered ever since the era of hate and 
greed began under Reagan-Bush: Such a 
lawn can only instill ill will, shrill on the 
nerves like fingernails on a chalkboard. 
Now imagine that same home sur¬ 
rounded by a lush carpet of bluegrass, 
trimmed to perfection, sparkling with 
fine drops of morning dew glistening in 
golden sunlight like a field of diamonds, 
calling you softly with cosmic har¬ 
monies, soft, reassuring, beckoning you 
to lay your tired body onto its countless 
tiny cushions of life, where you will be 
renewed, invigorated, and fulfilled (warn¬ 
ing: Do check for fire ants first). 

There is a world of difference in our per¬ 
ceptions of the two homes because of the 
lawns around them. The inhabitants with 
the poor lawn are likely to be shunned 
socially or to be the victims of persecution 
by neighbors who allege that poor lawns 
lower property values of the neighbor¬ 
hood. Ultimately, they will be denied 
access to jobs, education, and even health 
care. And meanwhile, their ever-lower¬ 
ing self-esteem will negate all hope and 
possibly leave them with no choice but to 
turn to a life of crime or politics. 

ACTING: THE SEEDLING GROWS! 

Our charter calls for nationalization of all 
lawn care industries into a single 
provider run by the U.S. Dept, of Agri¬ 
culture and funded through a revitalized 
House Bank, with generous donations 
from the pro-lawn Chinese Government 
to be warmly received as necessary. The 
savings in forms, advertising, and dupli¬ 
cate staff alone would more than fund a s 
complete and equitable redistribution of E 
lawns and would provide funds to guar- 1 
antee that every American has access to | 
adequate lawn care. This program may 1 





















seem too utopian and visionary to have 
any hope, but it already has the backing 
of many of the most respected names in 
America.including Mikhail Gorbachev, 
three supermodels, several Hollywood 
celebrities, and even the performer for¬ 
merly known as the King. Further, we 
have a list of over 100 economists and 36 
TV weathermen who predict success for 
our efforts—if only we can get enough 
financial support from people like you. 
[www.jefflindsay.com/NLCN.shtml] 

Pass the 
Binoculars 


The Webzine CAROLINA GIRLWATCHER, a 

monthly “girlwatching guide to the Carolinas,” 
featured the following column, titled “The Pro’s 
Corner," in its December issue. 

OK, WHY ARE YOU SITTING AROUND READ- 

ing stuff on a computer screen when the 




Best known as Uncle Jed on I he* Beverly Hillbillies, the 
actor Buddy Ehsen sells his art online. These two pieces are tided Uncle Jed 
and Friends (left) and Cbow Line, [www.buddyebsen.com/buddyart.htm] 


mall is open? This is off-season girl¬ 
watching at its peak. The stores are full 
of teenyboppers, young mommies, and 
high-society seniors all shopping for the 
Christmas presents and giving you yours. 
It is a virtual buffet of the finest femi¬ 
ninity that the cities have to offer. 

Get away from the lingerie shops for a 


while and check out some of the lesser 
spots that you normally don’t frequent 
during the other times of the year. Hit 
the toy stores. Young mommies and fine- 
looking grand-mommies are there find¬ 
ing the latest gizmos for the rug rats. 
With any luck two will go for the same 
item and you will get to see the fight of 
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the century. Catfight! 

Then fall by Radio Shack. Wives of all 
ages know that the old man will like 
almost anything off those shelves and 
they are there in droves. And don’t forget 
the food court; it is nice to see them in a 
state of relaxation for a while before the 
mad rush begins again. 

Make sure you leave in time to be at the 
Christmas Parade. If I have to tell you 
what to look for here, you ain’t much of 
a girlwatcher. Above all else, enjoy, it’s 
about the only free entertainment left. 
twww.carolinabeauty.com] 

We Snoop for You 

The CIA'S HOMEPAGE FOR KIDS attempts to 
explain the Central Intelligence Agency’s mis¬ 
sion to youngsters in language they can under¬ 
stand. The following is from a section called 
“Who We Are and What We Do.” 

OUR MISSION 

When people think of the CIA, they think 
of people lurking around in trench coats, 
sending messages in code, and using cool 
tools to do their job. Well, to some extent 
that’s true, but it’s not the whole story. The 
Central Intelligence Agency’s job is to help 
the president, the National Security Coun¬ 
cil, and all other government officials who 
make and carry out U.S. national security 
policy. We do this in two ways: 

1. We give accurate and timely intelli¬ 
gence on foreign threats to our security. 

2. We conduct counterintelligence or 
other special activities relating to for¬ 
eign intelligence and national security 
when the president asks us to. 

OK, that’s the mission, but how do we 
do it? Well, first let’s look at how we are 
asked to do a job. We call it “tasked.” Just 
like anything in life, there is a way or pro¬ 
cedure for how things are done; we call 
this the intelligence cycle. When we get 
tasked, we have to follow this cycle to do 
the job right. There are also checks and 
balances in place, and the agency is sub¬ 
ject to congressional oversight. 

THE INTELLIGENCE CYCLE 

I. PLANNING AND DIRECTION This is how 
we decide how to do the job assigned to 
us. We list what we know and what we 


don’t know and how we will get it to the 
policy maker. 

2 . collection We set out to collect the 
raw information that we need to do the 
job. We collect the information from 
many sources: newspapers, magazines, 
and foreign radio or TV broadcasts, which 
are overt, or “open.” Some sources are 
“covert”—that is, other people’s secrets. 
We persuade these people to tell us their 
secrets. The other way we collect infor¬ 
mation is with electronics and satellite 
photography (taking pictures from space). 

3. processing We take all the infor¬ 
mation we have collected and put it into 
an easy form to understand called an 
intelligence report. It could be anything 
from a translation of a document in a for¬ 
eign language to a description of what 
we see in a satellite photo. 

4. analysis and production OK, here's 
where we sit down with all the information 
we’ve gathered, sort through it, and write a 
paper to answer the question or tasking! 

5. dissemination This is it, the final 
step—we give that paper to the policy 
maker, the same policy maker who start¬ 
ed the whole cycle! After reading it and 
learning the answer to the question, the 
policy maker could ask more questions. 
And then we would start the whole process 
over again! 

[www.odci.gov/cia/ciakids/spyguy/ 

mission.html] 


Flytrap Fodder 

The International Carnivorous Plant Society’s 
FAQ, maintained by Barry Meyers-Rice, weed 
specialist for the Nature Conservancy and edi¬ 
tor of the Carnivorous Plant Newsletter, seeks 
to dispel common myths about meat-eating 
flora. The following is excerpted from the 
Venus’s-flytrap section of the FAQ. 

WHAT SHOULD I FEED MY VENUS’S- 
FLYTRAP? HAMBURGER MEAT? 

I occasionally see Venus’s-flytraps for sale 
in grocery, hardware, or department 
stores. I ask the salesclerks about them, 
playing the role of a curious customer. 
The salesclerks usually tell me the plants 
are easy to grow, as long as I give them a 
dish of water and feed them a little ham¬ 
burger meat from time to time. 

What do they think they are selling? 
Kittens? 

This is all wrong, of course. If you feed 
a Venus’s-flytrap a bit of hamburger meat, 
it will die. Venus’s-flytraps expect bugs. 
Feed them anything else, and they will 
not like it. There is far too much nonbug 
energy and protein in cow meat. 

Emu meat is no better. 

If you want to feed your plants, you 
must find bugs. Bugs, bugs, bugs. The bugs 
must be small enough to easily fit into the 
trap. I recommend caterpillars, flies, spi- 
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When Animals Attack 

Troy Hurtubise, a specialist in bear behavior and “a man deter¬ 
mined to reach a lifelong goal," is the creator of the Ursus line of 
grizzly-proof suits. His latest model, the Ursus Mark VI, was put up 
for auction on Hurtubise's PROJECT GRIZZLY site, but it remains 
unsold. The following is a description of the item. 

he Ursus Mark VI took sev- of bear repellent capable of 
en years to develop. Made spraying a 4.6 meter (15 ft) 
of a fireproof exterior, titani- spray for seven seconds, 

um plating, chain-mail joints, a VIEWING SYSTEM: Helmet- 
Tek plastic inner shell, and an mounted camera with a 

inner layer of air bags, the 7-foot- wide-angle view screen, 
tall, 66 kilogram (147 lbs) suit RADIO SYSTEM: Voice- 

houses Troy Hurtubise against activated two-way radio, 
the possible attack of one of COOLING SYSTEM: Battery- 

North America's deadliest land powered twin-fan ventilation, 
animals. Built to withstand bite BAR: A pressure- 
400 kilograms (880 lbs) of sensitive bar designed to 

attacking grizzly bear, the Ursus examine the biting strength 
Mark VI also comes equipped of a grizzly, 
with a few creature comforts. black BOX: Voice-activated 

recording device intended to 

defensive SYSTEM: A trig- record bear sounds or any 
ger finger-activated blast can catastrophic last words. 


[www.trillium.net/grizzly] 
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The Web site Tullure Jamming, which spoofs modern advertis¬ 
ing, has designed mock cereal boxes, including this one of Tony (now Tonya) the 
Tiger's favorite breakfast nosh. [www.abrupt.org/CJ/riotgrrrls.gif] 


ders, crickets, slugs, and very small chil¬ 
dren. I do not recommend ants (the leaves 
are often damaged afterward), moths (too 
much fuzz), butterflies (too cute), or bee¬ 
tles (too much sturdy exoskeleton). A 
warning about caterpillars and, presum¬ 
ably, other leaf-crunching arthropods— 
be careful that the food you give your 
plant cannot eat its way out! I was once 
told (by FAQ-reader Crispin S.) that some 


caterpillars may escape from traps this 
way. In Crispin’s case, a caterpillar nib¬ 
bled its way out of several traps before 
finally being defeated. Too bad—usually 
caterpillars are fab food. 

I have been told just recently that mag¬ 
gots make good food for Venus’s-fly traps. 
(This marvelous little factoid came to me 
from an anonymous source I will refer to 
only as Steve Evanchuck. Last I heard, he 


was in Nebraska, frightening his neigh¬ 
bors.) Apparently you can buy maggots 
at stores that sell fish bait, where they 
are packaged in sawdust. Disgusted? 
Wait, it gets better! The maggots can usu¬ 
ally escape from the traps, so the maggot 
must first be “pierced with a toothpick.” 
This tells me, among other things, that 
there are weirder people in the universe 
than me. I will also be careful about who 
I borrow toothpicks from. 

WINTER DORMANCY? HUH? WHAT? 

Just because your plant is slowing in growth, 
and not doing very much, it may not be 
dying. It might just be going dormant! 

I am often asked, “How do I tell if my 
Venus’s-flytrap is dying or just going dor¬ 
mant?” Well, it is hard for the beginner 
to tell. A Venus’s-flytrap going dormant 
usually slows in growth, and the leaves 
may slowly turn black and die. A truly 
dying Venus’s-flytrap, in contrast, gives 
up the ghost more rapidly. It may become 
mushy and gooey. Freeze a lettuce leaf 
and then thaw it on your countertop to 
see a good example of how a dying 
Venus’s-flytrap looks. Pathetic. If you are 
curious about your dormant or dead 
plant, carefully dig it up. If the bulb is 
crisp, your plant is sleeping. If it is rotten, 
mushy, and smelly, you are the owner of 
a dead plant. Dang! 

CAN i COLLECT VENUS’S-FLYTRAPS 
FROM THE WILD? 

Absolutely not. 

Venus’s-flytraps are endangered in the 
wild, and field collection is completely 
unjustified, especially when plants are so 
easily available from numerous nurseries 
on and off the Web. 

There is a special place in hell for plant 
collectors who field-collect. I imagine the 
collectors cowering in miserably drafty 
caves while mighty redwood-sized plants 
stride about in the sunlight, occasionally 
bending down to tear the (shrieking) field- 
collectors from their burrows. The field 
collectors are then taken to fake little tract 
houses where they die from diseases or 
the broken bones and tremendous 
wounds inflicted upon them by the care¬ 
less redwood tree demons (only they don’t 
die, because it is hell, so this just goes on 
forever!), [www.sarracenia.com/faq] 






















I GET 

WHAT I NEED 

TO RUN MY 
BUSINESS BETTER 
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GET THE TOOLS YOU NEED when you're a business on the go. Thin, 
stylish and powerful, IBM ThinkPad® 600 notebooks make the perfect travel 
companions. They'll go with you anywhere and make it easy for you to stay 
in the loop. 

HELP MAKE EVERYONE IN THE OFFICE MORE 
PRODUCTIVE. IBM PC 300®GL, Small Business Series desktops 
come preloaded with leading business productivity tools, including 
Artisoft® i.Share. This convenient software allows up to ten users to 
share a single Internet connection. 

FIND THE PERFECT MACHINE FOR YOU. IBM offers plenty 
of configurations to choose from, so you're certain to find the ideal systems 
for you and your staff. You can customize your technology with IBM 
accessories and upgrades. Whether you buy direct from IBM or 
through an IBM Business Partner, you’ll find the tools you need to 
run your business better. 

GET FREE ADVICE AND INFORMATION. Talk to a small business 
advisor or go to the IBM small business center Web site to learn more 
about the IBM small business program - tools, e-business solutions, 
world-class service and support priced right for every small business. 

BUILD YOUR OWN WEB SITE WITH AN ALL-IN-ONE SOLUTION. 

Create and publish a Web site right from your desktop in just a few hours 
with HomePage Creator™. Let IBM host it for you. The basic plan offers 
up to 30MB of storage space on our secure servers and up to 2GB of data 
transferred to and from your site each month. You can start your page with 
our ready-to-use, professionally designed layouts - or begin with your own. 




(©business tools 




STARTING AT: ®24.95/MONT>T 


START HERE. - 

Buy direct, contact an IBM Business — Z-T _ 

Partner or get answers to your questions. — — — — — — 

1-888-ShoplBM, advantage code 7117 
www.ibm.com/smallbusiness8 



pentiumJJ 


'Price shown is for the HomePage Creator Basic Plan. Other plans and prices may vary. Offer expires 3/31/00. 'Prices shown are prices available from IBM directly; reseller prices may 
vary for ThinkPad Model #2645-4AU, Adapter Part #02K6545, Battery Part #12J2464; PC 300 Model #6278-S5U, Monitor Model #65470AN, Memory Part #01K1137, Tape Drive Part 
#20L0549. IBM price does not include tax or shipping and is subject to change without notice. 'SuccessLease Is offered and administered in the US and Canada by Fidelity Leasing Inc., 
an approved provider of business financing for IBM Global Financing. All terms are provided by Fidelity Leasing Inc.; amount of monthly lease payments based on 36-month term, full 
payout lease, to qualified business customers, installing in the US. A documentation fee and first month's payment due at lease signing. Any taxes are additional. Other terms and financ¬ 
ing structures are available. Offer may be withdrawn or changed without notice. Options must be leased with system unit. ! MHz denotes microprocessor internal clock speed; other fac¬ 
tors may affect application performance. S GB means one billion bytes when referring to hard drive capacity. Accessible capacity may vary. 'Variable read rate. Actual playback speed will 
vary and is often less than the maximum possible. These modems are designed to be capable of receiving data up to 56Kbps from a compatible service provider, and transmitting data 
at up to 31,2Kbps. Public networks currently limit maximum download speeds to about 53Kbps. Actual speeds depend on many factors and are often less than the maximum possible. 
‘Actual storage capacity will vary based upon many factors and may be less than the maximum possible. All products ship with an operating system. SuccessLease and all product 
names are registered trademarks or trademarks of International Business Machines Corporation. Intel, the Intel Inside logo and Pentium are registered trademarks and Celeron is a 
trademark of Intel Corporation. Microsoft and Windows are registered trademarks of Microsoft Corporation. Other company, product and service names may be trademarks or service 
marks of others. ©2000 IBM Corp. All rights reserved. 
















(CUT & PASTE I 


Destined 
to be 
healthy? 

Personalized 

health 

planner 

Ask our 
experts 



Free Shipping 

on your order! 

Enter the coupon code 
X79YL4 at checkout 

Valid on USPS priority mail shipping only. 


Health is the 
Ultimate High 


Charlie Brown, 
Revealed 

On the heels of the media’s loving tributes to Charles 
Schultz upon his retirement of the Peanuts comic 
strip, a column by Christopher Caldwell appeared 
on the Web site of the New York Press, a weekly 
alternative paper. Titled “Against Snoopy,” it fea¬ 
tured the following deconstruction of Charlie Brown. 

CHARLIE BROWN IS CAUGHT IN A BIND, 

because his sense of his own worthless¬ 
ness is also the source of most of his virtues. 
Of his worthlessness he’s fully convinced. 
(“They say that opposites attract...,” he says 
of the Little Red-Headed Girl whom he can 
never work up the courage to meet. “She’s 
really something and I’m really noth- 
ing....How opposite can you get?”) But Char¬ 
lie Brown’s low estimation of himself 
means a high estimation of others. The 
tremendous 1959 strip in which he learns 
on the phone that his baby sister Sally has 
been born (“A BABY SISTER? I’M A 
FATHER! I MEAN MY DAD’S A FATHER! 
I’M A BROTHER! I HAVE A BABY SISTER!! 
I’M A BROTHER!”) shows that Charlie 
Brown worships his family and his friends. 

He’s so empathetic that his favorite big- 
league ballplayer is not Willie Mays or 


Mickey Mantle but the benchwarmer Joe 
Shlabotnik. When Linus gives him a grip¬ 
ping recap of a football game in which a 
team facing a six-point deficit scored a spec¬ 
tacular touchdown with three seconds left, 
Charlie Brown asks only, “How did the other 
team feel?” He is a deeply good person. 

What makes Charlie Brown such a rich 
character is that he’s not purely a loser. The 
self-loathing that causes him so much 
anguish is decidedly not self-effacement. 
Charlie Brown is optimistic enough to 
think he can earn a sense of self-worth, and 
his willingness to do so by exposing him¬ 
self to fresh humiliations is the dramatic 
engine that drives the strip. 

The greatest of Charlie Brown’s virtues 
is his resilience, his courage. Charlie Brown 
is ambitious. He manages the baseball 
team. He’s the pitcher, not a scrub. He may 
be a loser, but he’s a leader at the same time. 
This makes his mood swings bipolar in 
their magnificence: He vacillates not 
between being kinda happy and kinda 
unhappy but between being a “hero” and 
a “goat.” A hair’s breadth separates the state 
of grace from the state of ostracism, and 
Charlie always winds upon the wrong side 
of that hair’s breadth. But at least he’s in the 
arena, [www.nypress.com/content.cfm? 
content_id = 937&now=l2/30/l999& 
content_section=l] 0 


Noel Coward Lays the Smackdown 

TIMOTHY McSWEENEY’S INTERNET TENDENCY is a Web-based offshoot of the journal Timothy 
McSweeney’s Quarterly Concern. Jeff Johnson’s list of “Bad Names for Professional 
Wrestlers" recently appeared on the site. 


The Soup-Eater 

The Tailor 

Mitochondria 

Kimono Boy 

The Really Tiny Moth 

Tickles 

The Fig Wasp 

El Wusso 

Balsamic Vinegar 

Diabetes 

Warren G. Harding 
Naomi 

The Narcoleptic 
Magic Realism 


The Vegan 
The Lonely Marine 
Grace Kelly 
Peter Billingsley 
Swimmer’s Itch 
Smarty Pants 
Babette 

Paul McCartney 
The Shlub 

The Shrill Housewife 
The Truant Officer 
The Dartmouth Grad Student 
The Keokuk Optometrist 
The Whispering Mime 


Aaron Copland 
Nancy Walker 
Hospice Boy 
Noel Coward 
Frondeur 
The Demimonde 
The Victim 
Truffle 
Victor Kiam 
The Poet Laureate 
Mrs. Grundy 
Burt Hooton 
The Pawn 
Dale 


[mcsweeneys.net/l999/ll/03wrestlers.html] 
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The Gooey Animation Zone 

features tne finest cartoons and Flash Art 


WATCHING TV I BSil 

WHILE SURFING: 

NEW NATIONAL □ I 

<raze i ^ t^rw m 

Gooey presents dozens of great live TV & video 
on-demand streams in a revolutionary rich media 


Download Gooey for 


Seize the Web 


lypernix The Web is the people who surf it 


FRIENDSHIP W0- -§| 1 1 

blooms L rjwl 

IN CYBER- ■■LBSia 

I f p m #p j They surfed Lookalikes.com tor Years, 

9rMl,L • until Gooey brought them together. 

With Gooey you can communicate, mingle 
and interact on any site you visit. 



p^jl 


LOCAL MAN L 

FEEM BRAIN 

1 WITH NEWS ! 

1 Get 24/7 Flash generated 1 


1 news updates. 















SOUNDWAVE 


Next-generation MP3 players 
are the hottest—or at least the 
most hyped—pieces of elec¬ 
tronic equipment hitting store 
shelves this year. The remark¬ 
able pen-shaped Sony vaio 
music clip (I) sports the 
most original design and 
ships with a built-in 64MB 
flash card for storing up to 80 
minutes of CD-quality (or two 
hours of FM-quality) audio. 
Diamond Multimedia's RIO 500 
(2) also comes with 64MB of 
onboard memory, which is 
expandable to 96MB via flash 
cards. And don’t miss the Philips 
Electronics RUSH (3) —a late 
but worthy addition to the dig¬ 
ital audio player playing field. 
The sleek silver device sells 
with a 32MB SmartMedia card 
for storing one hour of CD- 
quality audio. Those of you still 
attached to compact discs 
should check out the Pine Tech¬ 
nology D’MUSIC PORTABLE 
MP3/AUDIO CD PLAYER (4), 
which not only plays standard 
CDs but also can read MP3s 
stored on CD-ROM. 


(I) $299; 888-315-7669 
[www.sony.com] 


(2) $270; 800-468-5846 
[www.diamondmm.com] 


(3) $199; 800-326-6586 
[www.philipsusa.com] 


(4) $299; 510-405-6700 
[pineusa.com] 
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5 TRICKY DICTATION 

If you’re tired of wearing those ridiculous- 
looking dictation headsets, check out 
Labtec’s new desktop ClearVoice Digital 
Microphone. Thanks to its “adaptive beam- 
form” technology, the microphone can 
understand and process your voice even as 
you pace around your office. Its digital sig¬ 
nal processor edits out reverb, echoes, and 
background noise to aid your speech-recog¬ 
nition software. And should you stride out¬ 
side its listening range, it’ll flash a warn¬ 
ing to get your attention. 

CLEARVOICE DIGITAL 
MICROPHONE 

$130, Labtec, 360-896-2000 
[www.labtec.com] 


7 WRIST ACTION 

Keep misplacing your cell phone? Sam¬ 
sung Electronics has a solution: Fasten it 
to your wrist. The SPH-WP10 Watch 
Phone is a futuristic CDMA-based gadget 
that can handle 90 minutes of continuous 
call time (or 60 hours of standby time) 
before requiring a recharge. Wearers can 
dial numbers and navigate options by 3 
voice command. Samsung promises that | 
future versions of the watch will incor- § 
porate text-to-speech technology, so your g 
phone will be able to read your e-mail to 1 
you, too. The SPH-WP10 is slated to hit | 
North American markets sometime dur- | 
ing the fourth quarter of 2000. s 

SPH-WPIO WATCH PHONE | 

Not yet available for purchase, Samsung, | 

888-987-4357 [samsung.com] | 


6 IN MOTION PICTURES 

Weighing less than 2.5 pounds, the DV- 
L70U from Sharp is the lightest DVD play¬ 
er in its category. With a 16:9 wide-format 
LCD screen and Dolby 5.1 channel sur¬ 
round sound, the unit is perfect for movie 
buffs who want to take their flicks on the 
road. It includes a graphical interface for 
accessing special viewing options, such 
as subtitling and film commentary. The 
DVD player also offers parental controls— 
so the kids can’t sneak off with a rented 
copy of 9'A Weeks. 


DV-L70U 

$1,400, Sharp, 877-388-SHARP 
[sharp-usa.com] 
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ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE by matt richtel 



Promoting peace 
through portals 

A nonprofit Silicon Valley company fashions 
itself into a forum for progressive politics 


E xcept for one crucial element, the institute for global 
Communications’ igc internet [www.igc.org] was the classic Silicon 
Valley startup. Launched in a garage in Palo Alto, California, in 1986, 
it went on to amass thousands of clients and partners, pioneer new 
concepts on the Net, and develop a worldwide following. 


But unlike the Hewlett-Packards and 
Netscapes of the world, IGC doesn’t make 
any money and considers the very idea blas¬ 
phemous. What it wants to make, instead, 
is peace. 

In Silicon Valley—where social equal¬ 


ity and personal values can often appear 
to be secondary to considerations of 
financial equity and shareholder value— 
the nonprofit IGC has presciently and 
persistently used the Internet and the 
Web to advocate progressive politics. 


Today, it is the home of four portals: 
PeaceNet, EcoNet, Anti-RacismNet, and 
WomensNet. 

These sites publish and share news and 
views from hundreds of member organi¬ 
zations worldwide, making IGC a combi¬ 
nation of AP Newswire, Yahoo!, and AOL 
as run, perhaps, by Gandhi, Martin Luther 
King Jr., and everyone who took part in 
the World Trade Organization protests in 
Seattle. This is a progressive politics por¬ 
tal, a stance for which it is not even 
remotely apologetic. 

“We wouldn’t want the [National Rifle 
Association] as a member,” says Sara 
Busch, IGC’s director of marketing and 
business development. “We don’t censor, 
but we’re antigun and antiviolence. An 
organization [that wants to join] has to 
parallel IGC’s mission.” 

Among the 985 organizations that pro¬ 
vide information to the site (and that 
draw the information for use on their own 
sites) are such major players as Amnesty 
International and the Rain Forest Action 
Network, as well as smaller ones, such as 
the National Center for Lesbian Rights. 
The concept is not only to put out infor¬ 
mation to the general public but also to 
allow good Samaritans to coordinate their 
activities. 

Consider the role WomensNet played at 
the 1995 World Conference on Women in 
Beijing. The site helped bring about an 
effort among members worldwide to pro¬ 
vide continuous Web-based coverage from 
inside China, to counteract the Chinese 
government’s censorship of mainstream 
media covering the event. 

In another instance, the members of 
IGC and an affiliated network worldwide, 
the Association for Progressive Commu¬ 
nications, collaborated to get the inside 
scoop from Russia when the Berlin Wall 
fell. While the rest of the world got a 
whole lotta Bernie Shaw, IGC filled its 
own bulletin boards—and those of its 
members—with first-person accounts 
from inside the Kremlin, 

“A bureaucrat sitting two floors down in 
the Kremlin sent e-mail to someone sitting 
two blocks away using a car phone, who 
transmitted the signal to Scandinavia,” 
recalls Andy Aim, senior technical con¬ 
sultant with IGC. “The people involved 
were doing it at great personal risk.” 
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f TOUCHED BY THE NET I 


SMALL TOUCHES 


IGC has also faced some upheaval of its 
own. When it started in 1987 as a joint 
project of PeaceNet and EcoNet, the con¬ 
cept was to share not just content but 
also technology. For more than a decade, 
IGC became the technology backbone 
and Internet service provider for thou¬ 
sands of progressive, nonprofit political 
organizations. 

At first, IGC helped mom-and-pop non¬ 
profits set up bulletin hoards—the idea 
being that they could share resources with 
like-minded folks worldwide. Then the 
IGC began acting as an ISP, providing Net 
access, e-mail technology, and general 
technical assistance, as well as hosting 
Web sites. 

But in recent years IGC has faced the 
reality that it could not provide access as 

The concept is not 
only to provide infor¬ 
mation to the public 
but also to allow 
good Samaritans to 
coordinate their 
activities and efforts 


efficiently as the big national and even 
international ISPs. In October 1999, it 
shut down its nonprofit service. Internet 
access “became a commodity, just as com¬ 
mon as cable television,” Busch says. “Let 
somebody else get the complaints.” 

The transition from being an ISP to 
being a site that emphasizes content and 
provides members with technical assis¬ 
tance took its toll, forcing the unionized 
and union-supporting IGC to cut its 30- 
person staff in half. It’s a move that Busch 
says has been “very hard on the staff.” 

But it’s no surrender, the organization 
insists. In fact, IGC claims that its latest 
addition, the Web site Anti-RacismNet, 
founded last year, is evidence that even 
after 14 years in “business,” the nonprofit 
can reinvent itself in the spirit of a Sili¬ 
con Valley newcomer. Or, in the words of 
Marci Lockwood, IGC’s executive direc¬ 
tor: “IGC Internet is a lot like an emerg¬ 
ing Silicon Valley startup—only with 13 
years of experience.” 





REMEMBERING 
CANINE HEROES 

[geocities.com/ 
Hearfland/Plai ns/7109/ 
wardogs.html] 

D uring the battle for con¬ 
trol of Guam in World War 
II, a member of the U.S. 
armed forces named Kurt 
served with great dis¬ 
tinction, saving the lives of 250 
Marines. His feat: Acting as a 
scout, he sniffed out the loca¬ 
tion of Japanese troops and 
warned the Americans. Sniffed 
out, literally. Unlike most other 
heroes of that battle, Kurt was 
a dog—a Doberman pinscher. 
He was among dozens of 
Dobermans that served in 
Guam and among hundreds of 
dogs that have served the mil¬ 
itary over the years. Numerous 
sites on the Net celebrate the 
contribution of canines. The 
WARDOG MEMORIAL PAGE 
commemorates 25 Marine 
dogs, including Kurt (killed in 
a hail of grenades), that gave 
their lives in the liberation of 
Guam. Semper Fido. 

UNTANGLING 

POLITICS 

[freedomchannel.com] 

A potential motto for this 
site: “Political sound bites 
be damned and sound 
bites on demand.” With 
the presidential campaign 
in full swing, FREEDOM 
channel enables voters to 
look more deeply at issues and 


candidates than they can by 
catching 30-second TV com¬ 
mercials. But, for better or 
worse, the content of the site 
still comes from the candidates 
and campaigns themselves. It 
is a nonpartisan spot for voters 
to view videos on demand and 
read issue papers posted by the 
candidates, the parties, and 
leading organizations. The con¬ 
cept, say founders Doug Bailey 
and Roger Craver, is for voters 
“to dial up the candidates they 
are interested in, and the issues 
they care about, all at times of 
their own choosing.” 

FOCUSING ON 
THE STARS 

[hometown.aol.com/ 

xikappa/astronmyihtm] 

T he day Curtis Wright 
turned 12 in 1969 also 
marked the first lunar 
moon walk. Thirty years 
later, Wright still has stars 
in his eyes and, to share the pas¬ 
sion, he has taken to cyber¬ 
space. The South Carolina man 
hosts the aptly named CURTIS 
“XIKAPPA" WRIGHT’S 
ASTRONOMY PAGE. His goal 


ing pictures of the heavens. The 
site features his own photos 
and advice on shooting for the 
stars, photographically speak¬ 
ing-even with “humble,” inex¬ 
pensive equipment. “There's 
nothing quite like the discov¬ 
ery of the universe through a 
good telescope," writes 
Wright. "Taking pictures of 
your discoveries along the way 
adds even more to the experi¬ 
ence and excitement.” 


COPING WITH 
LUNG CANCER 

[www.lungcancer.org] 

F ollowing a car wreck in 1991, 
Anita Johnston got some 
good news and some bad: 
She would easily recover 
from the crash, but X rays 
revealed she had lung cancer. 
Nine years later, Johnston, in 
her seventies, is still alive and 
kicking, a poster child for tenac¬ 
ity. She is among the people 
whose stories are told on FACES 



educate novices 
about astronomy—i 
particular, about 
pics,” which involves tak¬ 


OF LUNG CANCER, which seeks 
to spread hope and information 
about the often devastating 
disease. The site asserts that 
the illness is frequently over¬ 
looked, even though it takes 
more lives each year than breast, 
prostate, and colorectal cancer 
combined. But it also points out 
that a diagnosis of lung cancer 
a death sentence—a 
which Johnston, whose 
cancer is largely in remission, 
attest. “Life is a 
banquet,” she writes, 
“and I plan to enjoy the 
party for a very long 
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Search 
for Schools 


THERE ARE MORE THAN 100,000 K-12 SCHOOLS 
in the U.S. You can find every one of them 
at the AMERICAN SCHOOL DIRECTORY 
[www.asd.com]. Enter the state and the 
first few letters of the school’s name to 
start your search. You’ll find its address, 
phone and fax numbers, and enrollment 
figures, as well as a map to the school, 
links to official school sites, guestbooks, 
alumni communities, and more. Princi¬ 
pals and teachers can add info to the Web 
pages for their schools on the American 
School Directory site. Unfortunately for 
students, though, browsing this site is no 
substitute for going to class. 


some research at Money magazine’s 

MONEY.COM: THE BEST PLACES TO LIVE 2000 

[pathfinder.com/money/depts/real_estate/ 
bestplaces/searchintro.html]. Here you’ll 
find the ideal spot for you out of 300 met¬ 
ropolitan areas profiled. The cities are 
ranked according to how you rate such 
factors as population, crime, transporta¬ 
tion, and culture. You can probably guess 
that New York City wins in the culture 
department, but did you know that 
Rochester, Minnesota, home of the Mayo 
Clinic, tops out the health-care ratings? 


Find Balmy 
Escapes 


THE SNOW IS 4 FEET DEEP OUTSIDE YOUR 

door, and you’re dreaming of a warm va 
tion. You could fly to Miami, or you could 
expand your horizons by searching the 

WEATHERBASE.COM: VACATION FINDER 

[weatherbase.com/weather/vacation]. 

Specify when you want to leave, what 
maximum and minimum temperatures 
you can stand, and how well you like rain 
or snow, and you’ll get a list of appropri¬ 
ate destinations. Sure, you might have 
thought of Palm Springs—but what 
about Jamaica or Cairo? 


Get Stock 
Picks 


IF YOU BELIEVE THE TV COMMER- 


cials, everyone is getting rich 
by day trading stocks on the 
Internet. The reality is much 
less rosy, and many smart 
investors still believe in the 
“buy-and-hold” philoso¬ 
phy. But those itching to 
trade and looking for 
stock picks should try 
IEXCHANGE.COM. As 
on many financial bul¬ 
letin boards, users post 
stock picks—but i- 
Exchange also tracks 
users’ performance. You 
can then take advice from 
the top-ranked analysts 
(some reports are free, others 
you must pay for). You can 
even sign up to be an analyst 
yourself, and the site will 
split any fees with you 50/50. 


Find Stately 
Accommodations 


THE LOCAL MOTEL 6 MAY BE COST-EFFECTIVE, 

but it rates pretty low on style. For a change 
of pace on your next trip, try searching the 
National Trust’s historic hotels of 
AMERICA [historichotels.nationaltrust. 
org]. Just click on the map to choose one 
of the 128 hotels listed that have main¬ 
tained their historic architecture and 
ambience. The entries are informative, 
with pictures, rates, and details 
on amenities. 


Peruse City 
Profiles 


ITCHING FOR A CHANGE OF 

locale but don’t know where 
you want to move? Before 
you pull up stakes, do 


waters of Hurricane Floyd? Who 
answers a suicide hot line? In many 
cases, volunteers. Lots of people 
want to pitch in to help their com- 
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r INCREDIBLY USEFUL SITES 


munity but aren’t sure where to start. 
That’s where helping.org comes in. 
Enter your ZIP code and get detailed info 
on volunteer opportunities in your area 
in such categories as disaster relief, edu¬ 
cation and literacy, medicine, and the 
environment. Then go out there and lend 
a helping hand. 

Avoid Rush Hour 

GRIDLOCK IS A MISERABLE FACT OF LIFE 
for rush-hour drivers in metropolitan 
areas. Some of those drivers can find relief 
at TRAFFICSTATION [trafficstation.com], a 
real-time traffic map and report site cur¬ 
rently set up for 14 U.S. cities. Just click 
on the map to find out what the road con¬ 
ditions are in cities from New York to L.A. 



At press time, automated e-mail reports 
were promised as “coming soon." We’d 
like to see coverage of all U.S. cities where 
traffic is a problem—which should mean 
everywhere. 

Keep Your 
House Green 

THE EARTH IS GETTING HOTTER AND HOTTER. 
This summer, will you be among the mil¬ 
lions combating the heat of the green¬ 
house effect by cranking the AC up a 
notch? If so, you’ll just contribute to the 
problem—and guarantee higher power 
bills to boot. Check out the average , 
power consumption of a 
house in your locality at the 

HOME ENERGY SAVER 

[homeenergysaver.lbl.gov]. 

Enter your ZIP code and 
receive data on the ener¬ 
gy bills for an average 
house in your area and an 
energy-efficient house, show¬ 
ing how much can be saved by 


making your house greener. You can even 
customize the power calculation by pro¬ 
viding details about your own home. 


Sift the 
Headlines 


NEWS JUNKIES CAN LISTEN TO 

the TV, browse the papei 
and surf news sites 
simultaneously—but 
sensible businesspeo¬ 
ple want to have their 
news all in one place, 
bright and early in the 
morning. That’s where 
the business-oriented news 
aggregation site individual, 
com comes in. Signing up is free; 
once you specify your line of work, 
you receive a custom news page, with 
headlines e-mailed to you every morn¬ 
ing. If you don’t like the default topics 
listed for your position (whether you’re 
in mass media, engineering, or health 
care), you can juggle them until you’re 
satisfied. 

Gamble Like a Pro 

JAMES BOND DIDN’T PULL SLOT-MACHINE 

handles; he played table games such as 
baccarat and roulette. Have you always 
been intimidated by these games? Brush 
up before your next trip to Vegas at the 
WIZARD OF ODDS [thewizardofodds.com]. 
Just pick your game to find the rules, 
the odds of winning, and the fine points 
of table etiquette. You’ll discover which 
games pay off the most in the long run 
(hint: not the slots) and learn basic strate¬ 
gies to follow when you 
play. P.S. Don’t forget to 
tip the dealer! 




Gaze al the Stars Have you ever 

wanted to know the names of all those 
stars in the night sky? (For those of you 
living in cities, those are the twinkly things 
floating in the air when you go to visit 
Uncle Bob in Arizona.) 
Sienna’s STARRY 
NIGHT BACKYARD 
[siennasoftware. 
com/cgi-local/ 
download.cgi] 
replicates the 
view of the 
nighttime heav- 

computer 
screen. Zoom in 
Dn a particular 
ea and explore 
the various heavenly 
bodies in beautiful 
detail, whether they’re plan¬ 
ets, comets, or stars. The program 
will even allow you to draw constellations. 
And it works in real time, which means that 
during the day it displays the daytime sky. 
But don't worry—you can move forward in 
time if you want to do your stargazing during 
business hours. Free to try, $49 to register. 

Reduce the Racket Is it loud in 

here? With so many different pieces of 
software available to play audio and create 
other kinds of ruckus on your computer, it 
would be nice to be able to control it all 
from just one place. Enter ZVOLUME PRO 
[shelltoys.com/zvolume/download. 
shtml], which places a tiny toolbar on 
your computer that lets you adjust the 
volumes of different types of MP3 players, 
as well as Internet Explorer and the 
Windows CD Player. Free to try, 

$14.95 to register. 

Move Your Files Let’s face it— 

people change computers pretty regularly 
these days. And very often the biggest nui¬ 
sance is transferring your files from one 
machine to the next. Luckily, there's 
DROPCHUTE [hilgraeve.com/dropchute], 
which enables you to just click and drag 
your files onto an icon on your desktop. 

The files are then transferred via your 
modem or your Internet connection to 
another computer. It’s perfect for avoiding 
huge e-mail attachments. DropChute Lite, 
which doesn't encrypt your transfers, is 
free. DropChute Pro, which has added 
security features, is free for the trial, 
$99.95 to register. The top-of-the-line 
DropChute Enterprise, with automation 
features, is $1,195. 
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"I wanted the best protection 
available and APC delivered." 

- Fred Lugano, weatherization.com, Vermont 


8 million computer users can't be 
wrong about APC power protection 

Personal computer users across the country recognize APC 
as a leader in power protection. Now, home users are finding 
multiple uses for APC products. Some use their APC to run a 
television or small refrigerator during a disaster. Others will 
use their APC Uninterruptible Power Supply (UPS) as a "power 
bridge" to give them enough time to get their power genera¬ 
tors started. Still others will use APC to protect sophisticated 
audio and visual equipment from damaging electrical surges. 

Business users enjoy the dependability of APC, the $25,000 
equipment protection guarantee that comes with all APC 
UPSs, and the Lifetime Guarantee + that comes with all APC 
surge protection products. 

Visit your reseller or the listed retailers and try one todayl 



APC provides legendai 
surge protection for al 



An APC UPS gives you: 

• Enough outlets to protect your com¬ 
puter plus displays, printers, scanners 

• Emergency battery power for continuous 
uptime through brief power outages 
to help save your data 

• Telephone/network surge suppression 
to maintain your online connection 

You can find APC power 


to-shutdown software which sr 
ur files and data, even when yc 
r ay from your computer 


V benefits: 

sable batteries reduce 


• Easy overload recovery 

• Site Wiring Fault indicato 


Cow}*? 



• Audible and visible alarms alert 
you to power events as they occur 

• $25,000 equipment protection 
guarantee (U.S. and Canada only) 
f See policy for details 

• "Best in Class" longest runtime 
guarantee (5-40 minutes) 



Enter to win the APC Home Power Protection Package. 


Enter now: Visit http://promo.apcc.com Key Cods q893z • Call 888-289-APCC x8869 • Fa* 401-788-2797 

















COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW by david sheff 


Preparing for a child’s birthday party 


NET WAY 

1 A Web search for birthday parties led me to 
birthday USA [birthdayusa.com], where I 
checked a list of themes, including Tropical 
Sun Luau and Mickey’s Birthday Bash. 
Clicked on Dinosaurs and got back a p^ge of 
offerings, including prepackaged boxes of 
candles, plates, cups, hats, and invitations. 
The prices were comparable to those at the 
stores I had visited, so I placed an order. 

2 The selection of party favors seemed mea¬ 
ger (they cost $2 per set, including Clown 
Bead Puzzles, Dinosaurs, Insects, Pirate 
Figures, and Sheriff Badges). Searching fur¬ 
ther, I followed a link to partyfinder.net, 
which had listings of everything from party 
consultants to live entertainment—includ¬ 
ing ponies. 

3 From there, I followed a link for party 
favors to a site called do me a “favor” 
[domeafav.com], but there were no 
dinosaurs. Tried another link to party 
STUFF [alltherightstuff.com/partystuff. 
html], which had impressive party favors 
and dinosaur-related gifts. Placed an order 
here, too. 

TIME ELAPSED: 

30 minutes 

COMMENTS: The dinosaur links alone are 
worth a visit to Party Stuff. 


►WINNER: NET WAY 


Finding dinosaur-themed party goods was easy on the Web. 


OLD WAY 

I My son Jasper was turning six and some¬ 
thing “dinosaury” was in order, so I headed 
to a nearby party-supply store. There were a 
few Barney-themed items, but Jasper is into 
real dinosaurs. Checked the party favors, but 
they were pretty cheesy. 


2 A big discount store carried generic birth¬ 
day-party items but had nothing featuring 
dinosaurs. 


3 Hit two toy stores, which had lots of small 
dinosaurs for use as party favors. Decided 
to check the Net. 


TIME ELAPSED: 

Three unsatisfying 


COMMENTS: 

Pokemon characters, 
not dinosaurs, are 



































Sally's Madly In Love With Pierre's 9-Iron. 



Pierre Secretly Desires Sally's Blender. 



One Night, They Met On WebSwap. 

And They've Been Swapping Happily Ever After. 



Swap What You've Got For What You Really Want" 

www.webswap.com 


p, Swap What You've Got For \ 


You Really Want, and the WebSwap logo are trj 




OLD WAY I NET WAY 1 


Buying a sleeping bag 


OLD WAY 



1 Preparing for a camping trip, I went to a 
local outdoor-goods store and looked at the 
sleeping bags. There were high-end bags, both 
down and synthetic, for upward of $200. 

2 Checked at the REI factory outlet, which 
had a selection of cheaper bags, including a 
North Face model for $189. 

3 Before buying it, decided to 
check the Web, just for the sake 
of comparison. 

TIME ELAPSED: 

Three hours 

COMMENTS: I could have 

spent a day visiting stores, 
and I could have let my fin¬ 
gers do the walking, too. 


NET WAY 

1 Searched the Web for sleeping bags and 
found numerous online stores, including 
some discount outlets. At Yahoo! Shopping 
alone there were 650 sleeping bags available. 

2 Soon came upon a link to REI [rei.com], 
where I searched for bags similar to the one 
I had found at the REI store. At the bottom of 
the page I followed a link to rei-outlet.com. 

3 The identical North Face bag was priced at 
$169. Placed the order, and the bag arrived 
three days later. 

TIME ELAPSED: 

20 minutes 

COMMENTS: The prices on the outlet site 
change frequently: The same bag shot up to 
$219 a week after I received mine. 


►WINNER: NETWAY The Web’s the place for a great selection of sleeping bags and other camping gear. 


Ordering dinner in 


OLD WAY 


I No one in our house had thought of dinner, 
so I called Room Service, which delivers 
meals from dozens of local restaurants. 

2 The person on the phone offered to fax me 
some menus, but I knew what we wanted: 
food from a nearby Indian restaurant. 

3 The order arrived in an hour or so. The fee 
added to the check was about $7, and we 
tipped the cheerful delivery person. 

TIME ELAPSED: 

80 minutes, from picking up the phone to 
sitting down to eat 

COMMENTS: Since the delivery person left a 
brochure, we now have menus for all the restau¬ 
rants under contract with Room Service. 


NET WAY 

1 Decided to find out if Room Service was online. 

Surfed over to room service [room-service.com] 
and came up with a site run by Cybermeals, a 
similar service in many cities—but not ours. 

2 Next tried a major search engine’s San Francisco 
Bay Area directory. Checked waiter.com 
but found only a pizzeria offering delivery 
service to our neighborhood. 

3 Also on the list was dine one 
one [dinell.com], which does % 

not serve our town. 

4 Tried webvan [webvan.com], 

but I had missed the dead¬ 
line for the day. 

TIME ELAPSED: 

15 minutes 

COMMENTS: Our suburb will 
probably be covered soon. 


►WINNER: OLD WAY Depending on where you live, it’s probably easier to pick up the phone, at least for 
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Y-LIFE INTERVIEW 


NEWS MAKERS IN THE ONLINE COMMUNITY by DAVID sheff 



Net iconoclast 


A chat with Dennis Miller about online censor¬ 
ship, yellow legal pads, and Sandra Bulloch 

R anters on the web—and certainly there’s no shortage of 
them—surely acknowledge Dennis Miller as their patron saint. 
Although no one would consider him an early adopter, Miller’s 
years of ranting, raving, and raging against the follies of modern 
life, most recently on HBO’s Dennis Miller Live, have earned him 


cachet among the connoisseurs of intem¬ 
perate e-mail, of the flaming post. No less 
a geek than Bill Gates is a fan; he once 
hired Miller to he the spokesperson for 
the Microsoft Network. 


Beyond MSN, Miller is also out there on 
the Web as the subject of a wide variety of 
sites that reprint his monologues, com¬ 
plete with audio clips and pictures galore. 
His official site, dennis miller live 


[hbo.com/dml], includes a message board, 
chat, and rants of the week. 

Come to think of it, Miller was also in 
the Net—that is, he appeared in the 1995 
movie The Net, playing Sandra Bullock’s 
ex-boyfriend. And he has been digitized 
on two CD-ROMs— Dennis Miller: That’s 
News to Me and Dennis Miller: That’s Geek 
to Me —his irreverence accessible at the 
tilt of a joy shtick. 

After majoring in journalism at Point Park 
College in Pittsburgh, Miller began honing 
his comedy skills in Pittsburgh-area clubs 
in the late 70s, eventually relocating to New 
York. In 1982 he was touring the country as 
a comedy headliner when he was spotted 
at The Comedy Store in Los Angeles by Sat¬ 
urday Night Live creator Lome Michaels, 
who auditioned Miller and offered him the 
coveted “Weekend Update” slot. 

Miller left Saturday Night Live after six 
years to strike out on his own. Dennis 
Miller Live, now in its seventh season, has 
spawned a series of best-selling books of 
rants. In December, Miller starred in his 
fifth special for HBO, 1000 Years, 100 
Laughs, 10 Really Good Ones. 

“We should question it all,” Miller says, 
summing up his philosophy. “Poke fun at 
it all; piss on it all; rail against it all; and most 
important, for Christ’s sake, laugh at it all.” 

Y-LIFE: There’s some confusion: Are you 
pro-technology or antitechnology? 

MILLER: I have mixed emotions. You 
don’t want to be too antitechnology. I mean, 
the Unabomber, Ted Kaczynski, is vehe¬ 
mently antitechnology—except when he 
makes bombs. 

Y-LIFE: Kaczynski doesn’t have his own 
CD-ROM. 

MILLER: Just wait. You think moms had 
trouble with Duke Nukem? 

Y-LIFE: Were you pleased with your first 
CD-ROM? 

MILLER: You can count the sales of that 
in Roman numerals. 

Y-LIFE: Why did it do so poorly? 

M l LLER: It was there pretty early on in 
the CD-ROM industry. And I don’t know 
if it was interactive enough. There’s a lit¬ 
tle fake me trundling over to an elec¬ 
tronic filing cabinet, pulling jokes out, 
but that wasn’t enough. Maybe it’s too 
soon for interactive political comedy. 

Y-LIFE: Do you write your monologues 
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Y-LIFE INTERVIEW I 


and rants on your computer these days? 

MILLER: I’m screwed that way; I can’t. 
There hasn’t been anyone as ineffective on 
the keyboard since Susan Dey in The Par¬ 
tridge Family. I have to use a yellow legal 
pad. It’s a lucky charm. I don’t have any 
other choice when I write. It’s an idiosyn¬ 
crasy of mine: It has to be a blue pen and a 
yellow pad, legal size. 

Y-LIFE: If not for writing, what do you use 
your computer for? 

MILLER: Besides playing games withmy 
kid? I go online for sports statistics. I’m big 
on batting averages. I figure out who has 
the best stats. Generally, I should say that 
I can’t imagine how I’d get through the day 
without the Internet, trolling through it 
for hours at a time, stopping only to sip 
from the flagon of knowledge that is Ricky 
Martin’s vida loca site. 

Y-LIFE: In general, what do you make of 
bur culture’s Net obsession? 

MILLER: It’s out of hand. Yeah, it’s an 
amazing communications tool that brings 
the world together. I mean, you’re on 
America Online in your hometown, and 
someone you’ve never met is sitting at 
their computer in China hearing the exact 
same busy signal. When did all of this hap¬ 
pen, anyway? You know, one day I was 
playing Pong. The next thing I know, the 
local 7-Eleven clerk is downloading stock 
quotes into his wireless Palm Pilot. Not me. 
I’m drawing a line in the silicon sand. 

Y-LIFE: As a political commentator, do 
you rely on the Web for news? 

MILLER: I’m still a print guy where that’s 
concerned. When I go down to the comer 
coffee shop, I bring the paper. It’s tough to 
lug the Presario down there with me. The 
waitresses hate that. 

Y-LIFE: You’ve done chats. Do your jokes 
work as well online? 

MILLER: Not really. They’re meant to be 
spoken, not typed. Besides, I think we make 
too much of this chat medium. Whatever 
happened to face-to-face insincerity? 

Y-LIFE: Is the feedback from a chat audi¬ 
ence different? 

MILLER: Yeah, the online audience 
seems to know a lot more about you. At 
home in front of the TV, you channel surf 
randomly, quickly. You stop anywhere. It 
doesn’t take a firm allegiance for some¬ 
body to catch your act on TV. 

But online, they come because they 
want to be there. And when you do a 
Q&A, the questions are knowledgeable. 


‘I think we make 
too much of this 
chat medium. 
Whatever hap¬ 
pened to face-to- 
face insincerity?’ 

It’s like the Trekkies: “You remember, on 
episode 13, when you were with Shan- 
dling...?” “Ah, kind of...” 

Another difference is that you are often 
dealing with thinking people. When I meet 
an airplane pilot, I always assume they’re 
pretty smart; anybody who can get a pilot’s 
license is probably pretty smart. Same thing 
with computers. I think when you have an 
audience of people on computers, you’re 
probably dealing with a relatively smart 
audience. They have to be, just to navigate 
a somewhat complex universe. 

Y-LIFE: Besides doing celebrity chats, 
have you visited the private chat rooms? 

MILLER: Afriend, Peter Douglas—Kirk’s 
son—is a computer wizard. He’s been my 
guide. In those rooms, you quickly come to 
a realization: “There are boring people in 
Micronesia, too.” In chat rooms, we sit for 
hours participating in exchanges with peo¬ 
ple we wouldn’t be caught dead talking to 
in person. I am amazed at how small some 
of the small talk is. “Hi. How are you?” “Oh, 
I’m OK. How are you?” Scintillating. I just 
don’t get it, though I know people love it. 

Sandra Bullock told me what a freak 
she is for this. She goes on for hours. I 
can’t do anything for hours. I can’t go to 
a party for hours. 

At a party, I like watching other people 
talk; if parties were like chat rooms I’d go 
to the standoffish room. But I do find it 
almost touching that people in these 
chats judge one another not by the cos¬ 
metics but by their thoughts. Off-line, 
our whole world is built on ho w we look, 
and this frees us from that. 

Y-LIFE: Though there is also a great deal 
of deception—people pretending to be 
someone they’re not. 

M l LLER: But how many people are actu¬ 
ally ever going to meet? Not that many, so 
it’s not that big a deal. It’s pretty harmless. 

Y-LIFE: Let’s talk about some of the 
political issues around the Net. Do you 


think there should be censorship? 

MILLER: As long as kids are privy to it, 
yeah. Kids are smart. My child can whee¬ 
dle his way in there faster than I can. So 
there should be ways to be sure he doesn't 
stumble on places he shouldn’t. 

The fact is, I’m not as panicked by the 
word censorship as some people are. A 
completely uncensored world doesn’t 
make sense. There are some things that 
aren’t appropriate for kids; I’m fine with 
protecting them. 

Some people hear about the v-chip and 
go bat-shit, but I’m fine with it. At first I 
heard it was hooked up and you had to 
unhook it, and I thought that was a little 
weird. But that’s not the way it works; 
you have to [program] it. As long as you 
have to initiate it, I’m fine with it. 

Same with the Net. There should be a 
way for parents to decide what their kids 
see. That seems pragmatic to me. People 
who fight that and start bringing Thomas 
Paine’s f—ing ghost into the debate 
should start using their heads. Adults, on 
the other hand? Adults should be allowed 
to do what they want. 

Y-LIFE: Should bosses allow their 
employees to freely use the Internet, perus¬ 
ing sex sites and downloading porn? 

MILLER: If I was a boss, I would leave my 
employees alone. We’re grown-ups, right? 
At least we pretend to be. 

Y-LIFE: Vice President Gore is considered 
techno-sawy by politicians’ standards. Is 
that going to help or hurt him? 

MILLER: Online, it will help him. Off¬ 
line, it will hurt him if he goes on too much 
about this stuff. He’s thought a boring fig¬ 
ure now, and if he goes on about this stuff, 
he’ll lose people. A1 Gore has so little charis¬ 
ma, his personalized license plate is a series 
of random numbers and letters. He’ll be bet¬ 
ter off staying on the Internet, typing 
answers in chat rooms, so people don’t see 
how boring he is in person. 

Y-LIFE: How did your deal to pitch for 
Microsoft come about? 

MILLER: They approached me and I 
was honest with them: I said, “I am what 
I am, a computer neophyte who is will¬ 
ing and interested in learning more.” They 
taught me a lot in a borderline eloquent 
manner. I sure never want to try to appear 
that I know it all. 

Computer people will slice and dice you 
if they think you are pretending to be some¬ 
thing you aren’t. I’m no Steve Jobs. 171» 
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IT'S LIKE GOING 
TO EVERY ONLINE AUCTION, 
WITH ONE MINOR 
EXCEPTION. 

YOU ONLY GO TO ONE. 


At AuctionWatch.com, you’ll have easy access to every corner of the online 
auction world. Search over 300 auction sites with our Universal Search. Get 
the value of any item with our AuctionWatch Appraisals feature. Or, use our free 
seller management tools to launch and track your auctions across all major sites. 
Whatever your interest in online auctions, you’ll find all of it, and more, right here. 


AuctionWatch.com 

Buy anywhere. Sell anywhere. Start here: 






The new game from the creator of Sim City. 

It's the ultimate test of your people skills as you create an entire 
neighborhood of simulated residents and run — or ruin — their lives. Design 
hundreds of Sims with their own unique personalities, selecting everything 
from the look of their faces to the clothes on their backs. Then build them 
anything from an estate to an eyesore. Let them live life in the fast lane or 
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pursue a life of crime. Watch them party like swinging singles 
or make them get married and raise a family. Help your Sims 
find success — or watch them self-destruct. Whether they 
end up prosperous or pathetic is up to you. Once you're 
introduced to The Sims your world will never be the same. 


Meet The Sims at www.TheSims.com 
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Get a Clue: It’s not your kids. From 
classic board games to combat sims, 
adults are finding that Web-based 
gaming isn’t just child’s play by greg lindsay 


outside their pi 
ofsomnambuli: 
is longer than r 
of online keno. 
old Wall, whos|s 
take my mind 
Wall calls heirs 
The post-Colu 
challenged 


ICE-GLAZED NEW ENGLAND CAMPUS, STUDENTS EAGER TO 
imp to the warmer climes of Daytona Beach for spring break line up 
ir lessors’ offices. It’s time to receive semester grades. The twisting queue 
i: itic college undergrads outside English professor Margaret Wall’s office 
lost. That’s because she’s too busy playing out her hunch in a hot game 
'I usually play between classes and grading papers,” says the 36-year- 
name has been changed to protect her gaming habit. “It’s a way to 
dff of the bad grammar I see.” 

self a gaming “addict.” But she hardly fits the profile. Or does she? 
i mbine stereotype of today’s gamer is that of a black-clad, hygiene- 
n who exchanges rounds of Doom buckshot in virtual bouts of 
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BIG GAME HUNTING? At the Station Web site, Internet contestants can wager virtual cash 
in rounds of online Jeopardy! (top) and interactive Trivial Pursuit. 


ultraviolence. But according to four of the 
Web’s most visited gaming sites— 

POGO.COM, PRIZECENTRAL.COM, GAMES- 
ville, and UPROAR— nearly 60 percent of 
all online players are women. 

And that’s only the first surprise. Accord¬ 
ing to the Interactive Digital Software Asso¬ 
ciation (IDSA), an organization that serves 
and surveys the gaming industry, a remark¬ 
able 79 percent of online gamers are age 25 
or older. The stats show that the titles of 
choice aren’t the elaborate 3-D fantasy 
worlds or shoot-’em-ups that get all the press 
but the interactive versions of old-fashioned 
games such as backgammon, chess, poker, 
and Monopoly—not to mention Web-only 
solitaire and Trivial Pursuit. That’s right: 
Mom has commandeered the computer, and 
she’s not logging off until she wins at Clue. 

Many of the major gaming hubs have 
become so lopsided with female players that 


the sites are refocusing their marketing 
efforts. “We’re already asking ourselves, 
‘How do you attract a young male Quake 
player to more-casual games?’ ” says David 
Herschman, PrizeCentral.com’s CEO. 

Online gamers are not only more likely 
to be women than men, but they’re smarter 
and richer than the average Net user, too. The 
IDSA survey shows that more than 88 per¬ 
cent have some college education and that 
nearly 40 percent have household incomes 
of at least $60,000. And though men still pre¬ 
fer action games, the surge of women play¬ 
ers has meant that classic board games—as 
well as gambling and TV game-show sites— 
are getting the real growth online. “The Web 
is bringing about a renaissance in these par¬ 
lor games, and we’re really facilitating that,” 
says Nick Rush, Pogo’s v.p. of programming. 
“Ironically, it’s keeping alive the games that 
would be dying out because of Quake III.” 


Over the past year, dozens of gaming sites 
have set up virtual tables on the Web. Besides 
specialty hubs like Pogo, the major portals 
have moved aggressively into the gaming 
space. Sites such as yahooi games, excite 
games, MSN gaming zone, andGamesville, 
which is part of the Lycos Network, are 
attracting hundreds of thousands of play¬ 
ers every night. The draw: free access to 
human players at every skill level in games 
ranging from Scrabble to Jedi Knight. 

Some sites are baiting surfers with prizes. 
For instance, at PrizeCentral and iwin.com, 
you can score such loot as Gucci watches, 
Samsonite luggage, Beanie Babies, and cold, 
hard cash. The ploy seems to be working. 
According to Pogo’s Rush, the lure of win¬ 
ning prizes has proved extremely success¬ 
ful in keeping visitors at his site. “In the lat¬ 
est rankings, we’re second only to eBay in 
terms of stickiness,” he boasts, citing reports 
from both Media Metrix and Nielsen/Net 
Ratings. “On average, players are spending 
three hours a month at our site. And some 
come back every day.” 

Like Sally Walton, a 33-year-old writer, 
singer-songwriter, and mother of three 
from Toronto. “I usually put my kids to bed 
before playing,” she says. “So I’m on by 10 
p.m., and sometimes I play until 4 a.m. I just 
lose track of time.” 

Naturally, all of these eyeballs are good 
for business. So it’s no wonder that artists 
from all disciplines are jumping onto the 
online-gaming bandwagon. Rockers Trent 
Reznor, Rob Zombie, and Sonic Mayhem 
wrote the scores for Quake I, II, and III, 
respectively. Director Steven Spielberg, an 
avid gaming hobbyist, devised the plot for 
the popular first-person shooter Medal of 
Honor and launched software publisher 
DreamWorks Interactive. And Hunt for Red 
October author Tom Clancy is the driving 
force behind interactive-gaming publisher 
Red Storm Entertainment. 

Even Regis Philbin’s megahit, Who 
Wants to Be a Millionaire?, is tapping into 
the Net. Currently, Millionaire’s Web site 
lets surfers play all previous episodes of the 
show. And yes, expect to see an interactive 
version of the TV sensation soon. 

Of course, permutations of the online 
game show are already here. MTV’s music 
trivia show, webriot, lets 25,000 Net users 
play along with on-air contestants. High 
scorers get their names flashed on the tube 
and can also win a chance to appear on the 
Los Angeles-based program. 

Some long-running game shows are going 
digital, too. Uproar boasts a version of Fam- 
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ily Feud, and Sony and Microsoft have 
teamed up to offer play-along versions of 
Jeopardy! and Wheel of Fortune through 
WebTV. “We’re building tiers of interactiv¬ 
ity into our game shows,” says Fogo’s Rush. 
“You can watch, or you might be a contes¬ 
tant against everyone else playing. Or you 
can just compete against your family.” 

For aficionados, however, the repurpos¬ 
ing of TV game shows for the Net hardly 
feels like innovation. Many veteran play¬ 
ers believe the titles exhibiting real 
advances in online gaming are such inter¬ 
active realms as ultima online, everquest, 

1 and asheron's call. These immersive role- 

playing environments, which let you take 
on elfin and dwarflike personae, cater to the 
younger Dungeons & Dragons set. But Ulti¬ 
ma creator Richard Garriott insists his next 
role-playing effort, which is code-named “X,” 
will be decidedly grown-up. “We want to 
build a game that won’t offend women, and 
we want to build a world where they can feel 
sexy and powerful,” says Garriott. “Which 
is why it will be adults-only. If people are 
going to actively flirt with each other, then 
we simply can’t have kids there.” 

So where does this leave the young-uns? 
They’ll always dominate the realm of online- 
only multiplayer first-person shooters—the 
descendants of Doom, such as Quake III and 
Unreal Tournament. And when Sega’s 
online network finally debuts this year (God 
willing), 2-million-plus twitchy-fingered 
Dreamcast owners will be able to compete 



LIVE BAIT: Up to 25,000 Web surfers can 
play along with Ahmet Zappa and MTV’s inter¬ 
active music trivia game show, WebRiot. 
in multiplayer titles, such as Baldur’s Gate. 
For now, though, the 128-bit system (which 
ships with a 56Kbps modem) offers only 
limited Web and e-mail access to gamers. 

What of Sega’s competitors? Nintendo 
has been delivering “on-demand” Game Boy 
and Super Nintendo titles over networks for 
some time now but has remained mum on 
Internet plans for its newest console system, 
code-named Dolphin and tentatively sched¬ 
uled to hit U.S. toy stores in fall 2001. 

As for Sony, the company wouldn’t dis¬ 
close any details of the PlayStation 2’s Net 
capabilities at press time. But Kraig Kujawa, 
editor of Official PlayStation Magazine, pre¬ 
dicts: “It’s been designed to use high-speed 
Internet access such as DSL or cable mo¬ 
dems; conventional modems will probably 
not be an option. Sony probably feels that 
56K modems aren’t going to cut it for the 
amount of data needed to properly drive 


online games for consoles or computers.” 

In the end, it may not matter whether 
Sony or Nintendo Net-enable their systems. 
The Internet has a way of dragging arcade 
and classic console games online, despite 
the litigious efforts of software publishers. 
Aging Gen-Xers, who are more nostalgic for 
Pac-Man than for bridge, can get a gaming 
fix through mame: multiple arcade 
machine emulator. The software, which 
can be downloaded online, turns any PC or 
Mac into an arcade machine. Want Dig Dug? 
Frogger? No problem. Want something 
newer? The Virtual Game Station from con- 
nectix lets Mac G3 users run PlayStation 
titles on their computer. And for the lawless, 
vast servers filled with hacked console titles 
can be accessed with relative ease. 

What does this all mean? That games are 
just bits of information. All parlor games 
are simply sets of rules that can be translat¬ 
ed into code. Add a global network for find- 
ingplayers and exchanging games, and what 
you have is this: The Internet is the greatest 
game platform ever made. The games you 
grew up with, the games you love now, and 
all the great games of tomorrow will some¬ 
day exist online. You can play almost any¬ 
one for as long as you like—for free, and 
maybe even for profit. You can pick a game 
up or put it down at any time. No more beg¬ 
ging your parents to play Monopoly with 
you, and no more missing a round because 
you’re at work. 

Let the games begin. 
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ON THE 


F VER SINCE YOU GRABBED HOLD OF AN ATARI ARCADE JOYSTICK 
■** back in the ’80s, you’ve been plunking down tons of cash to 
feed your gaming habit. Yes, it’s expensive. But it doesn’t have to be. 
We’ve scoured the Net for the best free games online and unearthed 
everything from Frogger to interactive chess to multiplayer Quake III 
demoware. So tuck away that fresh roll of quarters, and for heaven’s 
sake, close that lame game of Windows Minesweeper. It’s your move.... 


Action/Arcade 

BUBBLE PUZZLE 

As with all addictive Tetris-like games, Bub¬ 
ble Puzzle will continue to haunt you long 
after you’ve fallen asleep. In this kid-friend¬ 
ly freebie, players must shoot colored balls 
out of a cannon and connect them in rows 
of three. Miss too many targets, and you’re 
cannon fodder. Conmeg, PC only [conmeg. 
de/BubblePuzzle] 

DEMONSTAR 

Blast your way through a hostile galaxy in 
this thrilling 3-D arcade shooter. Players can 
build an arsenal of lasers, homing missiles, 
and other weapons of mass destruction as 
they indiscriminately lay waste to anything 
and everything that moves. The game offers 
multiplayer support, explosive sound effects, 
and a great sound track. The shareware is 
free to try, $12.95 to buy. Mountain King 
Studios, PC only [mking.com/demonstar] 

DESKTOP DESTROY II: 

CHICKEN CARNAGE 

You’ll either love this game or think it’s fowl. 
The objective: Use extreme force to destroy 
a mob of crazed chickens. Players can choose 
from a variety of weapons, including bubble 
guns, flamethrowers, and sticks of dynamite. 
According to the game’s creators, no real farm 
animals were harmed in the making of Chick¬ 
en Carnage. GamesLab, PC only [gameslab. 
hypermart.net/mainsite/ddestroy.htm] 

DX-BALL 2 

You know the drill: In this Breakout/Arkanow 
takeoff, players must use a paddle and ball 
to smash open columns of bricks. The first 
24 boards are free, but users can purchase 
another 450 boards for $45. Longbow Dig¬ 
ital Arts, PC only [longbowdigitalarts.com/ 
dxball2.html] 

DXTRIS 

Tetris clones are a dime a dozen online, but 
this freeware version pieces it together just 
right. It boasts customizable controls and a 
pleasant sound track. Blue Thunder Soft¬ 
ware, PC only [manero.yossman.net/ 
bluethunder/downloads.html] 

FROGGER 

A wave of nostalgia (and memories of the local 
bowling alley) will wash over any Gen-Xer who 
enters Shockwave’s Atari arcade. There, 
gamers can guide a hapless amphibian across 
treacherous highway in the arcade smash 
Frogger. Also on offer: versions of Centipede, 























APE JAPES: In Burning Monkey Solitaire (top), rowdy simians attempt to throw a wrench into 
your card game; a virtual billiard hall awaits pool sharks at Shockwave.com. 


well as other gamers, in three rounds of chal¬ 
lenging trivia. Uproar also offers an online 
version of Family Feud, among other interac¬ 
tive titles. Uproar, PC/Mac. [uproar.com/hp] 

JEOPARDY! ONLINE; 

WHEEL OF FORTUNE ONLINE 

Turn off the boob tube and become a con¬ 
testant on two of TV’s longest-running game 
shows. Sorry, you can’t exchange meaning¬ 
less banter with Pat Sajak or Alex Trebek in 
these online versions, but you can play with 
real contestants from around the world. Sony, 
PC/Mac. [station.sony.com] 

TRIVIA MANIA 

Take on iwin.com's Trivia Mania bot in such 
categories as Celebrities, Movies, and Sports. 
Users can win “icoins,” credits that can be 
redeemed for prizes and raffle tickets. 
iwin.com, PC/Mac [iwin.com] 

TRIVIAL PURSUIT ONLINE 

Put your general knowledge to the test and 
collect virtual wedges in this free Web-based 
version of Trivial Pursuit. The game lets Net 
users challenge and chat with up to two other 
players online. Sony, PC only [station. 
sony.com] 

WEBRIOT 

Up to 25,000 Web surfers can play along with 
MTV’s daily music-trivia game show, Web- 
Riot, which is hosted by the apoplectic Ahmet 
Zappa. Compete for prizes and a chance to 
appear on the show next season. Or just play 
to get your name and high score flashed on 
TV. Spiderdance, PC/Mac [mtv.com] 



Super Breakout, and Missile Command. 
Shockwave, PC/Mac [shockwave.com] 

INTELLIVISION FOR PC & MAC 

Resurrected! Thanks to the Net, Mattel Elec¬ 
tronics’ classic 1979 video-console system 
lives on. Download such 2-D hits as Astro- 
smash, Utopia, and Night Stalker. Intellivi- 
sion Productions, PC/Mac [makingit.com/ 
intellivision/download.shtml] 

QBOB 

Forget Qbert. You are QBob, a harried space 
surveyor whose thankless job involves hop¬ 
ping across a grid of alien-infested cubes. 
Great gameplay with “wacky” intermissions 
in the mix. The shareware is free to try, $20 
to buy. Moonrock Software, PC only 
[moonrock.com/noframes/qbob.html] 

QUAKE III AND OTHER TOP DEMOS 

OK, so Quake III isn’t free. Nor are any of 


today’s hottest 3-D first-person shooters. 
Even so, they deserve mention here, if only 
for their excellent demoware (free, crippled 
versions of the software). Of the innumerable 
“try before you buy” titles you can download, 
Quake III is by far the most popular. The 
demoware grants users access to the game’s 
first four death match arenas—and even offers 
online multiplayer support. Of course, the Web 
is home to thousands of demos from game 
software publishers. Click to zdnet game- 
spot [gamespot.com], the adrenaline 
vault [avault.com], cnet gamecenter.com 
[gamecenter.com], or gamesdomain 
[gamesdomain.com] to begin your search. 

Game Shows/Trivia 
100 % 

More than a dozen games await Web surfers 
at uproar, including the fast-paced, multi¬ 
player 100%. Compete against the clock, as 


YOU DON’T KNOW JACK 

Flex your pop-culture muscles in this free ver¬ 
sion of the boffo CD-ROM series You Don’t 
Know Jack. The trivia game can accommo¬ 
date from one to three players on a single 
keyboard (you can’t play against others over 
the Net); top scores are listed in the site’s 
prestigious Hall of Fame. New sets of ques¬ 
tions are posted once a week, with themes 
ranging from “The Windy City” and “Pets” to 
“The All Nude Episode.” Berkeley Systems, 
PC/Mac [won.net/channels/bezerk/jack] 

Parlor Games 

BURNING MONKEY SOLITAIRE 

Don’t play well with others? Try a game of 
Burning Monkey Solitaire. This take on the 
classic card game features a cast of monkeys 
who sing songs, crack jokes, and insult you 
for making poor choices. For $15, players can 
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Fight Clubs 


AT GEEKED-OUT SOCIAL FUNCTIONS CALLED LAN PARTIES, HARD-CORE GAMERS COMPETE IN BOUTS 
OF VIRTUAL WARFARE by David Kushner 


t’s a cloudy fall Sunday In the rolling sub¬ 
urb of Rockaway, New Jersey. Kids race 
Big Wheels down the street. Dutiful par¬ 
ents rake the leaves. A woman walks her two 
pet poodles. Meanwhile, deep inside the 
basement of a gray- 
shingled house down 
the block, a dozen guys 
holler in agony: “Help 
me, I’ve been shot!” “I 
can’t shake him.” “Lord, 
have mercy on my soul!” 

No, it’s not the morbid¬ 
ly ironic opening of a 
David Lynch movie. It’s 
just another LAN party: 
a makeshift computer- 
game Thunderdome for 
electronic weekend warriors. 

This time, a crew of hard-core gamers 
are twitching at their monitors as they com¬ 
pete in the tiny basement of John Campo, 
a 33-year-old network engineer. Last year, 
Campo threw up a few walls, outfitted a 


computer server, and wired the room to sup¬ 
port a local area network (LAN) for multi¬ 
player gaming. “It's my own perfect little 
dungeon,” he says with a devilish grin. Now, 
every month, fans of the ultraviolent shoot¬ 


er Quake II road-trip from as far away as 
Pennsylvania to plug in for a marathon 
killfest Campo calls “Quakeathon.” It’s not 
BYOB. It’s BYOPC. And, yes, when the guys 
pull up in the driveway with their comput¬ 
ers, Campo’s wife leaves the house. 


LAN parties like this are becoming the off¬ 
line social nexus for the online gaming scene. 
Every weekend, they take place in cities 
around the world. Often, they’re intimate 
and informal, with fewer than 20 people at 
an event. Sometimes, 
they’re massive, filling 
up a warehouse with 
hundreds of gamers 
duking it out for cash 
and prizes. There are so 
many of these happen¬ 
ings, in fact, that there 
are now sites such as 
lanparty.com that are 
devoted to helping fans 
find local action. 

For gamers accus¬ 
tomed to interacting anonymously online, 
LANs offer the opportunity to hang out, 
munch pizza, and, of course, destroy one 
another face to face. At Quakeathon, 
Campo’s war room was literally shaking with 
the sounds of trash-talking competitors and 
















exploding rocket launchers. As Gravedig¬ 
ger, a middle-aged gamer, enthused 
between bouts, “When you shoot some¬ 
one at a LAN, you get to hear him scream.” 

Multiplayer gaming socials are nothing 
new. The subculture first surfaced in the 
early ’80s when college students began 
invading computer labs to play text-based 
role-playing games called multiuser dun¬ 
geons (MUDs). The trend took off in the 
early’90s when Doom II—the second in the 
line of best-selling first-person 3-D shoot¬ 
ers—first popularized network gaming. By 
allowing up to four players to compete head 
to head, Doom II created a new kind of 
social experience. Instead of just playing 
against an ultimately lame and predictable 
machine, gamers could hunt down other 
shrewd and unpredictable human beings. 

LAN parties unofficially came into swing 
after the release of Quake in 1996. Capa¬ 
ble of supporting up to 16 players over a local 
area network, the game was so visceral and 
cool that players began schlepping their 
PCs to one another’s homes to compete. 
Though Internet gaming was viable at this 
point, LAN-party gaming was more attrac¬ 
tive for one all-important reason: no lag. 

“Lag” is gamespeak for any delay that 
occurs between the typing of a keyboard 
command and the appearance of its corre- 
sponding action on-screen. Online, 
accursed lag is caused by everything from 
high Net traffic to low bandwidth. Hooking 
up computers over a LAN, however, almost 
completely circumvents the problem. For 
persnickety gamers who value a level play¬ 
ing field, nothing is purer than a LAN. 

Thanks to the popularity of network 
gaming, several corporations have tried 
to transform the informal LAN scene into 
an alternative sports market. Online groups 
such as the cyberathlete profession¬ 
al league and the AMD professional 
gamers’ league have been staging large- 
scale events with tens of thousands of 
dollars in cash and prizes. Some players, 
like the famed Berkeley, California, resi¬ 
dent who goes by the alias Thresh, have 
even hustled sponsorships from such com¬ 
panies as Microsoft. 

But, as the Quakeathon gamers explain 
during a pizza break in Campo’s garage, 
those glitzy events lack “heart and soul.” “I 
don’t want to walk into a roomful of 
strangers and play against people I don’t 
even care about,” says Mike “Eightball” 
Herrmann. “I much prefer to kill my friends.” 


unlock a full version of the shareware, which 
includes a cheating mode and a game of 52 
Card Pickup. Also check out hardwood soli¬ 
taire ii: the enchanted decks. Freeverse 
Software, PC/Mac [freeverse.com/ 
bms]; Silvercreek Entertainment, PC/Mac 
[silvercrk.com/hws2.htm] 

THE BINGO ZONE 

It may not have the ambient charm of a 
smoke-filled church bingo parlor, but 
Gamesville’s bingo room still delivers the 
action. At no cost, surfers can play around 
the clock; winners receive real cash prizes. 
Gamesville, PC/Mac [bingozone.com] 

HOYLE POKER/HOYLE BLACKJACK 

You’re the world’s worst bluffer. Luckily, no 


one can detect your tells (hair twirling, nail 
biting, nose picking?) at the free multiplay¬ 
er casino tables on won [won.net]. Join a 
friendly pickup game of blackjack, or enter 
one of the sponsored poker tournaments. 
WON, PC only [won.net/channels/hoyle] 

SPADES, HEARTS, AND EUCHRE 

Dozens of sites offer free multiplayer card 
games online. Where’s the big deal? At any 
given time, thousands of players are con¬ 
necting at YAHOO! GAMES, EXCITE GAMES, 

and Microsoft’s MSN gaming zone. Spades, 
euchre, and hearts are amongthe most pop¬ 
ular parlor games online. Not your bag, 
baby? Try your hand at bridge, canasta, 
cribbage, poker, gin, or even Go Fish. Yahoo! 
Games, PC/Mac [games.yahoo.com]; Excite 
Games, PC/Mac [www.excite.com/games]; 
MSN Gaming Zone, PC only [zone.com] 


RPG/Adventure 

BETRAYAL AT KRONDOR 

The richly detailed kingdom of Midkemia 
awaits role-playing enthusiasts in this com¬ 
pletely free version of Sierra Studios’ 1994 
award-winning RPG. The game’s familiar plot 
involves the fate of a kingdom and the mot¬ 
ley group of adventurers you must lead to 
glory and riches. The enormous download 
(10MB) may be daunting for users con¬ 
necting via modem. Sierra Studios, PC only 
[sierrastudios.com/games/krondor] 

CULT 

It’s your job, as police officer Zack Bon, to infil¬ 
trate a local cult and free kidnapped civilians. 
Sidestep pools of acid, rescue brainwashed 


hostages, negotiate with temple thugs, and flip 
secret switches to accomplish your mission. 
The RPG’s graphics and bird’s-eye interface 
are low tech, but the gameplay is still great. 
Lee Blum, PC only [studio-blum.com/cult] 

DINK SMALLWOOD 

Beat up pigs, flirt with local farm girls, and 
perform other acts of knavery in this amus¬ 
ing (and at times ribald) RPG. Click the 
mislabeled “Order” link on the software 
publisher’s Web site to download the free 
software. RTSoft, PC only [rtsoft.com/dink] 

LEO'S GREAT DAY 

Help Leo (a painfully cute humanoid of ques¬ 
tionable origin) in gathering clues and solv¬ 
ing puzzles. Young kids will have a blast 
exploring the subterranean worlds of this 
Flash-animated interactive adventure game, 




















Lady Killers 

!N THE MALE-DOMINATED WORLD OF QUAKE, FEMALE FRAGGERS 
ARE SMASHING GENDER BARRIERS by Marc Saltzman 


C ontrary to popular belief, some of the coldest killers lurking in the shadows of bloody 
first-person shoot-’em-ups, such as Unreal Tournament and Quake III Arena, are 
not merciless gunmen. In fact, they’re not men at all. They’re part of online gam¬ 
ing’s growing contingent of female players. With names like psycho men slayers (aka 
Clan PMS) and qgirlz, these groups are marking their territory in what has tradition¬ 
ally been a male-dominated gaming world. And just how good are they? To quote the 
venerable Hall & Oates, “Watch out boy, she’ll chew you up.” 

“We use psychology and cooperative tactics to frag opponents,” explains 26-year-old 
Stephanie “Bobbi” Bergman, of Clan PMS. “Quake’s a great way to release aggression. 
It feels good to work off some steam in death matches against guys you don’t know.” 

That said, Bergman insists she’s an equal-opportunity killer. In fact, she co¬ 
ran Female Fragfest ’99, an annual cyberathlete professional league (CPL) 
tournament that pits women against one another in an all-out Quake catfight. 

But while Bergman’s Clan PMS favors team play, many female Quake players prefer 
to hunt solo. And no one inspires fear in the hearts of men more than Kornelia Takacs, 
a 22-year-old Los Angeles-based professional gamer. “For me, gender isn’t an issue,” 
says Takacs, who’s currently ranked as the world’s top female Quake I player. “I’m not 
on a server to find a date....I’m there to have fun and frag some people.” 

The world’s most honored female player, however, is still Stevie “KillCreek” Case. In 
1997, the Dallas-based gamer gained notoriety for dispatching Quake creator John 
Romero in a one-on-one death match. The showdown—which some veteran female gamers 
say evokes memories of the 1973 Billie Jean King-Bobby Riggs “Battle of the Sexes” 
tennis match—was a defining moment in the short history of women’s gaming. 

Today, Case remains actively involved in the professional female gaming community 
and has parlayed her skills into fame and fortune. Most recently, she has won work as 
a level designer for Daikatana, a first-person shooter from game publisher ION Storm 
(which is led by Romero), and posed in Playboy, sans armor. 

“Sure, female gamers get a lot of attention now, because they’re still outnumbered [in 
Quake] by men,” says Case, who acknowledges the game’s role in her rise to stardom. 
“But that’s changing. First-person shooters are virtual competitions, not physical ones, 
which makes them even battlefields. And that’s what women love about them.” 


which loads with surprising speed on a 
28.8Kbps connection. Pepworks, PC/Mac 
[pepworks.com] 

ZELDA 

Hack and slash your way through the mys¬ 
tical land of Hyrule in this Java version of 
the Japanese RPG blockbuster. It remains 
true to the original but doesn’t require a 
Nintendo Entertainment System. Games 
Paradise, PC/Mac [angelfire.com/mt/ 
drillmachine/zelda.html] 

ZORK I, II, AND III 

In the late ’70s and early '80s, computer 
software publisher Infocom released the 
greatest text-based RPGs of all time: the 
Zork series. Yes, back then, clever story¬ 
telling and challenging word puzzles were 
enough to entertain even the most exact¬ 
ing gamer. Today, you can download the 
classic trilogy for free at Activision’s Web 
site. Activision, PC only [activision.com/ 
games/zgi/atrium/library/main2.html] 

Sports 

ESPN FANTASY GAMES 

Are you a die-hard fan of fantasy games? 
Then head to espn.com, where you’ll find 
pro basketball, baseball, football, hockey, and 
golf leagues. And don’t forget to e-mail in your 
March Madness Pick’em entries. Assorted 
prizes, such as home entertainment systems 
(surprise!), go to top players. ESPN Network, 
PC/Mac [games.espn.go.com] 

FISHERMAN’S WARMWATER 
CHALLENGE 

The hook: Up to four anglers can compete 
for points in this amusing, though slow¬ 
paced, fishing game. Choose your bait 
(live, artificial, or fly) and gear (casting, 
spinning, or fly reel), and hit the lake. 
Whoever catches the most bluegill, chan¬ 
nel catfish, smallmouth bass, and muskel- 
lunge wins top honors. The shareware is 
free to try, $19 to buy. Jacobson Software 
Enterprises, PC only [jacobsoft.com] 

JACK NICKLAUS ONLINE GOLF TOUR 

No tee times. No smug caddies. No wayward 
electric carts. Enjoy a peaceful 18 holes with 
Jack Nicklaus Online Golf Tour. The multi¬ 
player game boasts true-to-life physics, 
unpredictable weather conditions, and stun¬ 
ning greens designed after real courses. Net 
users can connect with other online golfers 
at the GameStorm Web site. GameStorm, 
PC only [nicklaustour.com] 
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REAL POOL 

Chalk up your virtual cue and hit the green 
felt with Real Pool. One or two players can 
compete in this amazing, photo-realistic 
Shockwave game. Shockwave/3D Groove, 
PC/Mac [shockwave.com/realpool] 

Strategy/Simulations 

CHESSVISION (FREE VERSION) 

Chessvision is the grand master of the chess 
software world. Play against the computer 
or connect to Internet Chess Servers and 
take on real opponents from around the 
globe. MicroVision, PC only [www. 
microvision.nl] 

HOLLYWOOD STOCK EXCHANGE 

Buy Tom Hanks. Hold Whoopi Goldberg. And 
sell, sell, sell Andy Garcia. Wall Street meets 
Sunset Boulevard in this popular Web-based 
investment simulation. Purchase imaginary 
stock in your favorite music or silver-screen 
celebrities, and take gambles on the suc¬ 
cess of their upcoming works. Hollywood 
Stock Exchange, PC/Mac [hsx.com] 

MOREJONGG 

Listen to soothing Chinese music as you 
grapple with frustrating mah-jongg strate¬ 
gy puzzles. Florida programmer Steve 
Moraff’s adaptation of the age-old game 
features gorgeous graphics and cool sound 
effects. Also check out SphereJongg, Your- 
Jongg, and RingJongg. Each shareware 
offering is free to try, $39 to buy. Moraff- 
Ware, PC only [moraff.com] 

SANCTUM 

Cast spells, generate mana, and do battle 
with fantastical creatures in the two-play- 
er, virtual collectible-card game Sanctum. 
Online play is free, and the software 
includes a starter pack of 60 game cards. 
Players have the option of purchasing new 
decks online. Digital Addiction, PC only 
[digitaladdiction.com] 

SIMCITY 

You’re the mayor of your own SimCity, and it’s 
your job to lower taxes, fight crime, and thwart 
radioactive prehistoric beasts. This timeless 
simulation is as addictive as ever, and now it's 
available for free online. Maxis Software, PC 
only [simcity.com/classic/classic.html] 

SWARM ASSAULT 

Take over the world ( mua-ha-haI) with 
swarms of ants, beetles, spiders, scorpions, 
and wasps. This captivating real-time strat- 



Our Pay-for-Play Picks 

THE TOP 10 RETAIL ONLINE GAMES 


1. EVERQUEST Enter a stunning online 
world filled with magic, mystery, and may¬ 
hem in this mega-multiplayer role-playing 
title. 989 Studios; $49.99; $9.89 monthly 
network fee [everquest.com] 

2. AGE OF EMPIRES II: THE AGE OF 
KINGS/STARCRAFT Hands down, the two 
best real-time strategy games. Choose 
either an old-world or sci-fi environment. 
Microsoft; $39.16; free network play 
[zone.com/age2]; Blizzard Entertainment; 
$29.95; free network play [battle.net] 

3. QUAKE III ARENA/UNREAL TOUR¬ 
NAMENT Both first-person shooters let 
you download modified weapons, new 
maps, and more. Activision; $49.99; free 
network play [quake3arena.com]; GT 
Interactive; $54.99; free network play 
[unrealtournament.net] 

4. DIABLO Join other Internet players in 
raiding dungeons, overturning sarcopha¬ 
gi, and accumulating treasure in this Dun¬ 
geons and Dragons-esque role-playing 
game. Blizzard Entertainment; $19.95; free 
network play [battle.net] 

5. WARBIRDS/FIGHTER ACE Fly the 

unfriendly skies in these award-winning 
aerial combat simulations. iEntertainment 
Network; free download; $9.95 monthly 
network fee [iencentral.com/warbirds. 
shtml]; Microsoft; free download; $1.95 per 


day or $9.95 per month network fee 
[zone.com/fighterace] 

6. TIGER WOODS PGA TOUR 2000 Hit 

the links with other online gamers, or try the 
PlayWithThePros feature, which lets you 
compete against such players as Tiger 
Woods, during PGA Tour events. EA Sports; 
$39.95; free network play [easports.com] 

7. MYTH II: SOULBLIGHTER Take on the 
soulless forces of evil, as well as cunning 
Net opponents, in this gorgeously designed 
3-D strategy title. Bungie Software; $19.95; 
free network play [bungie.net] 

8. WORMS ARMAGEDDON Lead your 
crawlers against armies of other worms in 
this quirky, turn-based strategy game. 
Micro Prose; $29.95; free network play 
[worms.teaml7.com/pc] 

9. NASCAR RACING 3/NBA LIVE 2000 

Get behind the wheel of a high-octane rac¬ 
ing car—or take it to the court. NASCAR 3; 
$49.95; free network play [www.papy. 
com/new_n3/n3_index.html]; EA Sports; 
$39.95; free network play [easports.com] 

10. HALF-LIFE: TEAM FORTRESS CLAS¬ 
SIC Give Half-Life a whole new life with 
this popular add-on, which turns the action 
title into a team-based multiplayer game. 
Sierra Studios; $49.95; free network play 
[sierrastudios.com/games/tfclassic] 















How to Play 

A FIVE-MINUTE PRIMER ON ONLINE MULTIPLAYER GAMING 


EQUIP THYSELF 

Hardware and software 
requirements for multi- 
player games vary 
greatly. At a bare mini¬ 
mum, your PC should be 
loaded with a 28.8Kbps 
modem, a 166MHz 
processor, and 16MB of 
RAM. That may be 
enough computing 
power to play most 
Web-based games, but 
many retail titles, such 
as Quake, make much 
heavier demands on 
your hardware. Be sure 
to check the software’s 
packaging or the pub¬ 
lisher's Web site for 
more details. 

Also, keep in mind 
that some games require the use of a 
3-D graphics accelerator card. And yet 
others require that you play with a gam¬ 
ing peripheral (such as a joystick); if 
you’re ill-equipped, you could be in for 
a serious drubbing online. 

EXTRA FEES 

Before purchasing a multiplayer game, 
determine whether there’s an additional fee 
to play it over a network. Some titles, such 
as EverQuest and Ultima Online, charge 
users by the year, month, day, or hour. 

BEGINNERS' LUCK 

Too intimidated to step into a death match 
with more-experienced players? Take a 
deep breath and relax, because you’re 
not alone. Mercifully, most multiplayer 
games and gaming sites provide ways for 
novices to match up. For instance, at 
Microsoft’s msn gaming zone, you can 
enter Social Rooms designed for the casu¬ 
al or beginning gamer. As your skills 
improve, you can join more-competitive 
Tournament Rooms. Also, it’s a good idea 
to get a solid command over a game's con¬ 
trols in single-player mode before enter¬ 
ing the network fray. 



WELL CONNECTED 

If you’re not sure how to connect with 
other players online, download a free util¬ 
ity called Gamespy 3D at gamespy.com. 
The 1.4MB download can help you locate 
playable servers and other online gamers; 
it’ll even determine which servers offer the 
fastest connection speeds. 

MATCHMAKING 

You’re prepared to crush some skulls in 
a game of Quake III Arena, but there’s 
nary a victim in sight. Head to rival- 
works, where you can search for wor¬ 
thy opponents according to skill level, 
software title, age, area code, gender, and 
connection speed. 

THE BRIER PATCH 

Always look for patches (program 
updates) before you attempt to play your 
favorite retail game online. These files 
often affect the multiplayer code, and you 
may experience technical difficulties with¬ 
out them. Usually, players can find the 
latest patches at the software publisher’s 
official Web site. And always download 
and install them prior to logging in to a 
game server. —M.S. 


egy game is free to try, $12.95 to buy. The full 
version of Swarm Assault includes 100 boards 
and a built-in level creator. Gate 5Software, 
PC only [mking.com/swarmassault] 

Word Games/Puzzles 

ACROPHOBIA 

Acrophobia challenges players to devise 
witty or creative phrases from a string of 
three to seven letters. For instance, the 
letters IWMSAN might inspire the sen¬ 
tence; “I wear my sunglasses at night.” 
Play against the clock and other Web 
surfers. Berkeley Systems, PC only 
[won.net/channels/bezerk/acro] 

BIGJIG 

When it comes to jigsaw puzzles, BigJig soft¬ 
ware is a cut above the rest. The shareware’s 
unregistered version lets you assemble six 
different puzzles and choose from among II 
levels of difficulty. Slice images into more 
than 900 pieces, or solve the jigsaw puzzle 
in the formidable “edgeless” mode. The game 
is free to try, $14.95 to buy. Lena Games, PC 
only [lenagames.com/bigjig.htm] 

CROSSCRAZE 

How strong is your vocabulary? Find out in 
CrossCraze, a masterfully designed Scrab¬ 
ble clone that lets you compete against a 
computer Al or up to four human wordsmiths. 
The shareware is free to try, $30 to buy. Or 

go to THE OFFICIAL WORLDWIDE SCRABBLE 

home page and purchase the multiplayer 
version of the original title for $19.50. ORT 
Software, PC only [ortsoftware.com]; Has¬ 
bro, PC only [scrabble.com] 

CROSSWORDS 

Put down the New York Times Magazine 
crossword; equally challenging puzzles and 
clues await you online. At the Crossroads 
posts a new crossword daily, but you’ll need 
to download and install the Shockwave 
browser plug-in to play it. At the Crossroads, 
PC/Mac [atthecrossroads.com] 

STRIKE A MATCH 

Light up the leader board in Strike a Match, 
an imaginative word-association game. Pre¬ 
sented with a list of nine words, you must 
click on the three that somehow relate to 
one another. Take on live players, and win 
cold, hard cash, too. Boxerjam, PC/Mac 
[boxerjam.com/sam] Q 


MARC saltzman is a Donkey Kong addict and 
frequent contributor to this magazine. 
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COMPAQ INNOVATIONS 

Compaq, Klipsch, and Lucas Arts have joined forces to bring you Klipsch v.2-400, toe 
first and only professional PC sound system with THX. With 3D sound and 400 watts 
of power, Klipsch speakers bring games, music, and the Internet to life. 


PRESARIO 5700N-466 

$ 899 ' 

As low as $26 per month' 

Intel® Celeron™ Processor, 466 MHz 

64 MB 100 MHz SyncDRAM - 4 MB Shared for Video 

10.0 GBUItraDMA Hard Drive 1 

32X Max CD-ROM Drive* 

2X AGP with 64-bit Hardware Accelerated 3D Graphics 

ESS Solo PCI Audio 

56K UU V.90 Modem 3 

JBL Pro Amplified Speakers 

Creativity Action Center 

Compaq CV51515" Montor (13.8" VIA) 



PRESARIO 5700T-500 


$ 1299 ' 

As low as $37 per month' 

Intel Pentium® III Processor, 500 MHz 
128 MB SyncDRAM expandable to 384 MB 
10.0 GBUItraDMA Hard Drive' 

32X Max CD-ROM Drive* 

Diamond Stealth III 16 MBS540 
Sound Blaster™ Live! Value PCI Audio 
56KITU V.90 Modem* 

JBL Pro Amplified Speakers 
Digital Creativity Imaging Center* 

Compaq CV71517" Monitor (16.0“ VIA) 
Personalize by choosing: 



pentium®/// 


IJ300 Color Inkjet Printer: Add $99 
6.0Mb Max Digital Modem 4 : Add $99 
APC Back-UPS Pro Office 280: Add $89 


IJ750 Color Inkjet Printer: Add $149 
8X CD-RW Read/Writeable Drive 8 : Add $229 
Intel PC Camera Pack: Add $79 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, Best Buy, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Conn’s, 
Office Depot, OfficeMax, Onsale.com, Outpost.com, PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Staples, 


'All prices shown are Compaq Direct selling prices and do not include applicable sales tax and shipping, are valid in the U.S. only, and are subject to change or cancellation without notice. Not all models available in 
retail stores. Illustrations may not accurately represent exact configurations priced. Compaq is not liable for editorial, pictorial, or typographical errors in this advertisement. This product is provided and administered by 
MBNA American Bank, N.A, Financing available on approved credit. Payment based on a 48-month term at 14.99% APR. Your APR may be higher. There is no fee for Compaq purchases billed directly to your account. 
However, there is an access check fee of 3% of the U.S. Dollar amount of each advance check ($6 min./$30 max.). 'For hard drives, GB=billion bytes, *32X Max CD-ROM data transfer rates may vary from 1800 to 4800 
Kbps. 'ITU V.90 modems are designed only to allow faster downloads from K56flex- or V.90-compliant digital sources. Maximum achievable download transmission rates are currently unknown, may not reach 56 Kbps, 
and will vary with line conditions. The 6.0Mb Max Digital Modem uses the ADSL/G.Lite protocol, ADSL/G.Lite up"-- - - J - --*- -*•------- - - - - 












Compaq Home 



One size fits you. 

You are unique. Your PC should be too. That’s why Compaq offers you an astonishing array of innovative technology. 
Like the Digital Creativity Imaging Center? with front-mounted ports to make connecting digital cameras and peripherals 
easy and fast. Or for music lovers, the industry’s only certified THX audio system. For power users, there’s the latest 
Intel® Pentium® III processors. Whatever your interests, there’s a Presario Internet PC that fits. Check out these 
Presarios. One of them might be your size. If not, tell us, and well build the one that is. 

1-888-593-6232 www.athome.compaq.com 

Buy direct from Compaq, or from your favorite retailer. 


COMPAQ. 


PRESARIO 5700T-600 

$ 1599 * 

As low as $45 per month' 

| Intel Pentium III Processor, 600 MHz 
64 MB SyncDRAM expandable to 384 MB 
10.0 GBUItraDMA Hard Drive' 

32X Max CD-ROM Drive 2 
Diamond Stealth III 16 MB S540 
I Sound Blaster Live! Value PCI Audio 
I 56K ITU V.90 Modem 3 

Klipsch v.2-400 Watt Speaker System 
Digital Creativity Imaging Center 3 
Compaq CV51515" Monitor (13.8" VIA) 
Personalize by choosing: 

CD-RW Read/Writeable Drive 6 : Add $229 
Compaq CV71517” Monitor (16.0“ VIA): Add $70 
Intel PC Camera Pack: Add $79 


$ 1799 * 


As low as $51 


PRESARIO 5700T-700 


$ 1999 * 


Intel Pentium III Processor, 650 MHz 

64 MB 100 MHz SyncDRAM expandable to 384 MB 

20.0 GBUItraDMA Hard Drive' 

32X Max CD-ROM Drive 3 

3Dfx Voodoo 3500 Graphics w/16 MB & TV Out 

Creative Labs 1373 Audio 

56K ITU V.90 Modem 3 

JBL Pro Amplified Speakers 

Digital Creativity Imaging Center 6 

Compaq CV71517“ Monitor (16.0“ VIA) 

CD-RW Read/Writeable Drive 6 : Add $229 
Compaq CV91519" Monitor (18.0" VIA): Add $200 
40.0 GB UltraDMA Hard Drive’: Add $178 


Intel Pentium III Processor, 700 MHz 

128 MB 100 MHz SyncDRAM expandable to 384 MB 

10.0 GBUItraDMA Hard Drive' 

10X DVD-ROM Drive' 

3Dfx Voodoo 3500 Graphics w/16 MB & TV Out 


56K ITU V.90 Modem 3 
JBL Amplified Speakers 
Digital Creativity Imaging Center 5 
Compaq CV71517" Monitor (16.0" VIA) 


Compaq CV91519" Monitor (18.0" VIA): Add $199 
Agfa Snap Scan USB Scanner: Add $129 


may not reach 6.0 Mbps, and will vary with li 
to CD-RW media, the data transfer rate may vary frorr 
maximum ot 13,525 Kbps. One year parts and labor. Labor tor 


, and may differ from V.90 ISP services. Maximum achievable download transmission rates with ADSL/G.Lite are currently unknown, 

_ ....... most third-party devices. ‘CD-RW drive data transfer rates may vary as follows: for recording to CD-R media, the data transfer rate may vary from 150 to 600 Kbps; for writing 

150 to 300 Kbps; for reading to CD media, the data transfer rate may vary from 1500 to 3600 Kbps. An appropriate license may be required. '10X DVD-ROM drives read a minimum of 5,545 Kbps and a 
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Pick the Presario Internet PC 
that matches your interests: 


TRAVEL ULTRALIGHT 

The Compaq Presario 1900 features a uniquely designed removable wedge. Simply 
take out the wedge, which contains your floppy drive and CD- or DVD-ROM drive, 
for a notebook that’s ultralight and travel friendly—only 5 lbs. and 1.2 inches thin. 


PRESARIO 1800-450 

$ 2199 ' 

As low as $62 per month* 

Intel® Pentium® III Processor, 450 MHz 
14.1" TFT Active Matrix Display 
96 MB SyncDRAM 
6.0 GB UltraDMA Hard Drive’ 

24X Max CD-ROM Drive 2 

ATI Mobility Hardware Accelerated 3D Graphics 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem 3 

256 KB Integrated “On-chip” cache 

Personalize by choosing: 

6X DVD-ROM Drive*: Add $150 
128 MB SyncDRAM: Add $100 
Extra A/C Adapter: Add $49 


PRESARIO 1800-500 

$ 2699 * 

As low as $76 per month* 

Intel Pentium III Processor, 500 MHz 
14.1“ TFT Active Matrix Display 
128 MB SyncDRAM 
12.0 GB UltraDMA Hard Drive* 

6X DVD-ROM Drive* 

AH Mobility Hardware Accelerated 3D Graphics 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem 3 

256 KB Integrated “On-chip" cache 

Personalize by choosing: 

18.0 GB UltraDMA Hard Drive*: Add $200 
CD-RW Read/Writeable Drive 3 : Add $100 
Extra A/C Adapter: Add $49 



Pentium®/// 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, Best Buy, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Conn’s, 
Office Depot, OfficeMax, Onsale.com, Outpost.com, PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Staples, The Wiz, 


'All prices shown are Compaq Direct selling prices and do not include applicable sales tax and shipping, are valid in the U, 
in retail stores. Illustrations may not accurately represent exact configurations priced. Compaq is not liable for editorial, pictorir 
by MBNA American Bank, N.A. Financing available on approved credit. Payment based on a 48-month term at 14.99% APR. Your APR'may be 

-,,,---*•--*'*-““ - -|mH."jck($5 min./$30 max.). 'For hard drives, GB=billioi 
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lor Compaq purchases billed directly to your 
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Compaq Home 





Choose your own adventure. 


Send e-mail from 30,000 feet. Surf the Web while on the beach. Or close a sale from your back porch. Whatever 
your interests, Compaq brings them to life with innovative technology. Presario 1900 notebooks are uniquely 
constructed to be ultralight and travel friendly. The Presario 1800 has a brilliant and sharp 15" screen rarely found 
on other notebooks. And now power is not restricted to desktops. You can get these notebooks with the latest 
Intel® Pentium® III processors. So choose one of the Presario notebooks here. Or let us build one just for you. 
Then get ready for the road to adventure. 


1-888-593-7191 www.athome.compaq.com 

Buy direct from Compaq, or from your favorite retailer. 


COMPAQ. 


PRESARIO 1800-600 

$ 2799 * 

As low as $78 per month' 

Intel Pentium III Processor, 600 MHz, 
featuring Intel SpeedStep™ Technology 
15" TFT Active Matrix Display 
64 MB SyncDRAM 
12.0 GB UltraDMA Hard Drive' 

6X DVD-ROM Drive 4 

ATI Mobility Hardware Accelerated 3D Graphics 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem 3 

256 KB Integrated “On-chip" cache 

128 MB SyncDRAM: Add $200 
18.0 GB UltraDMA Hard Drive’: Add $200 
Ultra-Hi Capacity Ulon Battery: Add $129 


PRESARIO 1900-450 

$ 1999 ’ 

As low as $56 per month' 

Intel Pentium III Processor, 450 MHz 
12.1“ TFT Active Matrix Display 
64 MB SyncDRAM 
6.0 GB UltraDMA Hard Drive' 

6X DVD-ROM Drive 4 

ATI Mobility Hardware Accelerated 3D Graphics 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem 3 

256 KB Integrated “On-chip” cache 

Personalize by choosing: 

Extra A/C Adapter: Add $49 

Extra Ultra-Hi Capacity Lilon Battery: Add $129 

QuickDock w/lntegrated Ethernet: Add $129 


PRESARIO 1900-500 

$ 2499 * 

As low as $70 per month' 

Intel Pentium III Processor, 500 MHz 
133" TFT Active Matrix Display 
64 MB SyncDRAM 
12.0 GB UltraDMA Hard Drive' 

6X DVD-ROM Drive 4 

ATI Mobility Hardware Accelerated 3D Graphics 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem 3 

256 KB Integrated “On-chip" cache 

Personalize by choosing: 

Compaq Global II Case: Add $79 
QuickDock w/lntegrated Ethernet: Add $129 
APC Notebook Surge Protector: Add $29 


Cozone.com, DataVision, Fred Meyer, Fry’s Electronics, h.h. Gregg, J&R Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, 
Tiger Direct, Tops Appliance City, ValueAmerica.com, WorldSpy.com Visit a Compaq Built For You Custom PC Center at retailers highlighted in bold. 

not reach 56 Kbps, and will vary with line conditions, 4 6X DVD-ROM Drive transfer rate is up to 8115 Kbps compared to 1352 Kbps for IX DVD-ROM Drives. S CD-RW drive data transfer rates may vary as follows: for recording to CD-R media, the data 
transfer rate may vary from 150 to 600 Kbps; for writing to CD-RW media, the data transfer rate may vary from 150 to 300 Kbps; for reading to CD media, the data transfer rate may vary from 1500 to 3600 Kbps. An appropriate license may be required. 
One year parts and labor. Labor for notebook systems is pickup service. Compaq, the Compaq Logo, and Presario are registered in the U.S. Patent and Trademark Office. Microsoft* Windows®98 installed. Microsoft, MS, and Windows are registered 
trademarks of Microsoft Corporation. Intel, the Intel Inside Logo, and Pentium are registered trademarks and Celeron is a trademark of Intel Corporation. Product and company names mentioned herein may be trademarks and/or registered trademarks 
of other companies. Call Compaq Monday-Friday, 7:00am—11:00pm (CT). Saturday and Sunday, 7;00am-7:00pm (CT). ©2000 Compaq Computer Corporation. All rights reserved. 














WIRED HUES 



Not all cities are created equal—certainly not in cyberspace. Find out 
which ones made the list this year and why they have what it takes 


C able cars. The 
Golden Gate 
Bridge. Rice-A- 
Roni. Maybe we 
can add a com¬ 
puter to the list 
of images that 
define San Francisco. After all, 
the City by the Bay has held the 
title of Most Wired City for three 
years running. 

Even with the explosive growth 
of the Net, San Francisco has held 
off other contenders, scoring high¬ 
est in most of the major measured 
categories. The nation's capital 
came in a close second, buoyed by 
the government’s massive online 
infrastructure. San Jose used its 
Silicon Valley savvy to nab the third 
spot, while Austin took advantage 
of a booming Net economy to place 
fourth. Fifth place went to Seattle, 
home of Microsoft. 

As in past years, the Most 


Wired Cities have more than just 
hardware and Net access. With 
the help of researchers across the 
country, we crunched numbers 
for the better part of a month, tak¬ 
ing into account home and busi¬ 
ness Internet use. the prevalence 
of online companies, the number 
of networked computers in a given 
area, and the quantity and quali¬ 
ty of city-related content avail¬ 
able online. Here's a breakdown 
of the major categories: 


HOME & WORK NET USE: More 
and more Americans go online 
every year. The Census Bureau 
and the Bureau of Labor Statistics 
keep track of just how many for 
the Current Population Survey. 
This year Washington, D.C., wins 
in terms of Web users at work, 
with 39.5 percent signing on at 
the office. Austin comes in a close 
second, and it’s still the champ in 


the domestic arena, with 39.5 per¬ 
cent connecting from home. 


DOMAIN DENSITY: To what 
extent are businesses using the 
Internet? We answered that 
question bycountingthe number 
of commercial domain names reg¬ 
istered and dividing by the total 
number of firms. San Jose, the 
hub of Silicon Valley, stayed on 
top, with 1.3 dot-coms for every 
business. And since last year, it 
has nearly doubled its number of 
commercial domains. 


HOSTS PER CAPITA: This refers 
not to talk shows but to the num¬ 
ber of computers hooked up to 
the Net. That includes laptops in 
living rooms, PCs in corporate 
cubbyholes, and terminals at 
cybercafes, as well as machines 
that serve data or route traffic 
around the Net. San Jose wins 


this year, with 820 Web-worthy 
computers for every 1,000 people. 


DIRECTORY DENSITY: It's great to 
have a lot of people accessing the 
Net, but how many Web sites— 
big and small, official and decid¬ 
edly unofficial-are devoted to 
each city? We tallied up the sites 
for each and divided by the pop¬ 
ulation to get this measure of 
wiredness. San Francisco bested 
Austin this year, with more than 
15 sites for every 1,000 people. 


CONTENT DUALITY: Quantity 
is one thing; quality, another. We 
looked at each city's local sites in 
a range of categories, including 
government, business, and cul¬ 
ture. The top spot was shared by 
Boston, Chicago, Los Angeles, 
San Francisco, Seattle, New York, 
and Washington, D.C.: All scored 
perfect 10s. 


ILLUSTRATIONS BY LAURENT CILLUFFO 






























































































































Francisco, CA 
Washington, DC 
San Jose, CA 
Austin, TX 
Seattle, WA 
San Diego, CA 
Boston, MA 
Dallas, TX 
Atlanta, GA 

Minneapolis-Sf. Paul, MN 
Orange County, CA 
Denver, CO 
Los Angeles, CA 

Raleigh-Durham-Chapel Hill, NC 

New York, NY 

Portland, OR 

Chicago, IL 

Philadelphia, PA 

Orlando, FL 

Baltimore, MD 

Phoenix, AZ 

Oakland, CA 

Houston, TX 

Salt Lake City, UT 

Cincinnati, OH 

Nashville, TN 

Honolulu, HI 

Sacramento, CA 

Las Vegas, NV 

Middlesex-Somerset-Hunterdon, N J 

Columbus, OH 

Milwaukee, Wl 

Tucson, AZ 

Detroit, Ml 

Miami, FL 

Albany, NY 

Ventura, CA 

Indianapolis, IN 

Bergen-Passaic, NJ 

Norfolk-V. Beach-Newport News, VA 

Cleveland, OH 

Fort Lauderdale, FL 

Kansas City, MO-KS 

Rochester, NY 

West Palm Beach-Boca Raton, FL 
Hartford, CT 
New Orleans, LA 
Monmouth-Ocean, NJ 
Tampa-St. Petersburg-Clearwater, FL 
Knoxville, TN 


1,655,454 

4,563,123 

1,599,604 

1,041,330 

2,234,707 

2,655,463 

3,263,060 

3,047,983 

3.541.230 
2,765,116 

2,636,888 

1,866,978 

9,127,751 

1,025,253 

8,643,437 

1,758,937 

7,733,876 

4,952,929 

1,417,291 

2,474,118 

2,746,703 

2,209,629 

3,791,921 

1,217,842 

1,597,352 

1,117,178 

871,766 

1,482,208 

1,201,073 

1,091,097 

1,447,646 

1,457,655 

767,873 

4,318,145 

2,076,175 

878,527 

714,733 

1,492,297 

1,311,331 

1,540,252 

2,233,288 

1,438,228 

1,690,343 

1,088,037 

992,840 

1,144,574 

1,312,890 

1,065,284 

2.199.231 
649,277 


33.2 
32.4 

32.2 


30.5 

30.4 


26.5 

26.3 


25.7 
25.4 
25.4 
25.3 

25.3 

24.7 

24.4 

24.3 

24.2 

23.7 

23.7 

23.6 

23.4 

23.2 

22.8 

22.7 

22.4 

22.2 




tan Area figures. HOME = residential Net use; W 
is; CONTENT = quality of city-related resources 
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Has the highest rankings overall, plus the most—and best—local sites 
The government is well wired; having AOL nearby helps keep this metro area on top 
The high-tech center of Silicon Valley has a relative shortage of good local links 
A very Net-savvy population aids the hometown of Dell 

The headquarters of Microsoft and Amazon.com gets a boost from residents using the Net 

Just about every company here has a Web presence; sites about the city are great, too 

Excellent local sites and plenty of networked computers with which to view them 

Not as high as its Texan partner; it’s harder to wire a population three times the size of Austin 

Watch out for a rise in the ranks—the state has been spending big money on high tech 

Folks log on at home more than at work, and there are as many wired PCs here as in New York 

The wealthy Digital Coast teems with tech ventures 

Dropped a spot since last year, but still more wired than most 

The Webtainment industry helped propel L.A. from its No. 24 spot last year 

The Research Triangle’s brain trust ensures the area’s tech superiority 

A diverse economy dwarfs Silicon Alley relative to industries like finance, media, and retail 

Net surfing is a popular hobby here, but local content could use improvement 

Its sites are stellar, but other cities did better in the remaining categories 

Tied with Boston for hosts-per-capita, but Philly could use more and better links 

Why? Because one-third of the population is online when they’re not on line at Disney 

Charm City hasn’t budged; maybe Johns Hopkins needs to produce more than MDs 

Missed the top 20 by a hair, despite improved content since last year 

Plenty of people are online in this Silicon Valley outpost, at home and at work 

Much-improved content has helped this Texas town rise in the ranks 

A high percentage of recreational surfers keeps this city in the top half of the list 

Columbus has more computers per head, but this burg beats it on other fronts 

The place just ain’t as wired as it used to be; it fell from 17th place 

This island paradise has plenty of surfers—online and off 

Once rated 12th, but other cities have gotten themselves much more wired 

A major boost in content quality helped this gambling town shimmy up several notches 

A high-tech cluster around Route I gives this metro area a leg up into the top 50 

It’s in the top 10 for hosts-per-capita, but more businesses could put up Web sites 

Better than average content, but only one-quarter of the population is online 

University types helped this relatively small city make its comeback on this year’s list 

Online car-buying wasn’t enough to prevent Detroit from slipping down the list since last year 

Another falling star, although it made the top 10 for directory density 

The seat of New York state government debuts in a strong spot 

Technically part of the Digital Coast, it’s hampered by a relatively small population 

More Net users and more Web sites could help reverse this city’s downward trend 

Who would have guessed that the Sony.com domain is officially registered here? 

Slight improvements all around pushed this metro area up one spot 

Despite better content, the city fell more than 10 spots on the list 

Looks as if kids have started packing their laptops for spring break 

It’s not that its overall score didn’t improve; it’s just that everyone else did better 

With a 10-place drop since its previous ranking, it’ll have to work hard to stay in the top 50 

Retired seniors have a lot of time to surf the Net 

It doesn’t hurt to have Wesleyan and Trinity considered part of this metro area 
There’s lots to do here besides surf the Net; local sites do a good job of listing them 
More than one-third of businesses here have Web sites; plenty of folks log on at home, too 
A decent score on home Net use keeps this metro area hanging on 
Not great content, but relatively healthy home and work use 
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Percentage of adults using the Net at 

^|(tie) Austin, TX, and 

39.5% 

San Jose, CA 

39.5% 

3 Seattle, WA 

39.4% 

4 San Francisco, CA 

37.7% 

5 Minneapolis-St. Paul, MN 

36.3% 

6 Middlesex-Somerset-Hunterdon, N 

J 34.4% 

7 (tie) Salt Lake City, UT, and 

33.2% 

Washington, DC 

33.2% 

9 Akron, OH 

33.1% 

10 Portland, OR 

33.0% 

(Source: Jed Kolko, using data from Census Bure: 


of Labor Statistics, Current Population Survey, December 1998) 

Percentage of adults using the Net at 

work 

1 Washington, DC 

39.5% 

2 Austin, TX 

36.8% 

3 San Jose, CA 

34.6% 

4 Seattle, WA 

32.5% 

5 San Francisco, CA 

32.1% 

6 Dallas, TX 

30.6% 

7 Oakland, CA 

30.0% 

8 Nashville, TN 

29.4% 

: 9 Baltimore, MD 

29.0% 

• 10 Norfolk-V. Beach-Newport News, VA 28.2% 

(Source: Jed Kolko, using data from Census Bureau and Bureau 

of Labor Statistics. Current Population Survey. De 

icember 1998) 

Directory density (sites per 1,000 capita) 

1 San Francisco, CA 

15.34 

: 2 Austin, TX 

5.11 

3 Seattle, WA 

4.8 

4 Boston, MA 

4.15 

5 Denver, CO 

3.41 

6 Raleigh-Durham-Chapel Hill, NC 

3.21 

7 Miami, FL 

3.01 

8 Dallas, TX 

2.96 

9 Minneapolis-St. Paul, MN 

2.94 

10 Sacramento, CA 

2.91 

(Sc 

lurce: Yahoo!) 

Domains (.com) per 1,000 firms 


1 San Jose, CA 

1,303.40 

2 San Francisco, CA 

1,263.40 

3 San Diego, CA 

1,032.80 

4 Orange County, CA 

1,014.80 

5 Los Angeles, CA 

799.8 

6 Austin, TX 

796.9 

7 Oakland, CA 

748.6 

8 Las Vegas, NV 

694.7 

9 New York, NY 

663.6 

1 10 Boston, MA 

652.7 

(Source: Matthew Zo( 

ik. July 1999) 

Hosts* per 1,000 capita 


1 San Jose, CA 

820 

2 Washington, DC 

480 

3 San Francisco, CA 

410 

4 Atlanta, GA 

330 

5 (tie) Austin, TX, and 

230 

Raleigh-Durham-Chapel Hill, NC 

230 

7 Seattle, WA 

210 

8 Newark, NJ 

200 

9 (tie) Boston, MA, 

160 

Oakland, CA, and 

160 

Philadelphia, PA 

160 


. July 1999) 

•The, is. the number of Net-connected 

computers. 
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Going online is easy if 
you’re in San Francisco. 
But what about America’s 
towns? Meet eight hamlets 
that took the initiative 

BY BILGE EBIRI 


BLACKSBURG,VA 

POP. 34,590 • SITE bev.org 


T HE BLACKSBURG ELECTRONIC VILLAGE 
(BEV), with its discussion groups, vir¬ 
tual Village Mall, and a whole host of 
town services, is something of a legend 
among wired communities. Using the 
resources of local Virginia Tech Universi¬ 
ty, the community caught the Internet bug 
early—in 1993, in fact—and never looked 
back. “Before the Net really took off, the 
university subsidized dial-in connections,” 
says Monta Elkins, a former systems 
administrator for BEV who is now a sys¬ 
tems engineer at Virginia Tech. “And 
because it was such an isolated commu¬ 


nity, it was easy to get these folks online.” 
No kidding: Today, 85 percent of the town 
is online, including three-quarters of the 
churches. What’s next? The university has 
begun testing wireless Net access in the 
community. 

MOST INTERESTING THING SEEN ONLINE: “My 

son’s computerized loft bed,” says Elkins. 
“It’s the Batmobile. It has fiber-optic lights, 
a connection to the Web, and it controls a 
radio, a reading light, and a fan.” 


SYLVANIA, OH 

POP. 40,000 • SITE sev.org 


A ylvania first discovered the net in 
^ 1995, when a former city council 
VJ member went online to do research 


for a friend who had been diagnosed with 
cancer. Realizing the power of this 
resource, he decided the town needed to be 
at the forefront of the Net revolution. In 
partnership with a local hospital, the Syl- 
vania Electronic Village (SEV) came online 
in December 1995. Today it’s one of the 
best-organized and most detailed e-villages 
in the country. But has the Net had any 
alienating effects in such a tightly knit 
community? No, says Rick Smenner, pres¬ 
ident of SEV. “It’s brought our communi¬ 
ty closer. We’ve been very active in getting 
council meetings up and getting feedback 
from citizens....Our users are very loyal.” 

MOST INTERESTING THING SEEN ONLINE. “A 
lot of the most interesting things are the 
personal Web pages people put up,” says 
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The most powerful bill-paying tool 
ever created .™ 


There's only one thing better than a stack of bills 

Receive and Review 



neatly arranged on your desk. 


Pay 


t 


JJ] A stack of bills neatly arranged on your desktop. 

Fite 

Your life is cluttered enough without a stack of bills to trip you up. With PayMyBills. com, you 
can receive and pay all your bills online. We'll even send you reminders when payments are due. 
All backed by our 24-hour customer service representatives. And instead of being flooded with 
hard copies, it's all filed neatly away on your desktop. Log on to PayMyBills.com today and 
find out how great a truly paperless society can be. 













Smenner. “Nothing crazy, but it’s interest¬ 
ing to see the differences in people.” 


L et ’er buck!” is the rallying cry of 
this former Oregon Trail rest stop. The 
West is still very much a part of life 
here, especially during the annual 

PENDLETON ROUND-UP AND HAPPY 

canyon, one of the 10 largest rodeos in 
the world. But with everyone from the 
Convention Center managers to the local 

CONFEDERATED TRIBES OF THE UMATILLA 

INDIAN reservation using the Net, Pendle¬ 
ton is living up to its pioneer heritage in 
more ways than one. What has the wired 
universe brought? “Worldliness,” says 
John Vigil, the town’s computer specialist. 
“A lot more people are seeing what other 
communities have to offer and are think¬ 
ing, ‘Maybe I can do that here.’ ” 


MOST INTERESTING THING SEEN ONLINE: 
“The Pendleton LAN Gamers,” says Vigil. 
“Just the notion that people are dragging 
their computers to play games against each 
other is kind of funny. Especially in this 
town.” (For more on IAN gaming, see “Fight 
Clubs,” page 112.) 


1 1 | ITH TWO SMALL COLLEGES IN TOWN 

1AI (Cottey College and the Nevada Tele 
W ¥ Center, an outreach and extension 
program), Nevada’s residents discovered 
the Net well before the municipal gov¬ 
ernment went online. But now, with a Web 
site featuring everything from the annu¬ 
al water-quality report to movie listings 
and press releases announcing middle- 
school concerts, the town is catching up. 
“The site has just ballooned,” declares 
Mark Mitchell, webmaster of the official 


WEBVILLE: Alpharetta (top) and Mill Valley are just two of America’s most Net-friendly towns. 


site for Nevada, which lies on the road 
from Joplin to Kansas City. “It’s really 
something, seeing as how we’re just a lit¬ 
tle farming community caught between 
two big metropolitan areas.” 

MOST INTERESTING THING SEEN ONLINE: 
“Around Halloween time,” recalls 
Mitchell, “somebody wrote in our site’s 
guestbook that one of the graves at a 
cemetery here had a casket with a glass 
top and that you could see the deceased’s 
skull. And the response was just unbe¬ 
lievable. I don’t think that cemetery ever 
had that many visitors.” 


1 1 flTH MANY OF ITS RESIDENTS EMPLOYED 

tflf by high-tech and telecommunica- 
¥ ¥ tions businesses in the area, 
Alpharetta, midway between Atlanta and 
the North Georgia Mountains, takes its 
Net seriously. Mayor Chuck Martin says 
that the important thing is to “not lose the 
personal touch.... We will not force the use 
of the Internet; we will make it available 
for citizen convenience.” Thanks to the 
Net—and the town’s detailed official 
site—community involvement is on the 
rise, with many officials available to 
answer queries online. “An individual will 
take the time to write an e-mail when they 
will not take the time to write a ‘formal’ 
letter and put it in the mail. [And] I can 
respond much more quickly with e-mail 
than with a letter,” says the mayor. 

MOST INTERESTING THING SEEN 8HL1NE: 
“The most interesting thing for me,” says 
Martin, “is the number of messages I get 
from students who are doing class projects 
and [want to ask] questions.” 


OME TOWNS ARE LUCKY ENOUGH TO BE 

situated near major cities with big 
V# businesses ready to employ thou¬ 
sands. Some, like Barbourville, sit nes¬ 
tled in the Cumberland Mountains miles 
away from big cities and have to make 
their own luck. That’s why the town 
invested nearly $2 million in a fiber-optic 
network that has given homes and busi¬ 
nesses direct Net access. “To compete 
with places of similar size, we needed a 
little advantage in job recruitment and 
education,” says Chris Brewer, m » 


. 
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■ when you’re burning to talk 

• • 

• •• • • • 

• • • • it 

• • • 


The Internet now has a voice: yours. With Firetalk, you can talk instead of type to people. It's as simple 
as opening your mouth - just one easy, free download, and then let your words flow. You can have 
spontaneous one-on-one conversations, or schedule group chats with people anywhere in the world. You 
can even talk to other Firetalk users while you check out Web sites together. Get Firetalk today and let 
; your voice be heard as far as the Internet reaches. Go to WWW.firetalk.com. 































































Meetings used to 



Have you heard the news? You don't have to 
go to meetings anymore. Take it from RuPaul, 
it's time to meet online. WebEx makes it oh- 
so-simple to click your way into a meeting 
with nothing more than a browser. 

Then you can really strut your stuff. 
Pitch your products or ideas by giving a live . 
presentation. Share documents and appli- JS 


cations whenever your heart desires. Tour the 
Web in tandem. Show off your software. You can 


n a little video and teleconferencing. 
With WebEx, sales and 
support professionals can resolve! 
customer issues immediately! 
j iSafc,, Workgroups can get their |] 
work done without drag- 



sassy sales presentations • sexy software demos • big ol’ budget ant 
technical support with lots of TLC • perfect project collaboration 











be a real drag. 


ging everyone into a conference room. 

The best way to cash-in on WebEx is to 
offer WebEx Meeting Center Services through 
your own website. And the best way to see 
how that works is by visiting the world's first 


webex 

webex.com 





forecast reviews • training, yes I said training! • fabulous web seminars 


hands on customer care • press meetings, work with me here baby 


meeting-enabled website at WebEx.com. 
We've got to start meeting Like this. 











By going mainstream and breaking stereotypes, women’s portals like iVillage, 
Women, com, and Oxygen hope to rule the World Wide Web • by Casey Greenfield 


ble for more than 85 percent of all house¬ 
hold and personal spending. Off-line, the 
traditional symbol for the female sex is the 
circle and cross of Venus. Online, some con¬ 
sider it to be the dollar sign. 

This news hardly comes as a surprise to the 
sites that have been catering to women all 
along. Since the middle of the last decade, so- 
called women’s portals have been lying in wait 
for the great online gender shift. “We bet pret¬ 
ty early that this would happen,” says Candice 
Carpenter, CEO of IVILLAGE.COM, who 
cofounded the portal in 1995 and took it pub¬ 
lic last March to the tune of $1.86 billion. “The 
important thing is that women are coming to 
the Net and staying. Before, they would visit 
once and not come back for a year.” 

Of course, iVillage isn’t the only entrant in 
the women’s portal sweepstakes. There’s 
OXYGEN, the highly publicized venture run by 
former Nickelodeon TV President Geraldine 
Laybourne and bankrolled by big shots such 
as Oprah Winfrey and America Online. And 
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e VERY FEW YEARS, CONVENTIONAL WISDOM 
declares that some aspect of Ameri¬ 
can society—whether it’s politics, 
Hollywood, or the corporate world— 
is celebrating the Year of the Woman. And so 
it was with Internet powers toward the end of 
last year, when they discovered that the num¬ 
ber of women logging on was finally approach¬ 
ing the number of men. “I Am Cyber-Woman. 
Hear Me Roar,” sang Business Week. 

Indeed, the year of the wired woman has 
arrived. According to Jupiter Communications, 
the percentage of Internet users who are female 
recently hit 49 percent, with women account¬ 
ing for six out of every 10 new users. The 
approximately 50 million women online are 
poised to become the most important demo¬ 
graphic in the near future of the Web, in part 
because women control a disproportionately 
large share of the economy. 

In fact, the Women’s Consumer Network, 
a Washington, D.C.-based market research 
group, estimates that women are responsi- 









































.Hits & Mrs. 


women.com had its own successful IPO in 
October. Before its union with AOL, Time 
Warner announced plans to join forces 
with Conde Nast to create a new women’s 
channel that will have both TV and Web 
components. And AOL itself, which is still 
the Net’s single biggest community (and 
can now tap Time Warner’s content rich¬ 
es), continues to expand its female-orient¬ 
ed channels. All in all, there are dozens of 
sites, large and small, serving the same mas¬ 
ter—or, in this case, mistress. 

What makes these sites distinctly distaff? 
All women’s portals trade on the same types 
of content, furnishing articles and advice on 
health, career, fashion, money, and relation¬ 
ships. And all seek to develop, like the 
women’s magazines of the past half-centu¬ 
ry, a trademark tone that relies on cheerful 
graphics and nimble, knowing prose. 

“Women are pretty much interested in 
the Net as an activity and productivity tool, 
since they’re mostly the heads of household 
and the ones in charge of family and health,” 
says Anya Sacharow, an analyst at Jupiter 
Communications. “They’re less interested 
in open-ended, random technology and 
more interested in going online to see or do 
something specifically.” 

The major women’s sites depend on cor¬ 
porate and celebrity muscle. Women.com 
has ties to the Hearst magazine empire. Oxy¬ 
gen has Oprah. And iVillage has a close rela¬ 
tionship with both NBC television and the 
online Snap.com network, which is jointly 
run by NBC and CNET. But there are also a 
number of smaller, independent women’s 
Web sites such as chickclick, which has a 
trendy aesthetic that appeals to teen girls as 
well as to 30-year-olds who feel like teens. 

Critics have questioned whether female 
surfers need their own portals, or whether 
increased female representation among the 
overall Web-surfing population makes such 
specialty sites superfluous. The sites’ archi¬ 
tects insist that women online still need 
rooms of their own, and that the portals are 
necessary to help collect information on 
what kinds of rooms must still be built. 

“There’s a positive spiral between people 
creating places for women to go and 
women trying it and coming back,” says 
Carpenter. “It used to be that the things 
that were online were not very useful, and 
what was useful was geared toward men, 
because that was the audience.” 

Carpenter’s analysis is echoedby the por¬ 
tals’visitors. One 29-year-old insists she sees 
a need for gender-specific sites: “I had a ques¬ 
tion about sexually transmitted diseases, 



2000 discussions and 
news with a women's stant, 
iVillage, part of the SNAP 
network, is leading the pack 
so far. For the most part, 
channels on iVillage center 
on family life; they include 
Parent Soup, Parents Place. 
Pets, and Work from Home. 
Like the other sites, iVillage 
has discussion boards, horo¬ 
scopes, and extensive shop¬ 
ping links, and it features 
daily articles such as “Sweet 
as Pie.” on baking, and a 
“Speak Your Mind’ column 


^^^^^^^Another great 
reason to be a woman” is this 
site's slogan. Oxygen consists 
mostly of community chats 
and message boards, as well 


a less touchy-feely atmos¬ 
phere than Oxygen and 
appears to be targeted 
toward busy women who 
want practical advice. 


chances are you’ll find 
channel for it here. Lots of 
chat, advice, and, of course, 
shopping. It's not really a 
portal perse—you're not like¬ 
ly to find very much relation¬ 
ship advice, for example, 
although Martha can help you 
plan a mean wedding—but 
with the star power behind it. 


LIFETIME ONLINE 


to be a miniportal. Although 
nowhere near as extensive as 
(Village or Oxygen, the site fea¬ 
tures advice on health and 
family, as well as promotions 
of women's programming on 
Lifetime cable TV. There are 


area—features trendy pock- 
etbooks. a “think pink" bou¬ 
tique, and the Chickclick lunch 
box (at $10“’- “ • 


[chickclick. 

[marthastewart.com] com] -C.G. 






























and I was frustrated because the search 
engines led me to all these Web sites—ACT 
Up, GMHC —targeted to men. At one point, 
one of the larger health Web sites had links 
to women’s pages, and they actually 
answered [my] questions. They had cate¬ 
gories like Women and HTV.’ The other sites 
just didn’t have the information.” 

Information, of course, is only part of the 
equation. The other part: community. All 
the major women’s sites work hard to rein¬ 
force a sense of sisterhood, offering exten¬ 
sive chat rooms and message forums. 
‘Women’s boards are definitely the equiva¬ 
lent of the college dorm room, where you 
realize you’re not a freak because you have 
a problem,” says Emily Gordon, 28, an edi¬ 
tor at Newsday, the Long Island, New 
York-based newspaper. 

While some believe that the chat rooms 
and message boards at women’s sites may be 
the consciousness-raising groups of the new 
millennium, others are skeptical. “I don’t 
really go to any of them,” says Lori Leibovich, 
an editor at Talk magazine. “I get my news 
from the Web. But if I wanted information 
like that, I’d buy a women’s magazine.” 

Discussion at the sites themselves can 
be just as divided. One iVillage user posted 
that she almost felt “pressured to get mar¬ 
ried and have a baby” and that the site was 
“targeting an audience that just isn’t me.” 
But another felt that she had found exact¬ 
ly what she was looking for: “In just two 
short years, I have made friends for life.... 
Foremost in my mind is the fact that I have 
discovered that I am not alone.” 

Still, the women’s portals appear to have 
sparked an opposite and somewhat equal 
reaction in the emergence of sites for men. 
theman.com and guyville.com both pro¬ 
vide male-oriented answers to questions on 
etiquette and grooming, including advice 
on dating, dressing, and skin care. Walking 
the tightrope that men’s magazines have 
long navigated, these sites support straight 
men’s macho vision of themselves while 
caring for their sensitive egos and indulging 
their most “girlish” concerns (“The Cedar 
Shoe Tree: Don’t Knock It Till You Try It”). 

And then there’s the dirty little secret of 
women’s portals: They have an interest in 
attracting men as well. Last year, Oxygen 
Media boughtBREAKUPGiRL,whichfeatures 
a cartoon superheroine doling out irrever¬ 
ent advice about dating. Lynn Harris, the 
z cocreator of BreakupGirl, feels that her site 
s has equal relevance for men. “It’s a place on 
1 the Net that talks about relationships that’s 


neither blue nor pink,” she says. "The Net 
allows you to discover that kind of parity. 
There’s a back-and-forth quality between 
anonymity and the intimate. Anonymity is 
what allows people to be intimate and pour 
their hearts out to a cartoon.” 

So what does the future hold for women’s 
portals? For one thing, expect more e-com¬ 
merce. Thus far, iVillage has been a leader 
in the race to establish relationships with 
online retailers, partnering with iBaby.com 
and Ralston Purina to sell everything from 
Onesies to pet food. The moves have paid off: 
More than one-quarter of the site’s revenue 


comes from e-commerce. As the race 
between the major players heats up, both 
Women.com and iVillage have taken to the 
airwaves, creating TV commercials that tout 
their range of products and services. “I think 
women are already driving the Net econo¬ 
my,” says Carpenter. “People are slowly real¬ 
izing it....What we do is combine expertise, 
advice, and goal-setting with commerce. 
And I see a lot of gender-specific behavior 
in those areas.” H 


casey greenfield, based in New York 
City, has written for Salon and Newsday. 


FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH'S SITE ADDRESS GUIDE, OR VISIT WWW.YIL.COM/URL/OOQ3/WOMEN.HTML 
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Talk long distance for free. 

See who you’re talking to. 
But get that spinach out 

of your teeth first. 


Isn’t free long distance worth a quick floss? 
visitalk.com" let’s you use the Internet to 
make free voice and video calls to friends 
and family around the globe. All you need 
is a PC with a microphone, Internet access 
and some easy-to-download software. Add 
a web camera to talk face to face. You can 
even leave a voice mail. How cool is that? 
To see for yourself, go to www.visitalk.com 
While you’re there, sign up for your free 
Internet phone number. Once you have it, 
you can start making free long-distance 
voice and video calls - any time, anywhere. 
Just check your teeth in the mirror, first. 

( Free headset with registration!) 

•Some restrictions apply. 

visitalk.com 

communication with vision 


'. visitalk.com/yil 
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OSCAR SNUBS 


Robert Mitchum never won an 
Academy Award. W.C. Fields 
was never even nominated. 
The list of shut-out films is studded with such classics as The Maltese Fal¬ 
con. While Hollywood gears up for its latest round of Oscar oversights, we 
look to the Web to redress past grievances. Our tour of tribute sites devoted 
to notoriously snubbed artists like Alfred Hitchcock begins on page 140 . 
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Mew, Notable & Fun 

QUICK LOOK AT WHAT’S HOT-AND WHAT’S COOL-ON THE WEB THIS MONTH 


RELAUNCH 


AMERICANTHEATER WEB An 

impressive upgrade to the stage 
mavens’ hub boasts free e-mail, 
page hosting, and an online book¬ 
store, as well as comprehensive 
listings for thousands of produc¬ 
tions throughout the country, set 
up for easy browsing by date or 
area, [americantheaterweb.com] 


PBS It’s not just a public-televi¬ 
sion network: This redesign offers 
national news as well as access to 
your local PBS station. Get cus¬ 
tomized show schedules, visit 
genre-specific “neighborhoods,” 
and download educational mate¬ 
rials. [pbs.org] 

STEALTH FORCE The U.S. Air 
Force’s new animated Web series for 


EME l,nk? 


SITES WE SUGGEST YOU SAMPLE TOGETHER 



More Than Zero _ 

A ' S E-COMMERci'FLOURISHES, SO DOES INTERNET HACKING. 

The idea of the Net as something to be raped was posited 
16 years ago in William Gibson’s first novel, Neuromancer, 
which gave us the sci-fi subgenre of cyberpunk and (for 
better or for worse) cyberspace. “He’s always been dose 
to the spirit of the thing,’’ reads the quote from Count Zero (1986) 
that headlines WILLIAM GIBSON INFORMATION [ee.oulu.fi/-thefinn/ 
gibson/gibson.htmi], a good jump-off point for fans of Mr. Virtual 
Noir. One brilliant Zero subplot involves exposing forgeries of the 
fantastical box constructions created by the inimitable American 
surrealist Joseph Cornell. To see what all that fuss was about, view 
some of these wonders at webmuseum. paris: Cornell. Joseph 
[metalab.unc.edu/wm/paint/auth/cornell]. No flatlines here. 

IN AND OUT OF THE BOX: Gibson meets Cornell. 


teens may just persuade you to enlist 
and “aim high.” Watch top guns do 
battle in F-22 Fighting Falcons or 
skim across the water on futuristic 
Sea Jets. Rockin'! [sf.airforce.com] 



TOP GUNS: The Air Force aims its 


new Web series at teens. 


MONEY & BUSINESS 


LET’S TALK BUSINESS @ BLOOM- 
berg.COM The financial news giant 
has created a channel just for small- 
business owners.Solicit advice from 
the pros, and get info on banking and 
employee hiring, [bloomberg.com/ 
business] 

ILIFE This family of useful sites 
strives to make personal finance easy 
—or at least easier. Read Green mag¬ 
azine, get a money makeover, create 
your own investing budget, and 
access tools and tips for taxes, mort¬ 
gages, and insurance. Who says plan¬ 
ning ahead can’t be fun? [ilife.com] 


MOVIES 


UNDERGROUNDFILM.COM Sick of 
all the Oscar hype? Quality indie 
films ripe for discovery at this well- 
designed site include Jsu Garcia’s 
My Little Havana and Sam Hayles’s 
Commuting. Screenwriters and 
soundtrack composers can also 
delve into online resources and dis¬ 
cussions. [undergroundfilm.com] 


PORTAL 


YAHOO! [yahoo.com] has 

teamed with Kmart to offer con- 
sumers free Web access 
through anew cobranded Inter¬ 
net service on the retail giant’s 
e-commerce site, BLUE- 
LIGHT.COM. Yahoo! will pro¬ 
vide content and personaliza¬ 
tion features, including the 
popular Yahoo! Messenger. 

Not to be outdone, AM E Rl C A 
ONLINE [aol.com] has part¬ 
nered with WAL-MART 
[wal-mart.com] to form a joint¬ 
ly named Internet service 
provider. The new ISP, a cus- 
tomized version of AOL’s 
current CompuServe budget 
service, is aimed at U.S. mar¬ 
kets that do not have easy 
access to the Web. 

Shopping by phone no longer 
means dialing an 800 number. 
Internet superstore AMAZON. 
COM has teamed up with 
SPRINT [sprint.com] toletyou 
make purchases directly from 
Net-ready Sprint PCS phones. 

The venerable Asia Society 
extends its educational mission 
to the Net with ASIASOURCE 
[asiasource.org]. This gateway 
to the East covers everything 
from politics to culture and 
includes a searchable database 
of experts in Asian studies. 
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THE VIDEO GRAVEYARD The hor- c 
ror! The horror! Fans of “the good, the ? 
bad, and the wretched”—from Abbott 1 
and Costello Meet Dr. Jekyll and Mr. g 
Hyde to Zombie Toxin—m\\ find more I 
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The Great Equalizer 

A S MORE AND MORE PEOPLE TURN TO THE NET 

for everyday services, even the tradition- 
bound funeral industry is catching up. For¬ 
mer undertaker Sonny Metichecchia, for 
instance, now heads heavenlydoor.com, where 
people can search for nearby mortuaries and post 
online obituaries. Similar services are offered by 
rival plan4ever [pian4ever.com], where age-old 
rituals like writing up one’s last wishes can now 
be done online; you can even arrange to have 
Fido laid to rest in a virtual pet cemetery. 

Competition is getting fierce, webcaskets 
[webcaskets.com] offers two-day casket delivery 
for most U.S. cities and sells a variety of styles 
ranging from "New York, NY” to “Fairway to 
Heaven." Biodegradable coffins can be ordered 
at GREEN BURIALS [green-burial.co.uk], and those 



GRAVE MATTERS: Planning for eternity i 


seeking an alternative to burial can join the nep- 

TUNE SOCIETY [neptunesociety.com], a Cremation 

company. You can also choose from niche sites 
that will scatter your ashes at sea (ocean scat¬ 
terings [nemrine.com/oceanscatter.html]); deliver 
them in an urn (discounturns.com); or plant a 
memorial tree(TREEGIVERS [treegivers.com]). Ihe 
only surprising thing is that this red-hot growth 
sector didn’t emerge sooner. What other busi¬ 
ness offers a guaranteed supply of customers? 


than 900 movie reviews buried in 
this graveyard, plus interviews 
with directors and articles on 1 
such topics as Satanic yuppies. 

[geocities.com/Hollywood/4814] 

JOBLO’S MOVIE EMPORIUM 

There’s inside-tipster Harry 
Knowles, and then there's JoBlo: a 
regular, well, Joe, “who loves great 
movies, nachos, and a warm cozy 
blanket.” Especially tasty is Bio’s 
Web guide to more than 1,100 film 
trailers (which he rates on a scale 
of one to five burgers), plus links to 
hundreds of movie scripts and a 
slew of screen savers for cinephiles. 
[joblo.com] 


SCHOLASTIC Teachers will appre¬ 
ciate the myriad resources offered 
by this renowned education com¬ 
pany, such as lesson plans, inter¬ 
active Web activities, and online 
workshops. Kids will dig such good¬ 
ies as a Harry Potter screen saver, 
and parents will like the sound 
advice for helping children learn. 
Smart thinking, [scholastic.com] 

STUDENTU.COM College students 
can get free lecture notes from 
more than 100 schools, chapter- 



by-chapter book summaries, and 
study guides on subjects ranging 
from macroeconomics to ethics. 
The latter is coming soon, so for 
now you’re on your own when it 
comes to deciding how much crib¬ 
bing is kosher, [studentu.com] 

INSIDEGUIDE.COM This network of 
college sites is strictly for students, 
by students. Choose from more than 
100 different schools and get the 
lowdown on local events, favorite 
professors, and what makes each 


campus truly unique. Useful for high 
schoolers scouting out a future in 
higher education, [insideguide.com] 


CELEBHOO.COM Can't be bothered 
with porn pop-ups on your cru¬ 
sade for the perfect David Has- 
selhoff page? Look no further: 
This celeb-only search engine 
filters out the dreck and provides 
hundreds of links to official and 
unofficial celebrity tribute 
pages for actors, musicians 
athletes, authors, and 
models, [celebhoo.com] 


DERMATOLOGY CINEMA 

Dermatology. Cinema. 
Seemingly disparate, but 
united at last in this site 
devoted to the skin condi¬ 
tions of the stars. Explore 
Angela Bassett’s hair 
loss, Robert Redford’s 
wrinkles, Cameron Diaz’s 
rosacea, and Brad Pitt’s 
acne. You know you want 
to. [skinema.com] 


CELEBHOO.COM: 
Find links for 
celebs like David 
Hasselhoff. 


SPARK-ONLINE This monthly 
technology and new-media e-zine 
aims to explore “electronic con¬ 
sciousness.” If you’re not sure 
what that means (and we weren't, 
either), read well-crafted pieces 
on Fight Club, artificial intelli¬ 
gence, and digital bodies to find 
out. [spark-online.com] 

SCOOPTHIS.COM “Because if it’s 
on the Net, it’s got to be true.” 
Dusty the Fat Bitter Cat rants 
about wrestlers, seven-year-old 
Billy Darsow provides illustrated 
movie reviews, and competition is 
intense for the Worst Band on the 
Net. Plus, they're Canadians. 
[scoopthis.com] 

PANDER ZINE DISTRO Long before 
there were e-zines, there were 
print zines: forums for the other¬ 
wise forumless, be they personal 
or political. Now you can order 
these hand-stapled labors of love 
via the Net. From Alternatorto The 
Yellow Peril Inserts Herself, if it’s 
in print, you can probably find it 
here, [panderzinedistro.com] 
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Prime-Time Cybervision 


The Web goes head-to-head with appointment TV 


MOVIES 


Oscar Snubs 

WE WUZ ROBBED Deserv¬ 
ing Great Films of All Time 
Without Academy Awards or 
Nominations Whether it’s A 
Clockwork Orange or Singin' in the 
Rain, Oscar history is full of egre¬ 
gious oversights. Peruse a wealth of 
information on “should have won” 
films, including reviews and memo¬ 
rable dialogue, along with info on 
dissed actors and actresses. This is 
the ideal place to visit the morning 
after your favorite flick gets shut out 
by another Tom Hanks juggernaut. 


THE MAN WHO LOST 
TOO MUCH Alfred Hitch¬ 
cock’s World; The MacGuffin 
Web Page The Master of Sus¬ 
pense received an Irving G. Thalberg 
Memorial Award from the Academy 
in 1967, but he was never honored 
with a proper Oscar. Alfred Hitch¬ 
cock’s World provides multimedia 
clips and trailers, as well as syn¬ 
opses of all his films. For the more 
academically inclined, the wonder- 




T IME WARNER’S HUGE MULTIMEDIA PORTAL, 

ENTERTAINDOM [entertaindom.com], made 
a splash upon its launch last November, 
with such features as original animated 
shorts and Looney Tunes cartoons on 
demand. Soon after the launch, the folks 
at Entertaindom noticed something sur¬ 
prising: A prime-time audience was developing 
for their programs. 

“Usually, the viewing patterns for Web sites 
follow the dynamic of a bell curve,” says Jim 
Moloshok, president of Warner Bros. Online. 
“Usage peaks around lunchtime on the East 
Coast. With Entertaindom, it trends up at 
lunchtime, but then there’s a huge spike of usage 
in prime time—which grows right until 10 p.m. 
People go home and want to be entertained.” 

Thus, such sites as Entertaindom are begin¬ 
ning to come into their own as actual diversion 
destinations rather than as providers of infor¬ 
mation or quick video clips. Will Americans soon 
feel as comfortable booting up their computers 

ABOVE: The God & Devil Show on Entertaindom. 
RIGHT: Peter O’Toole in My Favorite Year. 



as they are turning on Friends or Ally McBeall 
Moloshok is betting on it. “We’re giving con¬ 
sumers a bona fide entertainment experience 
that’s not TV but is competitive with TV,” he says. 

GOING FOR THE RECOF - Last year’s revolu¬ 
tion in online music was hailed as a triumph of 
democracy, giving unknown bands access to lis¬ 
teners. Now, one big label is speeding the process 
along with jimmy and doug'S farmclub.com 
[farmclub.com], named for Jimmy Iovine, Gef- 
fen/A&M and Interscope chairman, and Doug 
Morris, chief executive of the Universal Music 
Group. Artists can upload their recordings to 
the Web site and receive professional feedback, 
exposure to fans, and the opportunity to land a 
major recording contract. Other big names 
behind the venture include MTV, USA Net¬ 
works, and AOL. Can democracy in action sur¬ 
vive such corporate muscle? Only time will tell. 

QUICK CLICKS: Wantto knowwhat’s com¬ 
ing out shortly in film, music, video, 
books? SOON TO BE RELEASED.CO 
[soontobereleased.com] provides well-orga¬ 
nized lists of what will hit theaters and 
shelves in your month of choice. 


fully dense MacGuffin page waxes 
philosophic about everything from 
Arthur Schopenhauer to the mean¬ 
ing of the title North by Northwest. 
[geocities.com/Hollywood/Lot/7145]; 
[www.labyrinth.net.au/~muffin] 

NEVER HIS YEAR The 
Unofficial Peter O’Toole 
Pages O’Toole has 
been nominated for 
an Oscar seven 
times, but the man 
who portrayed 
Lawrence of Ara¬ 
bia has never won. 
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PRESARIO 5900Z-600 


$ 1099 * 


AMD® Athlon' 600 MHz Processor 
128 MB 100 MHz SyncDRAM 
10.0 GB UltraDMA Hard Drive' 

40X Max CD-ROM Drive’ 

Diamond Stealth III 16 MB S540 
Creative Labs 1373 Audio 
56KIU) V.90 Modem’ 

JBL Pro Amplified Speakers 
Digital Creativity Imaging Center* 

Compaq CV51515" Monitor (13,8" VIA) 

Personalize by choosing: 

20.0 GB (7200 rpm) UltraDMA Hard Drive’: Add $50 
100 MB Iomega Zip Built-In" Drive' +1 disk: Add $79 
IJ300 Color Inkjet Printer: Add $99 


Play a game with an MVP. 

Voted MVP for State-of-the-Art Desktop PC by PC Computing. Play in the big leagues. Get the Compaq Presario 
5900Z. It’s got a next-generation DVD-ROM drive, four easy-to-reach USB ports, vivid 3D graphics, and one of 
the fastest PC processors on the market — the AMD® Athlon™ 600 MHz processor. Can’t beat that for PC 
gaming, or any of your power-hungry applications. Get one today. It’ll be an MVP in your book, too. 

COMPAQ. 


1-888-593-6230 www.athome.compaq.com | 

Buy direct from Compaq, or from your favorite retailer. 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, Best Buy, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Conn's, Cozone.com, DataVision, Fred Meyer, 
Fry’s Electronics, h.h. Gregg, J&R Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, Onsaie.com, 
Outpost.com, PC Connection, PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Staples, The Wiz, Tiger Direct, Tops Appliance City, ValueAmerica.com, Worldspy.com 

Visit a Compaq Built For You Custom PC Center at retailers highlighted in bold. 

•All prices shown are Compaq Drect selling prices and do not Include applicable sales tax and shipping, are valid ki the US only, and are subject to change or cancellation without notice Not ai models available in retail stores Illustrations may not accurately represent exact 
configurations priced. Compaq is not liable for editorial, pictorial, or typographical errors in this advertisement, ’this product Is provided and administered by MBNA American Bank, N.A, Rnandng available on approved credit. Payment based on a 48-month term at 14.99% APR; Your 
APR may be higher there is no fee for Compaq purchases billed directly to your account. However, there Is an access check fee of 3% of the US Dollar amount of each advance check ($5 mln./$30 max,), 'For hard drives, GB=b*on bytes HOX Max CD-ROM data transfer rates 
may vary from 25CXJ to 6000 Kbps. 3 fTU V.90 modems are designed only to alow faster downloads from K56#ex- or V.90-oomplant digital sources Maximum achievable download transmission rates are currently unknown, may not reach 56 Kbps, and will vary with line anions 
AAtorks v* most third-party devices, Iomega and Zip are registered trademarks and Zp Built-In Is a trademark of Iomega Corporation, One year parts and labor. Laba- tor Desktop systems Is pickup service during the first 90 days of ownership. Compaq, the Compaq Logo, and 
Presario are registered in tee U.S Patent and Trademark Office. AMD, AMD Athlon, and AMD-K6 are registered trademarks of Advanced Micro Devices Inc. Microsoft 8 Windows’® installed. Microsoft, MS and Windows are registered trademarks ot Microsoft Corporation. Product and 
company names mentioned herein may be trademarks and/or registered trademarks ot other companies Call Compaq Monday-Friday, 7:00am-11:00pm (Cl), Saturday and Sunday, 7:00am-7:00pm (Cl). ©2000 Compaq Computer Corporation. At rights reserved, 
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son’s games but also to look back at 
historic moments, such as Jordan’s 
heart-stopping game winner in 1982. 
[uncbasketball.com] —B.E. 


Disco Fever 

BURN, BABY BUf Disco 


ESSENTIALS 


THEY KNEW HIM WHEN: James Worthy (No. 52), back in 1993. 


of the best places to follow the 
entire college season. Check out the 
commentary from such expert ana¬ 
lysts as Pat Forde and the exuber¬ 
ant Dick Vitale, follow breaking 
news on the hoops front, and get 
more stats than you could ever han¬ 
dle. And one click leads you to 
ESPN's stellar coverage of the NBA, 
so you can see what awaits your 
favorite college players on the oth¬ 
er side of that multimillion-dollar 
contract, [espn.go.com/ncb] 


THE STRAIGHT DOPE 

College Basketball College 
Sports News Daily won a Y-Life Gold 
Star last year for its thorough cover¬ 
age of all campus sports. That verdict 
still stands. Devoid of flashy graphics 
and multimedia, this section of the 
speedy, rigorous site should appeal 
to any serious fan of college hoops. 
[collegesportsnews.com/scripts/ 
hoops/tstfrnt3.idc] 


HALL OF FAME UNC- 

Basketball.com Having produced 
such players as Michael Jordan, 
James Worthy, Billy Cunningham, 
and Jerry Stackhouse, the Universi¬ 
ty of North Carolina has secured itself 
a place in basketball history. Pay trib¬ 
ute with this site’s message boards, 
news updates, and detailed stats. Be 
sure to check the video section, not 
just to follow this sea- 


Contemplate the injustice with a 
detailed survey of his career, numer¬ 
ous articles, a gallery of pictures, a 
collection of O’Toole anecdotes, and 
even the lyrics to the Bob Dylan song 
“Clean-Cut Kid," which mentions the 
actor, [hame.toronto.on.ca/otoole] 

EYES WIDE SHUTOUT 

Kubrick Multimedia Film 
Guide OK, let’s get it straight: Stan¬ 
ley Kubrick did bring home an Oscar. 
Unfortunately, it was the wrong one. 
He won for special visual effects in 
2001: A Space Odyssey. Many fans 
still find it a travesty that the acad¬ 
emy did not honor his directorial 
skills for 2001 and other seminal 
films, such as Dr. Strangelove. 
Luckily, we have this absurdly thor¬ 
ough treasure trove. Ever wondered 
where to go for an audio clip of 
Peter Sellers yelling, “Mein fuhrer, 
I can walk!”? Wonder no more. 
[indelibleinc.com/kubrick] 

A SNUB TO REMEMBER 

Deborah Kerr Along with 
Thelma Ritter, the exquisite Kerr was 
the actress with the most nomina¬ 
tions—six—never to win an Oscar, 
aside from an honorary award in 
1993. This elegant site offers a de¬ 
tailed biography, a lovely gallery of 
stills from her classic films (including 
From Here to Eternity), and some 
interesting quotes from the actress 
herself, [home.hiwaay.net/-oliver/ 
kerr.html] -bilge EBIRI 


Inferno Despite the retro revivals of 
recent years, disco is still largely 
regarded as an embarrassment. But 
when tunes by the likes of KC and the 
Sunshine Band come on the radio, 
you turn up the volume, don't you? 
Log onhereforthe histories of promi¬ 
nent artists, DJs, record labels, and 
clubs, along with a large collection of 
RealAudio dance-hit samples. Just 
about the only thing missing is a 


NCAA Finals 


OSCARS ONLINE 


ACADEMY OF MOTION PIC¬ 
TURE ARTS AND SCIENCES 

[oscars.org] 

Check out the official site to 
learn more about the Academy 
before the March 26 ceremony. 
MR. SHOWBIZ 
[mrshowbiz.com] 

Think you’ve got what it 
takes to be a judge? Make 
your wagers and see how 
they measure up to the 
Critics’ Picks. 


HOLLYWOOD.COM 

[hollywood.com] 
Read transcripts of 
your favorite accep¬ 
tance speeches, 
then hear the actual 
backstage inter¬ 
views in RealAudio. 


TV GUIDE ONLINE 

Everyone knows that the 
Oscars aren’t only about 
movies. Check here for reports 
from the fashion police. 

E! ONLINE 

[eonline.com] 

Ted Casablanca’s live chats 
with the stars put you right 
on the red carpet and pro¬ 
vide up-to-the-minute dish. 


LIVE AC Yahoo! Broad¬ 
cast: Men’s Basketball Even if 
you don’t follow the college basket¬ 
ball season, chances are you’ll be tun¬ 
ing in to the NCAA tournament, affec¬ 
tionately and understandably dubbed 
“March Madness.” After all, this is 
where the NBA stars of the future 
really begin to shine. Stuck in the 
office? You can still listen to most 
of the games, live, at this site. With 
a comprehensive list of teams, 
this should be the first stop for 
any TV-deprived hoops fan. 
[broadcast.com/sports/ncaa/ 
mensbasketball] 


FinalFour.net The site of the 
NCAA Basketball Champi¬ 
onships is a terrific place to 
track the tournament online, via 
Java scoreboards and TotalCast, 
which features a window full of 
statistics, play-by-plays, audio 
clips, and photos. Because it has 
so many goodies, you might want 
to keep it open even while watch¬ 
ing the game on TV. [finalfour.net] 


SEASON PASS ESPN .com: 
Men’s College Basketball 
ESPN isn’t just a great place to fol¬ 
low March Madness online; it's one 
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WE ARE FAMILY Seventies 
Dance Music Page Most com¬ 
puter users complain that MIDI song 
files sound cheesy and mechanical. 
Few realize that, for those very rea¬ 
sons, the format is ideal for disco 
songs! Here you can find a huge col¬ 
lection of hits, along with written 
lyrics so that you can pretend you’re 
Gloria Gaynor. [izan.simplenet.com/ 
70.htm] -KEVIN DELANEY 


Musical Theater 

TOP THEATER HUB, BUB 

Playbill On-Line The online ver¬ 
sion of the Great White Way's print 
bible can keep you posted on news 
from throughout the theater world. 
The site also provides job and audi¬ 
tion listings; individual show and 
cast information; seating charts and 
online ticket sales; databases for 
shows in New York and London, 
tours, regional theater, and summer 
stock; and even restaurant and hotel 
information, [playbill.com] 


THE SONG’S THE THING 

MusicalslOI.com; Eur.com: 
Musical Cast Album Database 

A decade-by-decade breakdown 
of musicals produced for the stage, 
screen, and TV, and alphabetical list¬ 
ings of cast who’s whos are just two 
of the treats at the amazingly thor¬ 
ough MusicalsIOI. Afterward, trip the 
light fantastic over to the Musical 
Cast Album Database for notes on 
cast recordings. [musicalslOI.com]; 
[eur.com/musicals] 

RENTCONTROL Jonathan 

Larson’s Rent When you ponder 
the award-winning musical Rent, you 
think of passionate young artists, stir¬ 
ring songs, and... Java games? That's 
what you’ll find at this site, produced 
by Life Cafe, the real-world New York 
City restaurant showcased in the “La 
Vie Boheme” musical number. The 
site also provides stage directions, 
lyrics, and clips of cast members’ 
appearances. Play the Tetris-inspired 
Rentris Deluxe and the Javasaw jig¬ 
saw puzzles of scenes from the show. 
[Iifecafe.com] 

-KIMBERLY POTTS 


ON THE RADIO The Totally 
Unauthorized Donna Summer 
Tribute Site Donna Gaines was a 
struggling singer who made several 
records before becoming Donna 
Summer and eventually the undis¬ 
puted Queen of Disco. Here you can 
find a discography that includes 
those early recordings, as well as 
links to related sites and up-to-the- 
minute news, [members.aol.com/ 
CHawk256l9/tribute.html] 


CELEBRATE Kool & the 
Gang This is an impressively de¬ 
signed site with an unexpectedly 


snazzy bell-bottom suit like the one 
John Travolta wore in Saturday Night 
Fever (try eBay), [hem.passagen. 
se/discoguy] 

Bee Gees 

and Bee Gees Fan Club Home; 
The Official Village People 
Web Site There are a bewildering 
number of Bee Gees tribute pages, 
covering every imaginable aspect of 
the Gibb brothers’ careers. Peruse the 
site’s nice balance of information 
about the group’s classic years and 
current activities, then go to the links 
page and explore fan sites from 
around the world. Village People 
(there’s no ‘The” in the group's name) 
also continue to perform today, with 
several original members still on 
board. It’s somewhat shattering, 
though, to read about the Cop’s wife 
and daughter, [beegeesfanclub.org]; 
[villagepeople-official.com] 


fascinating history of the band’s 
ups and downs. Read about 
Robert “Kool’’ Bell and his group's 
various struggles with drug prob¬ 
lems, frame-ups, and untimely 
death. Despite such woes, the 
band has kept on pumpin’ the 
grooves for more than 30 years 
now. [koolandthegang.com] 
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You’ve Got Mail, M.D. 


More physicians are going online 


W ITH THE E-HEALTH CARE MARKET EXPECTED TO REACH AN 

astonishing $1.7 billion by 2003, the next logical step is 
giving consumers online access to their own doctors. 
Recent surveys reveal that as many as half of today’s 
patients would like the ability to communicate with their 
physicians online. But the same surveys also show that only 
about 10 percent of patients are even aware that their doctors 
have Web sites or e-mail addresses that they could use. 

For many physicians, reluctance to use the Internet stems 
from concerns about privacy and confidentiality. Their mis¬ 
givings have been fueled by such incidents as the one at the Uni¬ 
versity of Michigan last year, when thousands of patients’ charts 
were accidentally made available on public Internet sites for two 
months before anyone noticed the mistake. 

Such problems, however, seem to be giving way to patient 
demand. According to Healtheon’s ongoing Internet Survey of 
Medicine, the number of physicians and clinical practices with 
their own Web sites is expected to increase from 30 percent to 
42 percent within the coming year. This indicates that doctors 
are becoming more comfortable with the Internet in general 
and more knowledgeable about such issues as how to secure 
confidentiality on the Web. 

QUICK CLICKS: Cancer patients can create personalized treat¬ 
ment guides, with research reports tailored to their condition, 

at CANCERFACTS.COM. 


HEALTH 


Prenatal Care 

WHERE TO START Mayo 
Clinic: Children’s Health Cen¬ 
ter Mayo Clinic’s guide to pregnan¬ 
cy serves as a good starting point 
for first-time moms-to-be and vet¬ 
erans alike. Adapted from the clin¬ 
ic’s Complete Book of Pregnancy & 
Baby’s First Year, the site leads you 
through the stages of pregnancy 
and fetal development, and also 
covers complications and common 
concerns. Browse the library of ref¬ 
erence articles, take an interactive 
prenatal health quiz, and access the 
clinic’s renowned staff via Ask the 
Mayo Physician, [mayohealth.org/ 
mayo/common/htm/pregpg.htm] 

ALTERNATIVE CARE 

Online Birth Center Expectant 
moms with a complementary 
bent should bookmark the Online 
Birth Center. From shiatsu to 
water birth, the site delivers a 
mother lode of articles, book 
reviews, FAQs, and links, [efn.org/ 
-djz/birth/birthindex.html] 


a boon for those second- and third- 
trimester backaches—expectant par¬ 
ents have lots to play with here. Use 
the Baby Name Finder to search for 
monikers for your wee one. Plug in 
your due date and other vital statis¬ 
tics to get a customized pregnancy 
calendar and newsletter delivered 
weekly to your screen, [parentsplace. 
com/pregnancy] -ALEXIS ADAMS 


FITNESS 


Fitness Logs 

FITNESS AS LIFESTYLE 

Asimba.com Named after a region 
in Ethiopia, Asimba is an excellent 
destination for those who believe 
being active is a lifestyle, not a chore. 
Take a few seconds to register at the 
site, then check the Training Log for 
a customizable daily calendar. You 
can input an eclectic list of activities, 
along with time, heart rate, perceived 
exertion, and other statistics. Try 
clicking onto a sports-specific pro¬ 
gram or signing up for a trainer who 
will e-mail you daily workout regi¬ 
mens—free. [asimba.com] 



GROUP SUPPOf Preg¬ 
nancy Today This online journal 
is a great place to hobnob with oth¬ 
er parents-to-be on topics ranging 
from high-risk pregnancy to the 
mechanics of breast feeding. The 
site provides health news, book 
reviews, recipes, activities, and 
links, [pregnancytoday.com] 


LINKS GATEWAY 

What’s on the Net: Hav¬ 
ing a Baby! This site offers 
an enormous gateway to the 
Web’s prenatal resources. 
Childbirth FAQs, 
what to pack for the 
trip to the hospital, 
and answers to health 
questions are just a 
few of the gems found 
here, [whatsonthe.net/ 
pregnancymks.htm] 


TIPS AND TOOLS 

ParentsPlace.com: 
Pregnancy From the 
Interactive Birth Plan¬ 
ner to Keyboard Yoga— 


EASY DOES IT Just 

Move.org This American Heart 
Association site can ease you into 
a fitness routine. Using the very 
helpful Exercise Diary (which was 
being retooled at press time), you'll 
be able to set fitness goals, select 
from a short list of activities, and 
view your progress in calendar or 
graph format. While other sites' 
faceless trainers can e-mail you 
exercise reminders, Just Move 
provides names, photos, and 
personal statements from its 
virtual trainers, so you know 
whom you’re dealing with. 
[justmove.org] 

XT WAVE 

This Web-based 
training log isn’t due to 
launch for a month or two, 
but previews look promis¬ 
ing. The program works 
best in conjunction with 
one of the 250 U.S. 
FitLinxx-wired gyms. 
[fitlinxx.com] 

-JOANNECHEN 


3 



































DoYou'VXHoOf *? 


Have you seen the difference with... 

ViewSonic' 
on top! 



(PC Sold Separately) 


Selecting the right PC is only half the battle. Today, how 
you top it off is just as important. Innovations like 
multimedia monitors, flat panel displays and large 
screen CRTs are changing the old phrase "Monitor Sold 
Separately" to "PC Sold Separately." 

Take ViewSonic's new short depth GS790 19" (18.0" 
viewable) CRT for example. The GS790 gives you a 
large viewing screen while taking up the footprint of 
comparable 15" (various viewable) monitors. The 
GS790 has a 0.22mm dot pitch (0.14mm vertical dot 
pitch) and a 1,600 x 1,200 maximum resolution making 
this monitor perfect for CAD/CAM designers and 
graphics professionals. 

The GS790's little brother, the GS773 is a 17" 
(16.0" viewable) monitor takes up the space of a 
typical 14" (various viewable) monitor and comes 
with a 0.22mm dot pitch (0.13mm vertical dot pitch) 
and maximum resolution of 1,280 x 1,024. This 
monitor was designed with discriminating corporate 
business, small office, students and home users in mind. 
At ViewSonic, we offer the #1 best selling 
monitors and flat panel displays in the USA*. 
Buy with confidence from the company that's won 
over 600 industry awards. Our warranty covers 3 
years parts and labor. Plus 24-hour customer service, 

7 days a week. 

For more information on the company that's won 
over 600 industry awards, visit our website at 
www. ViewSonic. com/gs790 
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UEUUJ MATTERS BY DEAN FOUST 


PERSONAL FINANCE 



Finance for Kids 

WEEKLY ALLOWANCE 
AllowanceNet; CIBC Smart- 
Start Even the old-fashioned 
allowance has gone high-tech. At 
AllowanceNet, you can help your kids 
create a weekly schedule for home¬ 
work, vacuuming, and other chores. 
You then can reward Junior with cash 
or “Diditz"—a virtual currency that 
can be redeemed online for rewards, 
such as Pokemon cards and pet-care 
items, which are provided by the 
manufacturers as promotions. If your 
kids can use help calculating how 
much they need to save toward cer¬ 
tain goods, go to SmartStart’s 
Allowance Room, where they can fig¬ 
ure out how long it will take to save 
up for a bike, a pair of jeans, or 13 oth¬ 
er popular items, [allowancenet. 
com]; [cibc.com/smartstart] 


All-Access IPOs 

Initial public offerings are no longer a closed club. But look before you leap 


I T USED TO BE IMPOSSIBLE FOR SMALL INVESTORS 

to get in on the ground floor when a com¬ 
pany took its stock public; such choice offer¬ 
ings as Netscape, eBay, and Yahoo! were 
reserved for Wall Street’s wealthiest clients, 
who banked huge profits when the stocks 
soared on their first day of trading. 

Thanks to the Internet, that clubby cabal is 
becoming a thing of the past. As online trading 
has exploded in popularity, Wall Street’s most 
powerful investment banks—the firms that 
actually arrange the initial public offerings— 
have begun to give online brokerages such as 

WIT CAPITAL [wifcapital.com], CHARLES SCHWAB 
[schwab.com], and E*TRADE [etrade.com] small por¬ 
tions of hot IPOs, including Jupiter Networks 
and eToys. 

No longer content with just accepting crumbs 
from the big boys, some of the leading e-brokers 
are preparing to underwrite their own IPOs. Late 
last year, Schwab, Ameritrade, and TD 
Waterhouse—which, combined, account 
for about half of all U.S. online customers 
and assets—announced they were band¬ 
ing together to form their own investment 


bank. That is bound to increase the odds that 
online investors get their fair share of hot deals. 

But even if you can buy into a stock offering 
before it starts trading, should you? Sure, stocks 
from such hot IPOs as Red Hat Software and 
eBay continued to soar for weeks after they 
were offered. But research shows that the vast 
majority of stocks trade below their initial 
offering price one year later. 

The riskiest bet now may be the new breed 
of Internet underwriters such as wr ham- 
brecht & CO [wrhambrecht.com], which - 
use online auctions to let investors 
decide what they’re willing to pay To frr i 
date, most such deals have been busts. J 
QUICK CLICKS: Though the service 
does entail a soft sell for the company’s 
fee-based offerings, hd vest 
[ hdvest.com], a financial 
planning firm, will allow , 
taxpayers to prepare and 
e-file their 1999 federal 
income tax returns 
for free. 



MAKING ENDS MEET 
Moneyopolis If you’d like to teach 
older children the concept of bud¬ 
geting, head to Moneyopolis. Here, 
players earn a “salary” by answering 
math questions in each of the town’s 
seven centers. Kids then have to 
deduct living expenses and taxes— 
and still figure out howto save $1,000 
to win the game. In the new Level II 
section, the decisions become more 
complicated when a meteor shower 
hits Moneyopolis. That causes short¬ 
ages that drive up prices and creates 
the need for emergency repairs—giv¬ 
ing players a lesson in the responsi¬ 
ble use of loans and credit cards. 
[www.moneyopolis.org] 

^ JUNIOR INVESTORS 

t MainXchange If you 
kjhL jL have budding Warren 
Buffetts in your 
teenage 
brood, let 
them try their 
hand at investing 
stocks—with 
ay money, 
thankfully—in this 
virtual invest- 

Students 
start with 
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Your job 
should 
be this 
rewarding. 



Instant rewards. Instant approval. WWW.9ri3.C0rn 


There are some things even a day at the office can’t provide. 

Apply for an Aria Visa® at www.aria.com and you can be approved for a new account in a flash! 
Aria also offers the lowest possible introductory APR on purchases and balance transfers, 
generous rewards, and a growing list of online shopping advantages. 

So apply today. Nine to five will never be this rewarding. 
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ESSENTIALS 


CALCULATORS 

FINANCENTER.COM 

[financenter.com] 

122 well-organized calculators 
for everything from budgeting 
to insurance to mutual funds. 


HSG/RefCalculators.html] 

Links to virtually every 
calculator under the sun- 
more than 9,920 in all. 

CAR COST COMPARISON 
CALCULATOR 

[webwinder.com/ 
wwhtmbin/jcarcost] 
Check here for the real cost 
of buying—and maintain¬ 
ing—that new car. 
KARL JEACLE’S MORTGAGE 
CALCULATOR 
[jeacle.ie/mortgage] 
Nifty Java applet uses sliding 
bar to play “what-if” games in 
calculating mortgage costs. 
FINAID!: CALCULATORS 
[finaid.org/calculators] 
Compute college expenses, 
financial-aid needs, and the 
true cost of student loans. 


$100,000 in Bux and then 
research—and invest in—real com¬ 
panies, checking their progress via 
the site’s stock quotes, charts, 
news, and other tools. Main- 
Xchange rewards the top perform¬ 
ers monthly and annually with 
prizes such as airline tickets, 
clothes, and computer games. 
[mainxchange.com] 

IRS 101 Tax Interactive Are 
your fledgling entrepreneurs ready 
for their first summer job? Guide 
them to the Internal Revenue Ser¬ 
vice’s surprisingly cool site. Hip 
cartoon characters such as Kiki 
Shmooz and Kid Crunch will talk 
them through a variety of common 
situations—including working a 
part-time job and starting a busi¬ 
ness—as well as offer guidance on 
how much they can expect to pay 
in taxes in each case, [www.irs. 
gov/taxi] -DEAN FOUST 


Handhelds 

GROUND ZERO Palm Com¬ 
puting Faster than a spinning 
Rolodex, more powerful than a 
pocket calculator, able to crunch 
spreadsheets with a single pen 
stroke! Is it a techie toy or is it a use¬ 
ful tool? With 3Com’s line of Palm 
organizers selling by the millions, 
the personal digital assistant (PDA) 
has come of age. Like any beaming 
parent, 3Com displays the Palm’s 
versatility. It’s not just bragging; the 
site has tips and tricks, as well as 
shareware resources for beginners 
and power users alike, [palm.com] 

EXPERT ADVICE Palm- 

Power Magazine It looks cool, 
but what can you actually do with 
it? If you don’t have a Palm-addict¬ 
ed friend to guide you, start with 
this e-zine’s product reviews and 
lively how-to articles, such as “First 
Things First” and “A Guide to 
Choosing the Palm Device That’s 
Right for You.” Ready for more? 
Look no further than the Power- 
Boards, where steadfast Palm 
patriots exchange tips, tricks, and 
advice, [palmpower.com] 

USER REVIEWS Handa- 

go.com With 4,000 games, utilities, 


they can help you sort the good stuff 
from the merely geeky. Downloads are 
searchable by category, date, and 
title, and include everything from OS 
updates and Word-to-Palm convert¬ 
ers to cigar databases and Mirror, a 
program that turns your $500 orga¬ 
nizer into...a $500 pocket mirror. The 
Tips & Tricks section includes 
excerpts from David Pogue's indis¬ 
pensable book, Palm Pilot: The 
Ultimate Guide, [handago.com] 

OPTIONAL EXTRAS 

Palm Gear H.Q. Stay up to the 
minute on Palm news, reviews, 
and software releases with time- 
sensitive searches by the last sev¬ 
en, 14, or 30 days. Is your unit a little 
too practical? Accessorize with a 
titanium carrying case, designer 
stylus, and goVox digital recorder lid. 
Links access online Palm publications 
and such eclectic tidbits as Mi Web- 
ba de Palm in Spanish and PalmLaw 
legal resources, [palmgear.com] 

THE BOTTOM LINE Deal- 
News; ShopNow.com Con¬ 
sumer Guide Consumer fever, 
rapidly expanding model lines, and 
volatile PDA prices have retailers bit¬ 
ing one another’s ankles. Dealnews 
tracks down bargains with the zeal of 
a personal shopper, sifting through 
online retailers, discounters, in-store 
specials, and one-of-a-kind base¬ 
ment bargains. Check today’s spe- 
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Free CDs [ Find’™,* f ^ 


se your ValuPage savings. (Supermarkets 
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CLICKABLE COUPONS: Save online—and in stores—at discount sites. 


hacks, spreadsheets, and other soft¬ 
ware, there’s nothing puny about 
Palm programs. The user reviews 
here don’t pull many punches, and 


cials and search by keyword palm for 
recent deals. The independent Shop- 
Now Consumer Guide tracks PDAs by 
price and popularity, so you can find 


the most appropriate unit for your 
needs and budget, [dealnews.com]; 
[20-20consumer.com] 

-CARL FRANZ, LORENA HAVENS 

Discount Coupons 

LOCAL DISCOUNTS Big- 

Coupons.com To proceed to, urn, 
big savings, just click on your state 
on the site’s colorful U.S. map and 
enter your ZIP code. Choose from 
several categories within a 10-mile 
radius of your home, or get a long list 
of discounts available in your area. 
Among the deals we were offered on 
printable coupons: 20 percent off an 
Alamo rental car, 15 percent off at 
certain local clothing stores, and $10 
toward a pair of Florsheim shoes. You 
also can get $200 grocery-coupon 
booklets for far below face value. 
[bigcoupons.com] 

MARKET SPECIALS Valu¬ 
Page ValuPage coupons are hon¬ 
ored at more than 9,500 markets 
nationwide, and the site lets you 
create a personalized ValuPage. 
Enter your ZIP code and choose 
from local stores. You can print the 
entire page of promotions or select 
only those you want to use. Present 
your ValuPage at checkout when 
you purchase one or more of the 
specials. Web Bucks will print with 
your total, and you can spend them 
just like real cash on your next 
shopping trip, [valupage.com] 

-PAMELA DES BARRES 
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CU«JC.COm What it takes to win. 

There are hundreds of online auction sites. But no need to search them 
all yourself for sports collectibles. Because Bidder’s Edge searches 
multiple sites at once...with unique and powerful tools that help you find 
it, price it and win it. See for yourself why we were named a PC Magazine 

top 100 site. Go to www.biddersedge.com 
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THE HOME 



Generation Wired 

What are teens up to online? It’s probably not what you think 


FAMILY PETS 


Domestic Cats 

THE PURR-FECT START 
Cat Fanciers This site might not 
be beautiful, but it’s otherwise much 
like a cat: fast, smart, and wide-rang¬ 
ing. Maintaining a network of catter¬ 
ies, clubs, shelters, and breeders, and 
littered with links to all things feline, 
this is the place to go for the straight 
scoop. Lifelong ailurophiles and per¬ 
plexed new owners alike will appre¬ 
ciate the vast, well-indexed resource 
list that covers such topics as genet¬ 
ics, breed descriptions, health, and 
training tips. (OK, just kidding about 
the training tips.) [fanciers.com] 

LABOR OF LOVE Cindy’s 

Cat Pages Cindy provides fast facts 
and a huge list of cat links, but it’s her 
cat Midnight who runs the show. Mid¬ 
night patiently dispenses advice to 
humans, explains litter-box manners 
to kittens, and leads you to the Queen 
Midnight Salon to view iconic depic¬ 
tions of her royal countenance. Free 
graphics, cat poetry, and book re¬ 
views make this a nice spot to curl up 
for a while, [cindydrew.com/cats] 


A t the start of the internet revolution, 
parents were thrilled when kids turned 
off their TVs and turned on their com¬ 
puters, but the honeymoon didn’t last 
long. News stories about teens running 
off with much older strangers they had 
met on the Net or checking out do-it-your¬ 
self bomb sites began to paint cyberspace as a 
scarier place to leave a kid alone than Times 
Square in the pre-Giuliani era. 

Talk to teens, and you’ll quickly discover that 
the most harmful thing many of them are doing 
is spending too much of their parents’ money. 
According to Jupiter Communications, teen 
spending online more than doubled in the past 
year and is projected to double again this year. 

But teens aren’t just shopping. 'The Net is a great 
place to find out about things you want to know 
but don’t feel comfortable asking [adults] about,” 
says Gabi, a 17-year-old New Yorker who joins 
other girls and young women at gurl [gurl.com] 
to discuss their changing bodies, spirituality, 
celebrity obsessions, and more. Adds Gabi’s best 
pal, Monique, “I have a lot of friends who go online, 
and it’s a cheap and easy way to keep in contact” 



For guys, chatting isn’t nearly so important. 
Ryan and Billy, two 15-year-olds from Sun Valley, 
Idaho, say they spend about four hours a week 
online, mostly researching school projects. They 
admit they have checked out pornographic sites 
when their parents weren’t around, although Ryan 
says that “magazines are better,” suggesting things 
haven’t changed much since boys first started rif¬ 
fling through their fathers’ issues of Playboy. 

Rather than leading teens astray, the Web seems 
to reflect their lives. At the teen advice center 
[geocifies.com/SoufhBeach/Boardwalk/6384], kids 
counsel one another through family problems, 
peer pressure, and the general pitfalls of being 
between the ages of 12 and 20. Yes, there are occa¬ 
sional bad seeds and bad sites, but young people 
overall are using the Web to express who they 
are. The fact that they are comfortable doing 
so on a computer may be something their par¬ 
ents will never understand—but what would 
a generation be without a gap? 

QUICK CLICKS: Get tips on everything from 
traveling with grandkids to the latest play¬ 
ground jargon and trends at grandparent- 
WORLD.COM [www.grandparentworld.com]. 


BENGALMANIA HDW 

Enterprises & Foothill Felines 
Bengals Bengal cats were created 
by crossing the wild Asian leopard cat 
with selected domestic varieties. 

Foothill breeds the 
wildly popular 
exotics, which 
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SYMANTEC INTERNET SECURITY SOFTWARE 



It’s No Coincidence That 
Symantec Products 
Come In Yellow Boxes. 


That’s because Norton SystemWorks™ and Norton Internet Security™ 
really know how to make PC users happy. Not only will your valuable 
data be secure but your system problems will be fixed. What’s more, 
you’ll be safe on the Internet and protected against viruses, hackers 
and material that’s inappropriate for your children. Now doesn’t that 
just make you want to smile? 

Just go to www.happypc.symantec.com to download free trialware 
versions of Norton award-winning products and have a nicer day. 



/homecomp 
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.S. registered trademarks of Symantec Corporation. Norton SystemWorks and Norton 
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you can reserve via the site. (As you j 
may have to wait for a litter 
born, you can download the free 


meantime.) The site also 
sells oodles of spotted and 
stripy stuff, from silk lingerie 
to household goods, along 
with cat toys and fancy feline 
furniture, [hdw-inc.com] 



to dump that significant other with 
the burger breath. At VeggieDate, 
you can browse personal ads 
according to such criteria as “veg- 
etarianish at home,” “almost veg¬ 
etarian," “vegan,” and even "raw 
food.” It’s free to create and view 
listings; initiating contacts costs 
§| $15 for a six-month member¬ 

ship (after a three- 
, / * month free trial). 
[veggiedate.com] 
-KEVIN DELANEY 


HEALTH FACTS Feline 
CRF Information Center 
Chronic renal failure is a common 
cause of death among cats, espe¬ 
cially older ones. This valuable 
resource charts a hopeful course 
for CRF management, including info 
on kidney transplants, [best.com/ 
-lynxpt] -PAULHEHN 


LIFESTYLE 


Vegetarianism 

Veg- 

Source Interactive Vegetarian¬ 
ism isn't the esoteric lifestyle it once 
seemed, but being a herbivore in a 
meat-eating world can still be tough. 
Anyone who has switched to a plant- 
based diet—or wants to—should feel 
right at home at VegSource. You’ll j 
find a plethora of articles and advice j 
from the likes of Dr. John McDougall 
and Howard Lyman, a codefendant 
(with Oprah Winfrey) in the noted 
meat-industry lawsuit a few years 
ago. [vegsource.com] 

RECIPE FILE Veggies Unite! 
Think that adopting a vegetarian j 
diet means subsisting on salad? j 
Not if you bookmark this site, ! 
which has a searchable database 
of more than 3,400 meat- and 
dairy-free recipes for such tempt¬ 
ing fare as Amazing Oregano and 
Olive Fried Tofu, [vegweb.com] 

SHOPPING CART Whole- j 

Foods.com If you’re living in a ; 
place where “healthy eating” means j 
slapping your bacon cheeseburger j 
on a whole-wheat bun, grocery 
shopping can be a chore. Or it used 
to be, before WholeFoods started 
delivering natural and organic prod¬ 
ucts to your door. This Amazon.com 
for health-food fans stocks a superb 
selection of staples and condi- i 


MAC ATTACK; Devotees can join 
forces on the Net. 

ments—and provides ingredient 
listings and nutritional info for each 
item, [wholefoods.com] 

RESTAURANT GUIDE 

VegDining.com Planning a trip to 
Atlanta, or Dublin, or Kuala Lumpur, 
and want to make sure there’s a 
local vegetarian restaurant? Veg- 
Dining’s directory of meatless 
eateries, organized by country and 
city, means that even if you find 
yourself in Debrecen, Hungary, you 
won’t go hungry, [vegdining.com] 

MEATLESS MATCHUPS 

VeggieDate.com After trading 
the steak and eggs for beans and 
sprouts, you’ll probably also want 


Macintosh Cult 

WHERE TO START 1984 

Mac Online In a largely PC world, 
a chosen few are proud to “Think dif¬ 
ferent.” This site, whose name com¬ 
memorates the year the Mac was 
introduced, has info on basics, trou¬ 
bleshooting, and peripherals, and 
features an awe-inspiring links page. 
Suddenly you might not feel so bad 
that your local computer megastore 
has devoted just 15 square feet to you 
and your kind. [1984-online.com] 

SMART ALECKS Mac- 

Addict.com One word sums up 
the essence of the Mac's appeal: 


fun. And not just any kind of fun: 
If’s an attitude that the uninitiated 
might describe as “wiseass.” 
MacAddict magazine has the con¬ 
cept down pat. Its Web site is a 
great source of news and informa¬ 
tion delivered with a healthy dose 
of humor, [macaddict.com] 

COMES IN COLORS 

iMac2day The iMac’s “just plug it 
in” simplicity has attracted many first¬ 
time computer owners, and iMac2day 
can help them get the most out of that 
little colored box. [imac2day.com] 

FREEWARE FIX ZDNet: 

Macdownload.com Looking for 
the latest programs to enhance 
your Mac? This site is paradise. 
Download PopChar Pro, Kicho 1.5, 
and other groovy software that can 
raise your productivity by almost 
detectable levels. There are lots of 
shareware demos of commercial 
programs, too, and finding them is a 
breeze, [macdownload.com] 

MAC PORTAL MacLaunch 

The Net’s first portal aimed at Mac¬ 
intosh users has news, software 
updates, and links to Mac-related 
sites. You also can get e-mail, chat 
services, sports, and other standard 
portal stuff, [maclaunch.com] —K.D. 
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Here’s what you’ll enjoy with EarthLink: 

• Reliable, unlimited high-speed access up to 56K for only $19.95 

• Toll-free 24-hour technical support from our friendly Net experts 

• 6MB webspace and our easy-to-use Click-n-Build to create your own Web site 
•Your own Personal Start Page 5 "— get the Internet your way every day 

• A free subscription to bLink™, our helpful members-only Internet magazine 

•All-new EarthLink 5.0 software—includes Web browsers, email programs, AOL Instant Messenger, and more 

• No annoying commercial pop-up ads 

• And much more! 


Join EarthLink now and get a FREE Internet camera* 

(a $99 value) and our award-winning Internet service. 
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GETAWAY 


GURU BY SUSAN BRESLOW SARDONE 


Cruising the Internet 

The Web is your first port of call for booking a sailing tour 


SPECIALTY TRIPS 


Culinary Tours 

GOURMET GETAWAYS 
Cuisine International Cuisine 
International will whisk you away 
for culinary adventures in Italy, 
France, England, or Brazil that 
send you back to the States with 
an arsenal of new cooking tech¬ 
niques. While learning about the 
culture, you’re immersed in class¬ 
es taught by world-renowned 
chefs. Visit the site for detailed 
tour descriptions offered at 16 dif¬ 
ferent locations, or tease your 
palate by browsing recipes culled 
from the schools’ curricula. Bon 
appetit! [cuisineinternational.com] 

PERSONAL TOUCH Culi¬ 
nary Vacations Inc. Chef John 
Wilson, who has cooked for such 
luminaries as Henry Kissinger, 
curates his own excursions to Tus¬ 
cany, Italy, and several regions of 
France. When you’re not creating 
gastronomic delights in the chef’s 
daily cooking classes, you can visit 
such local attractions as open-air 
markets, cheese farms, and winer¬ 
ies. [culinaryvacationsinc.com] 


C ONSIDERING A HOLIDAY AT SEA? MORE 
than 5 million people sail on commercial 
liners annually, and it’s no wonder that 
number is growing. The convenience of 
traveling to exotic ports of call without 
having to resettle in a different hotel each 
night is a boon. So is the cost: Passengers 
pay a predetermined, all-inclusive price, which 
generally covers everything except drinks, tips, 
spa services, and port excursions. 

Since a cruise is a vacation—not just trans¬ 
portation—shopping for one online is more 
complicated than finding a low airfare. Cruise¬ 
line reputation, the ship itself, its itinerary, 
length of journey, stateroom size, passenger 
amenities, and the kind of travelers the ship 
attracts all make a difference. 

Begin your journey at about.com: cruises 
[ cruises.abouf.com], which presents original arti¬ 
cles and well-organized links to see-worthy pages 
with info on everything from dinner with the 
captain to seasickness remedies, cruisemates 
[ cruisemafes.com] posts ship reviews by travel writ¬ 
ers as well as visitors. The voice of the people, 
cruiseopinion.com features personal observa¬ 


tions from former passengers. One gem: “The 
ship’s comedian told jokes older than the Titanic .” 
cruise.com helps inexperienced cruisers tell ships 
apart by singling out those that are tops in food, 
romance, facilities for kids, and other categories 
on its Best of the Best page [cruise.com/specialty/ 
best.html]; it also offers shipstats.com, which 
lets you compare two or mf 
three vessels side by side. v f 

While most travelers 
schedule a cruise well in ▼ 
advance, procrastinators can 
find bargains at auction sites 

SUCh as EGGHEAD * ONSALE 

[egghead.com/atauction/travel/travel. 

htm] and BID4VACATI0NS [bid4vacations.com]. 

At ALL CRUISE AUCTION [allcruiseauction.com], 

recent bidding for a four-day Celebrity 
cruise from Fort Lauderdale to the Bahamas 
started at $300 per person. Caveat emptor: 

In some cases, auctions sell off “< 
inventory”—lesser cabins on 
decks. Before you make a hasty offer, try 
to determine the cruise’s true 
and compare competing offers. 


CLOSE TO HOME Michele 
Topor’s L’Arte Di Cucinare 
Topor, chef and owner of 
L’Arte Di Cucinare, 
proves that you don’t 
have to travel all the 
way to Italy in order to 
enjoy the fruits of that 
country’s heritage. Get 


I 


iseauction.com], 

day Celebrity 
o the Bahamas . 
iveat emptor: H|| 

ff“distressed ' 

on 

VX 


Italy offers in 
her tour of the 
markets in Bos¬ 
ton’s North End. 
Still have your 
heart set on expe¬ 
riencing the real 
thing? L’Arte Di 


154 


















[Online Film Festival! 


Yahoo! Internet Life Magazine 


Presents the First Annual 


EXHIBIT! ATTEND! SUBMIT! 

Film & Internet Industry Exposure 

Exhibition of Leading Online 
Entertainment Companies 

Screenings, Conferences & More! 

March 22 & 23, 2000 

The Chateau Marmont, The Standard, and The DGA in Los Angeles, CA 


* 


Participating companies include: 

Amazon.com, AtomFilms, Creative Planet, Entertaindom, Eveo, iFilm, 
IMOb, Mandalay, New Line Cinemas, ReelShort and SightSound 


Forms and Information Available at www.onlinefilmfestival.com 

Exhibit! contact Jesse Jacobs atjessejacobs@zd.com or call 212-503-4708 
Attend! contact Stephanie Locurcio at stephanieJocurcio@zd.com or call 212-503-4704 
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SIMPLIFY. 




It’s not easy turning that big business idea you have 
into an Internet reality. Or being the one responsible 
for adapting your company’s business for the Web. 

There’s just too much information to 
sift through to get to the answers you 
need. Too much noise. So simplify. 
Read The Industry Standard, the 
Th, industry standard. magazine more business professionals 

mmagazmmnnfor are turning to every week for concise, 

- r '- authoritative coverage of the people, 

the companies and the business models driving the 
Internet Economy. It’s designed to make your life 
simpler, so you can focus on reading less, and 
understanding more. For more information about 
subcribing to The Industry Standard, please visit 

www.thestandard.com/yahoo 


theStandard 


It’s your job to make sense of all of the information 
out there on the Internet Economy. 


Is there a way to read less 
and understand more? 
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Cucinare sponsors several culinary 
tours of the Old Country each year. 
Ciao, bella! [cuclnare.com] 

PEDAL FOR PASTA Expe- 
riencePlus! Forget poring over 
maps to plot a cycling trip or walk¬ 
ing tour. ExperiencePlus! provides 
detailed itineraries for active trips in 
North America, Costa Rica, and 
Europe. Foodies will love the Pasta 
Addicts’ Delight tour, which takes 
you on a glorious bike path through 
Italy’s famous pasta regions of 
Romagna and Umbria. Load up on 
carbs during frequent stops to sam¬ 
ple the local cuisine, [xplus.com] 

THE SPANISH MAIN 
(COURSE) Travel as a Sec¬ 
ond Language: Cocina Castel- 
lana If you find Spanish culture and 
cuisine alluring, be sure to visit Coci¬ 
na Castellana, which offers cooking 
and wine-tasting tours of the Castile 
and Leon regions. Can’t wait to get to 
Spain? The site immerses you in the 
country’s rich traditions with its 
showcase of popular recipes and art 
gallery featuring local artists, 
[www.spaincooks. com] 

-ANDREA ROTONDO 


TRAVEL SERVICES 


Business Travel 

CASH OUT Chase: Curren¬ 
cy to Go Need to hit the ground 
spending? Whether you require 
Greek drachmas, Guatemalan quet¬ 
zals, or any of 72 other currencies, 
you can buy them online before you 
go. The Chase Manhattan service 
provides home delivery of up to 
$1,000 in foreign currency to U.S. 
customers. Order by 3 p.m. and you 
can receive cash or traveler’s 
checks the next business day. Use 
the site's calculators to get ex¬ 
change rates and figure out how 
much money you’ll need. Delivery 
is free when the total order exceeds 
$500. [www.currency-to-go.com] 

g SPEAK UP Fodor’s: Living 
1 Language If it’s Spanish, Italian, 
i German, or French you need to 
> speak, Living Language can put the 
| right words in your mouth. Useful 
3 phrases such as “I have nothing to 



FOREIGN EXCHANGE: Get money 
to go from Chase. 


declare” are translated and pre¬ 
sented phonetically. Click on any 
phrase for an audio file that lets you 
hear how it should be pronounced. 
[fodors.com/language] 


wood-managed W properties rack 
up frequent-guest points that are 
also good at Westin, Sheraton, St. 
Regis, and Luxury Collection hotels. 
[www.w-hotels.com] 

BEHAVE YOURSELF 

Doing Business Abroad Many 
a global deal has dissolved over a 
cultural misunderstanding. Click 
on any of 21 nations, ranging from 
Argentina to Vietnam, and learn 
the proper way to greet an over¬ 
seas colleague, the best time to 
schedule an appointment, what to 
expect when negotiating, and oth¬ 
er tips to help you avoid faux pas 
in foreign places, [getcustoms. 
com/omnibus/dba.html] — S.B.S. 

Car Rentals 


CONNECT FAST W Hotels 
The new upscale business hotel 
chain—to date with properties in 
Atlanta, Honolulu, Los Angeles, New 
York, San Francisco, and Seattle— 
suits the needs of road warriors to a 
T-l. All guest rooms are equipped 
with a 27-inch Web-enabled TV and 
infrared keyboard, so users can 
access the Internet 100 times faster 
than with a conventional modem. 
Bonus: Overnight guests at the Star- 


AIRPORT HUB Guide to 
Airport Rental Cars Yes, you 
can rent a car at any of the big 
travel hubs. But you also have to 
register first, and it’s often a multi¬ 
click process. This guide is devot¬ 
ed to airport rentals and requires 
no registration; just select any U.S. 
airport and access current rates 
with the Snapshot feature. You can 
then connect to the company’s site 
and reserve the car online, often 


at a substantial discount—as much 
as 20 percent, [bnm.com] 

EXECUTIVE SUITE Hertz 

With locations worldwide, a Web site 
in five languages, and a J.D. Power 
and Associates award for customer 
satisfaction, Hertz is geared toward 
the corporate traveler. Options for the 
cars include a portable phone, a child 
safety seat, handicapped access, and 
a navigational system so you don’t 
miss that left turn at Albuquerque. 
Not on a Fortune 500 expense 
account? Check the Small Business 
Program section for special rates and 
benefits, [hertz.com] 

FAMILY VACATION Avis 

Online Avis shines for vacationers, 
with local destination and events 
guides that supplement MapQuest 
driving directions. The Preferred 
Renter program streamlines repeat 
rentals, and the Avis Deals page fea¬ 
tures seasonal one-way offers and 
online-only specials, [avis.com] 

BUDGET TRAVEL Thrifty 

Car Rental With its e-mail alerts 
and a zippy Rates & Reservations 
page, Thrifty gets points for effi¬ 
ciency. Cross-promotions can earn 
you free miles and discount rates. 
[thrifty.com] -NITOGAN 
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JlliMITI WAVES BY MATT GOLDBERG 


HUMANITIES 




Philosophy 


THINKING FOR DUM¬ 
MIES Philosophy for 
Everyone Whether such terms 
as epistemology trip effortlessly off 
your tongue or you’ve always 
thought Plato is a children’s sculpt¬ 
ing clay, you can learn something 
here and probably have some fun, 
too. Browse an encyclopedia of 
short, to-the-point entries for 
Famous Thinkers and Not Quite as 
Famous Thinkers. Then you can 
enhance your cocktail-party pat¬ 
ter with quotes from wise minds 
ranging from Aeschylus to Winnie 
the Pooh. [geocities.com/Athens/ 
Delphi/2795/home.htm] 


UP THE ESTABLISH¬ 
MENT The Bertrand Russell 
Society Russell, a writer with sev¬ 
eral thousand essays and more 
than 70 books to his credit, was 
one of the great social critics of 
his day. This well-organized site 
provides links to articles about 
him and to many of his provoca¬ 
tive writings, including “An Outline 
of Intellectual Rubbish,” “Why I 
Am Not a Christian,” and the per¬ 
fect antidote for the e-commerce 
age: “On Sales Resistance.” [users. 
drew.edu/-jlenz/brs.html] 


Skinning the Copycats 

Antiplagiarism programs hope to weed out college cheats 


wm FEW YEARS AGO, DIGITAL “FINGERPRINTING” 

B technology expanded Shakespeare’s 
II canon and helped unmask Joe Klein as 
■ I the author of Primary Colors. These days, 
ffll colleges across the country are deploy- 
JFW ing similar software in search of plagia- 
I ■ rists. One option, developed by glatt 
plagiarism SERVICES [plagiarism.com], relies on 
a student writer’s textual fingerprint. The $300 
Glatt software package removes every fifth word 
from a submitted paper; the suspected copycat is 
then asked to fill in the blanks, a task that should 
prove relatively simple for the actual author. 

Even more proactive are Web-based cheating 
detectors, such as plagiarism.org, that allowpro- 
fessors to upload questionable texts to the site. 
The work is then compared against an ever- 
expanding reservoir of essays and papers from 
around the Net. The technology, created by Uni¬ 
versity of California at Berkeley graduate students, 
costs about $20 for the first 30 papers and 50 cents 
for each additional. Since that can get expensive, 
some Net-sawy professors have rigged their own 


solution: They just copy and paste segments from 
students’ papers right into popular search engines, 
which can sometimes provide a direct link to pil¬ 
fered source material. 

Despite all the new antiplagiarism technolo¬ 
gy, the war is anything but won. A number of 
media accounts point to embarrassing gaps in the 
services’ usefulness. One Salon columnist, for 
example, submitted an original paper to Plagia- 
rism.org, which said the work definitely hadbeen 
copied from another source. 

Also, some critics wonder if too much 
energy is being devoted to policing poten¬ 
tial plagiarists—effort that might be bet¬ 
ter spent teaching students about the 
boundaries of academic honesty and the 
nuances of doing research on the Internet. 

Still, cheat-busting programs can work well 
as deterrents. Academic officials have re¬ 
ported that many suspected cheaters fess 
up when, during their interrogation, the 
possibility of using a plagiarism detector 
is put on the table. Frightening copiers 
away from becoming repeat offenders 
seems like a good place to start. 
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I and explore 

one of the largest 
and most comprehensive 
sites on the Web. From MotorWeek 
to Great Performances and everything in 
between, you might just discover that the best thing on 
PBS.org is the one thing you didn't expect to find. 

| If PBS doesn't do it, who will? 
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'bREAMLINE 

DAVE MCKEAN 



DIGITAL PIONEER: Artist Dave McKean started a revolution on his Mac. 


PURSUIT OF HAPPINESS 

The Philosophy Garden This 
collection of writings and Web 
resources is a great introduction to 
epicureanism, a philosophy that 
places happiness as humanity’s 
highest goal. “It is impossible to live 
a pleasant life without living wisely 
and honorably and justly,” Epicurus 
observed. “And it is impossible to live 
wisely and honorably and justly 
without living pleasantly.” Was the 
ancient Greek philosopher the first 
self-help writer in history? You be 
the judge, [atomic-swerve.net/tpg] 

FAITH AND REASON 

Thomistic Philosophy Page 

Saint Thomas Aquinas’s embrace 
of reason was a sharp departure 
from medieval mysticism, and his 
ideas helped to lead the way out 
of the Dark Ages and into the 
Renaissance. This site’s essays 
cover every aspect of his writings. 
There's even a Thomistic Humor 
Page, which, while not exactly a 
knee-slapper, proves that irony is 
not a postmodern invention. 
[aquinasonline.com] 


ESSENTIALS 


BOOK CLUBS 

OPRAH'S BOOK CLUB 

[oprah.com/obc/ 

obc_landing.html] 

Browse the talk-show 
queen’s current and past lit¬ 
erary picks. As seen on TV! 

BOOKSONLINE.COM 
[booksonline.com] 
Doubleday’s new' Net home 
offers a group for every reader. 

A&E BOOK CLUB; 

HISTORYCHANNEL.COM 
BOOK CLUB 

[aande.com/bookclub]; 
[historychannel.com/bookclub] 
At both, explore literature and 
: ■ nonfiction in discussions led 
by professional moderators. 

YAHOO! CLUBS: 

BOOKWORMS 

[clubs.yahoo.com/clubs/ 

bookworms] 

Members choose their 
books and lead the discussions 

: at this popular spot. i: 


THE DIVINE SELF The Ayn 

Rand Institute Rand introduced 
her philosophy of Objectivism 
through her novels The Fountain¬ 
head and Atlas Shrugged. A cham¬ 
pion of “reason, self-interest, and 
capitalism,’’ Rand was, and is, a 
controversial and fascinating figure, 
and the institute has built an aes¬ 
thetically potent temple to her be¬ 
liefs. Students prepared to answer 
such questions as “What is the root 
of money?" can win substantial 
cash prizes in the site’s essay con¬ 
test. [aynrand.ord -KEVIN DELANEY 



tONEER Dream¬ 
line: Dave McKean McKean, an 
internationally renowned artist and 
illustrator, was manipulating images 
to create art with his Macintosh com¬ 
puter a decade before people came 
up with fancy plug-ins to mimic his 
work. He continues to find ways to 
confound and trick machines into 
producing memorable images with 
his mix of classical illustration and 
digital graphics. Dreamline is a fitting 
tribute to McKean, complete with 
several galleries of his evocative 
images, [endless.org/dreamline] 

EYE DOCTOR Ozone Pro¬ 
duced under the moniker "Dr. Thad- 
deus Ozone,” the personal site of 
Kevin Doyle offers many provocative 
worlds to explore, from the hyperreal 
landscapes he creates using the lat¬ 
est software, to his digitally retouched 
color plates of Arthur Rackham’s illus¬ 
trations from a 1907 copy of Alice in 
Wonderland. Visit Hands-On Training 
for illuminating tips from the good 
doctor himself on everything from 
lighting effects to “those nifty little 
inset bars!” [visi.com/-drozone] 

DO IT YOURSELF Meta- 

Creations MetaCreations prod¬ 
ucts, including Bryce and Ray 
Dream Studio, push the envelope in 
using the computer as an artist’s 
tool. The Image of the Day archive 
showcases more than 800 star¬ 
tlingly vivid images submitted by 
amateur and professional artists. 
From three-dimensional renderings 


to Impressionist “paintings,” the 
scope and range of the graphics 
might make you want to trade in 
your oils and charcoal for a mouse. 
The step-by-step software tutori¬ 
als, from accomplished digital 
artists such as Martin Murphy, are 
enlightening, [metacreations.com] 

OLD WAY/NET WAY 

Booster Shot Cafe Prefer creat¬ 
ing art with pencils, turpentine, and 
darkrooms but still want to share 
your work with others electronical¬ 
ly? Submit digital photos of your 
masterpieces, and—if you make the 
cut—you, too, can hang on the 
walls of this virtual coffeehouse 
(you’ll have to make the lattes your¬ 
self). [boostershotcafe.com] 

-TARA O’SHEA 



BRAINTEASERS 


Crossword Puzzles 

THE PUZZLE OF REC¬ 
ORD The New York Times on 
the Web: Diversions America’s 
premier juncture of Across and Down 


is found in the newspaper of record, 
so any self-respecting cruciverbalist 
should have this site bookmarked. 
For $10 a year, you get the daily 
crossword, both Sunday puzzles, a 
two-year archive, and a monthly 
conundrum made just for the Web. 
The nifty Across Lite program, which 
can be downloaded quickly here, 
enables you to complete the cross¬ 
word online or off-line, [nytimes. 
com/diversions] 

PUZZLEPALOOZA Cross¬ 
word Puzzles A must for any word¬ 
play fan, this outstanding index links 
to every kind of crossword site imag¬ 
inable, as well as to those for related 
puzzles such as acrostics, anagrams, 
and cryptograms, [www.primate. 
wisc.edu/people/hamel/cp.html] 

BEGINNER’S LUCK News- 
day. com: Crossword Distributed 
by Creators Syndicate, which sup¬ 
plies newspapers around the coun¬ 
try with a moderately challenging 
daily puzzle, this crossword is a 
great deal, especially for begin¬ 
ners: It’s free, [networdcross.com/ 
cgi-bin/dailypage/newsday] 

GET A CLUE One Across 
Don’t want to compromise your prin¬ 
ciples by peeking at the answers? 
You can still get help at One Across. 
Simply type in the clue (e.g., “yokel”) 
and number of letters (five) and it’ll 
spit out possible answers (e.g., 
“yahoo”). The site can also trouble¬ 
shoot for anagrams and cryptograms. 
[oneacross.com] -ED LOVETT 
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E-mail 60 seconds of in-your-face motion and sound 



No other camera lets you do more with pictures than the Sony Digital 
Mavica®’ camera. It's the only digital camera that lets you capture and store 
your images on a floppy disk. No messy wires. No annoying adapters. And 
no other digital camera lets you record 60 seconds of audio and video on 
a floppy disk. With the Sony Digital Mavica® camera, the fun is up to you. 
1.3 Megapixels, 60-sec. MPEG Movie, 8X Optical Zoom, up to 500 shots/battery charge 


Digital Mavica THE FUN IS IN THE FLOPPY 


To order a video brochure on all Sony Digital Camera products, call 1-800-295-0693. $4.95 for shipping and handling. (MC. VISA, AMEX accepted), www.sony.com/image 

©1999 Sony Electronics Inc. All rights reserved. Reproduction in whole or part without written permission is prohibited. Simulated picture. Sony. The Fun Is In The Floppy and Digital Mavica are trademarks of Sony. 















NEATNETTRICKS 


S O YOUR FILOFAX HAS AN ANNOYING 

habit of disappearing from your 
office desk drawer, especially on 
days that are full of appointments. 
Don’t despair. There’s a free Web- 
based calendar out there that can suit 
your scheduling needs. These free services 
let surfers create, manage, and save to-do 
lists online. They also offer excellent 
group-scheduling features, which allow 
you to coordinate with family members, 
coworkers, and office buddies. 

But before you sign up for an online cal¬ 
endar, be warned: They’re not a substitute 
for your Day Planner. These services are only 
as reliable as your Web connection. And 
although these sites promise to back up your 
data and keep it private, anything can hap¬ 
pen—which is why it’s a good idea to keep 


a hard copy of your personal info close by. 

That said, make an appointment with 

WHEN.COM, ANYDAY.COM, or YAHOO! CAL¬ 
ENDAR [calendar.yahoo.com]. When.com, 
a division of America Online, has one of the 
largest event databases on the Web. If you 
live in or near a metro area, you can easily 
track such things as movie releases, con¬ 
certs, wine tastings, even upcoming IPOs. 

And with AnyDay and Yahoo! Calendar, 
you can also go online to manage personal 
address books, schedule e-mail reminders, 
and synchronize your calendar with pop¬ 
ular desktop and handheld personal infor¬ 
mation managers. 

Want more? Visit visto.com, another 
feature-rich calendar service, which also 
offers users 15MB of space for storing files 
and digital photos on the Web. 


talents a! YOU DRAW [youdraw.com]. The 

site won’t help you surf faster or better, hut it’s 
a cool idea; anyone with a Java enabled browser 
can immediately begin doodling online and 
submit the results to the Youdraw project, 
which promises to publish 500,000 of the draw¬ 
ings as part of a future real-world exhibition. 

JACK TEEMS IS KEEPER OF THE NEAT NET TRICKS 
WEB SITE [www.neatnettricks.com]. 


SMOOTH OPERATOR 

You can make long-distance phone calls to any 
number in the U.S.—at no cost— at dialpad. 
com. To use this free Web-based service, 
you’ll need to be running Microsoft Internet 
Explorer 4.0 or later or Netscape Navigator 4.5 
or 4.7 (Dialpad doesn’t work with Navigator 
4.6). You’ll also need a PC (natch) running 
Windows 95/98/NT, a microphone, and a 
sound card. However, you do not have to 
download or install any program files; all 
calls are made using a tiny 150KB Java applet 
(which displays rotating ad banners, for those 
who care). Two caveats: I occasionally experi¬ 
enced poor sound quality and busy signals 
during peak calling hours. Even so, the word 
free has such a nice ring to it. 


PROJECT URL 

Join thousands of other volunteers at the dmoz 
open directory project [dmoz.org] and 
help win the fight against “link rot.” This 
unique search directory relies on the experience 
of Net surfers to organize the Web into Yahoo!- 
like categories. To become an Open Directory 
Project “editor,” click to the site and sign up. You 
can also visit 
the human 
powered direc¬ 
tory to search 
for useful Web 
destinations. 


THE 

DRAWING 

ROOM 

Express your 
latent artistic 
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LEARNIT 


BY CHARLES PAPPAS 


Shield your bookmarks, files, and Web-surfing habits from prying eyes 


-U-X 


W»dow>^isher 


Windows was last washed at: - Never Washed - 


f SMbuiSMm ^ 

| CustomWashltems 

W Windows Find History 

W Windows Run History info| 

W Temporary Files Directory 

W .CHK Scan Disk Fifes 
r* Recycle Bin 

I”* MS-Office Tracks (MRU) 

W Netscape Options [ 
f? Internet Explorer options | 


Change Default Directories | 

G§Add| | | 

Hi 17 Load at Windows startup Add Bleach to Wash Items info | 

■ Auto Wash Items When Windows is I - Started P Shutdown option! 
r Close Washer after a Wash 

F“ Automatic Wash Every | jJ mfo| > 


tfo Exit | ^ Register | 


.01 


LOCK UP YOUR FILES 

Protect your sensitive files with scramdisk [www.scramdisk. 
clara.net]. This free PC utility lets you create a virtual encrypt¬ 
ed drive on your system, which can be accessed only with a pass 
phrase. Without worry, users can dump financial statements, 
documents, e-mail, or programs into the Scramdisk vault. 


.02 


COVER YOUR WEB TRACKS 

Worried that someone is keeping tabs on your browsing activity? 
Clean up your URL trail in a single click with window washer 
[webroot.com/washer.htm]. Sweep up loose bits of data that may 
be accessible by clicking on the Start menu’s “Find,” “Docu¬ 
ments,” and “Run" options. Window Washer can also empty the 
Recycle Bin, the Temp folder, and the Web browser cache in 
Netscape Navigator, Microsoft Internet Explorer, AOL, Opera, 
and NeoPlanet. If you’re absentminded—or just plain lazy— 
you can set the program to run scheduled cleanings. The soft¬ 
ware is free to try and $30 to buy. 


.03 


BURY YOUR BOOKMARKS 

To keep your snooping coworkers from viewing your bookmarks 
or favorites, download private bookmarks [webroot.com/ 
pbmarks.htm]. The program lets users of Navigator, Internet 



ij? ...PETER.S.. 

w Window titles + Time <http://www. 

17 Application path < C:tProgr< 

p Time stamp logfile eveiy |60 i 


17 Autostart (* Stall the SAM logging engin 


FOR YOUR EYES 
ONLY: Window 
Washer (far left) 
and Private Book¬ 
marks (top) help 
users conceal PC 
activity. Spy on 
your computer 
with 007 Stealth 
Activity Monitor 
(left). 


Explorer, AOL, Opera, and NeoPlanet encrypt bookmark lists 
and add new sites using secret keyboard combos and a password. 
The program is free to try and $30 to buy. 


.04 


MONITOR YOUR PC 

If you’re concerned that people are accessing your PC without 
your permission, consider installing 007 stealth activity 
monitor [iopus.com]. The utility keeps tabs on your system 
while you’re away from your desk and records any activity. The 
program can examine keystrokes, application paths, and opened 
window titles, among other things. 007 Stealth Activity Moni¬ 
tor creates an encrypted report, which can be accessed only by 
you. The program is free to try and $30 to buy. 


.05 


MINIMIZE YOUR WINDOWS FAST 

Did your boss just walk in the office? Need to hide that re'sume 
in a hurry? Just hit [Windows key] + M to minimize all open win¬ 
dows. Also check out a free PC utility (for Windows 95/NT4) 
called OUTTASIGHT [rosa.simplenet.com/software/oos], which 
lets users create other ways to hide open desktop applications. 



































































WEBTOOLBOX 

What's the meaning of life? Look 
it up in your musty, 80-pound 
Oxford English Dictionary. Or 
launch a program called 
GURUNET [gurunet.com], an 
electronic fount of reference infor¬ 
mation. Just alt-click on any word 
on a Web page or in a Windows 
program, and GuruNet returns its 
dictionary meaning and any rele¬ 
vant encyclopedia or thesaurus 
data. This free software (which 
was in beta at press time) can even 
translate English words into other 
languages. 

When your bookmark list gets 
overbooked, employ the help of 
WEBTABS [www.rballance. 
com]. This easy-to-use PC book¬ 
mark manager lets surfers orga¬ 
nize, annotate, track, import, and 
export bookmarks or favorites. It’s 
free to try and $35 to buy. 



Make more room on your crowd¬ 
ed hard disk with DISKSTATE 
[geekcorp.com], a PC utility 
that sweeps away old, duplicate, 
and temporary files from your 
system. The program can gener¬ 
ate reports that show you how 
much space individual programs 
are taking up on your computer; 
it can also eliminate annoying 
browser history files and sched¬ 
ule times for automatic hard-disk 
cleanup. The program is free to 
try and $25 to buy. 

Spin tunes over the Net with 
MYCASTER [mycaster.com], 
free PC software that gives users a 
simple way to broadcast digital 
music online. Just drag and drop 
MP3 files onto the application and 
your virtual radio station is up 
and running. Friends and family 
can tune in by logging on to the 
MyCaster Web site. -r.b. 


TRYIT 


BY JIM LOUDERBACK 


Don’t junk that old transistor radio just yet. The Radio Webcaster 
promises to transmit Net audio to any FM tuner in your home 


ALL ME OLD-FASHIONED, BUT I LOVE jji 
I I listening to Net radio. Although I live in J/K$ 
I San Francisco, I can tune in to Los Ange- fj§ : ' 
I I les talk radio jock Phil Hendrie on kfi am 
640 [kfi640.com]. And I can also keep 
up with my beloved New York mets online ^ 
[mets.com]. 

Unfortunately, I can’t listen to these Web¬ 
casts unless I’m seated in my home office with 
my ears pressed up against my computer’s 
speakers. Which is why for months I’ve been 
looking for ways to transmit Net radio to other 
receivers in my home. 

Well, I finally stumbled upon a solution: It’s 
called the radio webcaster [radiowebcaster. 
com] from InHouse Radio Networks Inc. This 
simple-looking box connects to your computer’s 
sound card and uses a low-powered FM-radio 
transmitter to wirelessly send your PC’s audio sig¬ 
nal to any radio in your home. The transmitter’s 
range is approximately 150 feet, which is fine 
for a three-bedroom single-family house. But 
apartment dwellers may inadvertently send Net 
broadcasts to their neighbors’ stereo systems. 

Radio Webcaster .also ships with proprietary 
software that works in tandem with the hard¬ 
ware component. A copy of Microsoft Media 
Player is bundled with the product, too. 

After you’ve installed the software on your PC, 
you must tune the Radio Webcaster box to an 
area in the FM spectrum that’s unused in your 
region. I had to locate an “empty radio station.” 
Unlike traditional radio dials, there are no num¬ 
ber indicators on the Webcaster’s tuning knob, 
so it takes a lot of fiddling to find a decent 
unused portion of the audio spectrum. 

Once I managed to get everything installed 
and working, the Radio Webcaster worked pret¬ 
ty well. I was able to send Net radio from my 
home-office PC to the garage so I could listen to 
the Los Angeles Clippers lose yet another bas¬ 
ketball game while I toiled away under the 
hood of my car. However, the sound quali- 



IN TUNE: Send Net audio to your stereo with the Radio 
Webcaster (top) and the yet-to-be released Sonicbox. 

through more than 3,000 online radio stations. 
The remote control uses radio-wave signals to 
communicate with your PC, which means it can 
operate even through concrete garage walls. 

In spite of its faults, I enjoyed playing around 
with the Radio Webcaster. But at $150, it’s just 
too expensive to recommend. A competing 
product, called sonicbox imband tuner 
[sonicbox.com], is scheduled for commercial 
release later this year. It, too, promises to trans¬ 
mit Net radio over unused FM frequencies but at 
a lower price point ($50). According to Sonic- 
box’s manufacturer, however, the product is 
designed to work only with Digital Subscriber 
Line services. If you have a typical dial-up con¬ 
nection, you’re out of luck. That is, unless you 
know how to jury-rig a Radio Shack FM trans¬ 
mitter kit to your PC. 

JIM LOUDERBACK IS HOST OF ZDTV’S FRESH GEAR. 


ty wasn’t great. Internet broadcasts are deliv¬ 
ered in a compressed format, which reduces 
sound quality; from my experience, the Net 
audio degraded even more when transmit¬ 
ted via the Radio Webcaster. 

The Radio Webcaster package comes with 
a universal remote that lets users scan 


BUYIT? 


When All Is Said and Done... 


I like the idea behind the Radio Webcaster—it lets 
you wirelessly transmit Net radio broadcasts to any 
FM tuner in your home. However, the device is pricey 
($150) and can be a pain to set up. Stay tuned for 
the next-gen version of this product. 
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SEARCHALERT 


BY DANNY SULLIVAN 


Run power queries with the Internet’s 
best metasearch engines 

W HEN IT COMES TO SEARCH SERVICES, TWO HEADS ARE BETTER 

than one. Well, at least that’s the opinion of metasearch 
engine services (also known as metacrawlers), which 
allow users to query several—and, in some instances, 
hundreds—of search engines at the same time. 

For researchers hoping to unearth loads of links, metasearch 
engines can be incredibly useful. However, they sometimes sac¬ 
rifice quality for quantity. Metasearch engines depend on the 
capabilities of other search services, and for this reason they 
occasionally return incomplete or duplicate links. 

But don’t let that deter you from giving a metasearch engine a 
whirl. Click to metacrawler [metacrawler.com], the Web’s old¬ 
est metasearch engine. Here, your queries are sent to search services 
such as AltaVista, Excite, and LookSmart. The results are then gath¬ 
ered and grouped into a single page of links; sites with the greatest 
relevance automatically rise to the top of the search results. 

I would also recommend that you check out savvysearch 
[ savvysearch.com], another excellent metasearch engine that 
offers a variety of “specialty” searches, including the ability to 
query several MP3 search engines at the same time. 



LINKS UNLEASHED: Dogpile teaches old surfers new searching tricks. 

Finally, stop by inferencefind [infind.com] and dogpile 
[dogpile.com]. InferenceFind groups various search engines’ results 
into subject categories. As for Dogpile, it actually displays each 
search service’s individual results, instead of dumping them into a 
single list. This way you can see how the various search engines fared 
with your query. 

DANNY SULLIVAN RUNS SEARCH ENGINE WATCH [searchenginewatch.com] 


SURFGURU 


Crush irritating pop-up ads; create e-mail distribution lists 


Is there a way to get rid 
of those annoying Web 
pop-up ads? 

You can shoo away irritating pop¬ 
up advertisements with a free util¬ 
ity called surf in peace [iconlabs. 
com]. The 2MB download can elim¬ 
inate all ads from popping up on 
your screen. Or you can have ads 
suppressed according to their win¬ 
dow title or window size. The PC 
program works on 
systems running 
Netscape Navigator 
4.0 or later or Micro- 
soft Internet Ex¬ 
plorer 4.0 or later. 
How can I send a single e-mail 
message to all of my friends? 
Simply enter all of your comrades’ 
addresses in the “cc” field of the 
e-mail composition window and 
hit send. If you frequently send mes¬ 




sages to a specific group of indi¬ 
viduals (such as coworkers or col¬ 
lege buddies), you may want to set 
up distribution lists; that way, you 
l’t have to reenter everyone’s 


e-mail address each time you com¬ 
pose a new group message. To set 
up a distribution list in Messen¬ 
ger, click the Communicator 
menu and choose Address Book. 
Click the New List button in the 
toolbar, and then enter a title for 
your list in the “List Name” entry 
field. Type in names from your 
Address Book in the “To 
add entries...” or “Type 
names...” entry field. In 
Outlook Express, click 
the toolbar’s Address 
Book button, and then click 
the New Group button. Type in 
l title for your distribution list 
the “Group” entry field. To add 
names from your Address Book to 
the distribution list, click the Select 
Members button. To add new 
names to the list, just click the New 
Contact button. 


To add pizzazz to 
your AOL messages, 
click the Mail Extras 
button in the e-mail 
composition win¬ 
dow. This will launch 
the Mail Extras win- 


insert images into 
your e-mail, and 
learn font, text color, 
and emoticon tricks. 
Also, at Keyword; 
Graphics, members 
can sort through 
hundreds of images 
that are free to 
download. Just click 
the “Software 
Libraries” link to 
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ADVERTISING SECTION 


Consumer 




Huge Selection Low prices 


offficefurniture.com 



Sale price! $349.99 


aie price: — 



OfficeFurniture.com has thousands of items to choose from for your home and office. 

Log on and shop today! www.officefurniture.com phone: 1.800.407.8273 

"Selection & price@your fingertips' '.No sales tax (except for California). Prices do not include shipping. 


Yahoo! Internet Life Marketplace March 2000 



























Mrs. Bradley couldn't- seem 1~o gef 
enough parenf-s inched in ~t~Ke school 
ev^en f hough she 


really, really, really, 
really, really, really 


fried. 




When adults run out of Ideas, they can feel as frustrated as kids. Connect- For Kids has 

fhousands of resources for helping children in your commuorf-y. For more infon*\a-Hon, call I-888-SA-4-KID6. 



Guidance for Grown'Ups 


□ BENTON 











«loz Y-Life Interview 


8 50 Most Wired Cities 


On the contrary. I’m like most people, I 
think—people who are learning and want 
to know more. 

Y-LIFE: Did you ever meet Bill Gates? 

MILLER: He doesn’t exist. He’s like the 
guy in the movie North by Northwest They 
thought Cary Grant was a spy, but there was 
no spy—just a guy who’d been made up. 
While I was in Seattle, I became convinced 
Gates doesn’t exist. 

Truth is, I find him kind of interesting. 
He could be a lot more whacked than he 
is. For being a genius, he seems about as 
little whacked as you can be. Big brain. 
That f—er must have trouble sleeping, 
turning it off at night. 

Y-LIFE: Other people, including the U.S. 
Department of Justice, worry about 
Microsoft and Bill Gates. We don’t expect 
you to rant too hard about someone who 
has paid you for commercials, but are you 
concerned that he’ll control every aspect of 
computers and perhaps even the Internet? 

MILLER: No. Competence wins in an 
incompetent world. 

Y-LIFE: If you had Bill Gates on your 
show, what would you ask him? 

MILLER: What the daily interest is on 
that $400 zillion. 

Y-LIFE: We’re wrapping up this interview 
just before the millennium. By the time this 
appears, we’ll have survived Y2K—or not. 
Have you been worried? 

MILLER: Nah. If the only people who will 
survive are those nutsos who 
stockpiled guns, Bibles, and a 
year’s supply of Bosco and 
Mrs. T’s pierogi, then I think 
I’d rather punch out with the 
cool kids, because if my only 
option is sharing some jerky 
with Bob Barr and drinking 
my own recycled whiz, well, 

I’ll take my chances at the 
Thunderdome, OK? And I had 
a lot of trouble with the idea 
of spending a trillion dollars 
to solve this thing. What you 
should have done is taken 
your computer back to the kid 
at Circuit City who sold it to 
you and said, “Hey, you stuck 
me with a machine with a bro¬ 
ken clock. Now fix it, asshole.” 

Of course, that’s just my 
opinion. If we’re all dead 
when this comes out—hey, I 
kept telling you I could be 
wrong. B 


assistant superintendent of the Bar- 
bourville Utility Commission. The effort 
paid off: The Immigration and Natural¬ 
ization Service recently chose Bar- 
bourville as the site of a call center that 
will soon bring the town 300 jobs—“hard 
to come by for a small rural Kentucky 
town,” says Brewer. “It was going to Hous¬ 
ton, but they didn’t have the infrastruc¬ 
ture we have.” 

MOST INTERESTING THING SEEN 
ONLINE: “We’ve had several divorces,” Brew¬ 
er says. “Chat has brought a whole new level 
to the love lives of people in our commu¬ 
nity. And Lucent Technologies was hacked 
by one of our 12-year-old customers.” 

MILL VALLEY, CA 

POP. 14,000 • SITE cityofmillvalley.org 

“INTERACTIVE” IS THE NAME OF THE GAME 

for this prosperous settlement 15 miles 
from tech-friendly San Francisco. Resi¬ 
dents can anonymously report suspi¬ 
cious activity, complain about potholes, 
or download an application for a Sewer 
Connection and Use Permit. “Our aim 
was to make the [town’s official] site as 
simple and as clear as possible," says City 
Clerk Mary Herr. “We tried to stay away 
from fancy designs and blinking anima¬ 
tions.” The result? “There’s definitely a 
group of residents who have embraced 
the Web site. It has given folks quick 
access to what’s going on at city hall.” 


MOST INTERESTING THING SEEN 
ONLINE: “We get e-mails from people all 
over the world," says Herr. “The police 
department received an e-mail from a fel¬ 
low in Stratfordshire, England, saying 
that he’d like to join the force and asking 
for [assistance].” 

WATERVILLE, ME 

POP. 16,758 • SITE ci.waterville.me.us 

HOME TO COLBY AND THOMAS COLLEGES, 

the town of Waterville first got onto the 
Net through its school system’s slower 
connections. It now has cable modem 
access and is even sharing its knowledge 
by helping other towns get online. 
According to Eric Anderson, Waterville’s 
information technologist, it’s “starting 
partnerships with some of our smaller 
area towns to provide them with [infor¬ 
mation services], which they wouldn’t be 
able to afford by themselves.” Once they 
have access, those towns may also bene¬ 
fit from Waterville’s online resources, 
such as information about the local Boys 
& Girls Club and the Opera House. 

MOST INTERESTING THING SEEN 
ONLINE: “Some of the Web pages that 
the fire department used to create were 
a little...bright,” says Anderson. “They 
would also put on flashing animated GIFs 
and other ‘interesting’ features to make 
the whole thing mighty hard to look at 
straight on.” B 
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PRETTY STRANGE 


Guru Adrian 


I THE WEIRD AND THE WACKY ON THE INTERNET by scott Alexander 


Micro$oft 

Monopoly 



IF YOU THINK YOU DON’T NEED A GURU, 
you haven’t met Guru Adrian. Once 
you’ve met him, you’ll know you don’t 
need a guru. More than 300 years ago, 
seven-year-old Adrian Speshelperson 
happened to discover the Secret of Eter¬ 
nal Youth with his Junior Science Kit. Now he is “the guru you 
have when you’re not having a guru,” and he has dedicated 
his existence to spreading the gospel of Adrianetics to the 
masses. Remember, 
•£« 1 “Nothing is real and 

Nothing is free....Too 
many people have 
something to offer. 
Guru Adrian has 
Nothing to offer. You 
lack Nothing. So you 
need Guru Adrian.” 
[guruadrian.com] 

Grandma’s Bitchin 
Buick Burnout 

GRANDMA’S whole life revolves I 
around Murder, She Wrote. But the das¬ 
tardly Yomama Sushi has hatched a 
fiendish plot to foil an upcoming MSW 
miniseries unless Grandma hands ove 
her prized shillelagh. You think she’s going 
to stand for that? Think again. With her 
nuclear-powered 76 Buick (complete with 
Spam launcher and roof-mount¬ 
ed 200-million-gigawatt ion 
pulse cannon), she’s kicking 
ass and taking names. Grand¬ 
ma isn’t going to let Angela 
Lansbury down. Not this time. 
[geocities.com/ResearchTriangle/ 

8947/grandma.html] 


FINALLY—A GAME THAT LETS YOU ASPIRE 

to become everyone’s favorite competi¬ 
tion-crushing billionaire geek. M$- 
Monopoly.com allows you to buy up, 
and charge rent on, the various jewels 
in the Microsoft crown (including 
WebTV, Hotmail, and Teledesic); pick 
up Chance cards ("The judge laughs at 
your lawyer. Lose 3 turns”); and put 
down the open-source infidels. Just be 
careful you’re not forced to go to jail 



(“Do Not Pass Go, Do Not Collect $200, Do Not Sell Your Stock Options”). 

[ms-monopoly.com/monopoly.php3] 



Astrobutter! 



LOOK, UP IN THE SKY, IT’S A 

bird...it’s a plane...no, it’s 
butter! Astrobutter! shows 
just how useful the Web can 
be as a medium for sharing 
butter-related astronomical 
information. Appealing to 
both the expert and the neophyte, the site publishes heady abstracts 
from the “rich, buttery research publications” of Lando Lakes, 
along with gorgeous photos of various butter formations around 
the galaxy, like the Stick of Pure Creamery Butter Eclipsing 
the Moon and the Lightly Buttered Open Cluster in Popcomus. 
[mindspring.com/~arlong/astrobutter] 


Absiird Org 


THIS SITE CLAIMS THAT IT IS “BEST EXPERIENCED 

with your mouth open to equalize pressure on 
your eyes,” and we couldn’t agree more. Absiird 
Org conflates Make Money Fast! letters with H.R. 
Giger-esque imagery, stroboscopic Web F/X, and 
soothing bedtime stories (“last time 
i was in a mall, i saw santa alone, he 
was crying, he was drunk and chil¬ 
dren stole his eyes”). The site’s main 

aim appears to be to smack your con- v - 

sciousness about with blunt objects. If it starts 
making sense at any time, please turn yourself in 
at the office of the nearest mental-health profes¬ 
sional. [www.absurd.org] 
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Can your cable TV 
give you all this? 

We didn't think so. 


Whoever wants it all, raise your hand! 



#1 DIGITAL SATELLITE 
ENTERTAINMENT 
SERVICE 


TOTAL CHOICE® 
PROGRAMMING 


Over 95 channels including 
all your favorite cable channels 
and 31 commercial-free audio 
music channels from Music 
Choice™ Only $29.99 a month. 


THE BEST MOVIE 
SELECTION AND THE 
MOST SPORTS 
Access to 32 premium 
movie channels and every 
major pro and college 
sports subscription. 


ACCESS TO THE TOP 
LOCAL CHANNELS* 


DIGITAL-QUALITY 
PICTURE AND SOUND 


DIRECTV 

What Are You Looking At? ' 


1 -800-DIRECTV 
(1-800-347-3288) 


Visit www.directv.com or see a demo today at your favorite retailer. x Buy (g) RadioShack Wards 













True to the original. 

Introducing our latest invention: The hp DeskJet printer series. 
Incredibly realistic images, brilliant color, and printouts like your 
original photos. Without sacrificing razor-sharp text, graphics 
or speed. How? We designed our ink, paper, and printers to work 
together seamlessly-for stunning results. Starting at just $99* 
Now go invent, hp.com/go/original. 






SATURN SURVEY 

If you had to share one story or experience 

Lti A rrJ 

£££l/UW 8 

5/inxtJ^. Hofz£-mAtJ 3S •/. cpf rNg 

fLGUSABVtr . A*J& THAT IJ&T MB**?. HOP K.ec*\CU3> 

< aj & ls =>, q oe=> -rew^ of t^srg- M/rraef/qi. to 

i -E&uczur th6 . 

redesigned (and environmentally friendly) Saturn S-Series. MS 
A Different Kind of Company. A Different Kind of Car. 'd 

fcr *msp W transportation. Options, tax and license are extra. 1-800-522-5600 or www.satHrn.com. ©1999 Saturn Corporat 
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□ 1 Year/12 Issues - $19.97 - SAVE 58% 

□ 2 Years/24 Issues - $34.97 - SAVE 63% 



□ SAVE 58% - SAVE 63% - 

One year - $19.97/12 issues Two years - $34.97/24 issues 

Please Print: 2 FREE 

_ CD-ROMs! 

Name 

Address 

City/State/Zip 

E-mail 

□ Bill me. □ Payment enclosed. 
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